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Sgoll SR foEhel 3! TARTAR! ST el SToll HEHALY Uehel GTTAT GY, 3Tehfel Ul T 3rehfer
oI5 didhehl gleoe]| IHATS FROAIS (odis) dfdes| dgeihl TRAT Ul Fad o F&mrd
TR | TIaEshr T ITEAT TATS A I Il TIIT 7T IFd T gl IRNH T




o AU FHCHAT BAS T IRNH U3 Toid BTl NEaR &S Folrel geI-gea A3oe T Howfdr
330e1| T8 W 3 HEpfa g

£.2.9 RIfCT gxary

3. 1. Aufar garr fAf@d awsfrar Rfea e #e7 TFder gEaed AR ey aeerRr
HERR, TERITHAT SIS-IFFHR Hged AR B

o FHIA AR SFod W Fgaed 83 TR TEPR, TEPAAT S, FF 7315 got| Ay
TN, HchR ¥ fSemsar @ad J@al ool Agcd o BRRfdgRd HIS#AT A, WRFAIN, 3R,
AN, Ss-IFash! Ay T oot 7|

o HTS Sfaw R gerar Afe, A, Sis, o e desed|

2.3 AYTAR FTAWEIT Tole

UTSET STAMUTAT-206¢  ITHR AUTCTh! SIAHEAT R,868,90¢ W T o TN TLATSHAT ST
fasRor v &1 aOY, snfaera st onfey WieT deasHas MUR fostar o & yAiew!
oTf3r Statistical Yearbook of Nepal, 2019 (#52) o8 Tegdl AN &IAT fosuear &, AT U™
STeTaUTAT-R06¢ (3.6.-30¢¢) I ALATSh ©, Sl cllfelehl 2.2 AT 2T IRV

diferar 2.¢: SIfaerd d2ase (3.8.-0¢2¢)

*.49. THE-SATT SFAHEIT
& -% FeThT
AATCTeh! el STAEEIT RE,¥R¥,30Y
F AR (Y8155 6,654,996 .<%
BRI ¥,3%¢,043 26.8%
R FIEFT (TEI3) 3,336,803 2.3%
T STl ¢, 938,¢96 30.6%
¢ IR 2,£€1,033 ©.2%
R Uw 2,030, %0 €.£%
3 aAE 2,838,¢30 3.¢%
¥ AdR 2,329,833 3.0%
CREE] €0,00Y .3%
& RS $R,6%9 .9%
b foeg 3¢b,300 2.9%
¢ A 293,%¥E 0.8%
T T a@er T 2,630,496 £.9%
HITH ?,34¢,48Y ¥.¢%
g YuR,CER 2.¢%
r g §,00¢, Y 34.°%
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drfelehl £.¢ 3TER, AUYTGAT ST ¢ Sieoliid ¥ 2 RITCY FHAIEE el AUTelh STAEEIIR HRe
39.:% o R HermeTn! Uagad, AATSR T Hipideh RERHAT AR Hgcaqol RS
gal glolhl a¥edAT 3fdgedl dfgderder SISl WEREE ARSI 99 gerders Afed U
IeRISeTRgAmT a3 (i@ FvEre 3mEe 3 S|

AMY Sool@d eaRor 3TaR Aurcrer [Wffe Si-onfd T aeees AAfosh TR T FEhiaar Sis-
TFEH! Tell Hged TRl | 3fAgeen! RaRHAT STl @ie FRIAT g1 HAX UGl 18 I 87T oA
TER{HeT 3HPeel T SABTH AT 9F TASAT R FHT AeA| [AIA0EA W3A & 9 IR Hged
3TEEHT FER(T T FAGHAT o T, I8 foleeRdl UIsigas| Ifg IFaURONe e] Fafetd qeeraen
AR 3F[ET, TAAT AP T Geel TRPREES RERFIARYA/EAEANT Fehfderl Al TET0T 18
AMACT &TFAT ASHIRY QYoTeT 318 3 JTSTAdT Jeeil It HaT el

2.4 SFAHTETS (AFIRE 3E7al, Tt aur IeRFER 9rw)

RERTITARATA/EATAT Fehfceht HIEIhT TRETOT TUT FACT FAT AR YTl I1E T JToledall geet
I ARRSG 3F[aT, TS fAhrd T 9ol THRgEh! A adl HEnA Hdshd [9ffest dicdere
Tohelel TR T@T Y& IRTH S|

g U3 AUTa-2¥ 3P 0R FHl FAMANR:

o S-S FHEIS Afgel T ERUTelaT Sis-Tardiiehl 3cdieel T fafshells isfiel Ao
e AT N BeA| 3AgT! TERETT Sis-Fdlels FUSE INAT Foll Frafeigeel TFRTA

fRI9 T A fATR (hijack) TFR! Brger fod 5T AT sTFd IN| FHSROT, S-S FHSTIR
Afgera A T T AAR PR g Tef T SMMUSS o] Id FAGHHAT YCUC IST §of T AT
AT IH Bl |

JATET, 03 & AR 3hes:

o AU Joll SHAEEA A IUANET S| g ey 9fd Juee afeRger ol
AT, AEPlas T 3 ot ofd aforgd o anfeardier divens weR - ITwegeear
HTEATY Ieicith Todh! LT oIS |

o TR URT UISHbH! I HAgcd gidcher] wAUlelehl TARAT @A a7 SISl Hged gl greTel
aifg e =2t 672

& FIGAIUZ UIST -30 ITEA 03 FH FATTR:

o YA TToelidl ©F IMBUITCIRIHT HETeT HAedioR fIFgeh AR AN IMSUTCIhlel  TRETRTITA
M| AR TERE Sis-(Fd AE T afefts e @id 3eadd 1o
TGt 31THR & FRIHA T THRHT F1M¥h AT TUT HRIHAAT il el S| 3<hT IFEAR
AMSUTTITel el T HIOT TPHRA! HGAEAT EN FHloled AT Ao | IFAC FAMAGGE ScHlleel
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TR Be| Sforgeehl TR MY dael Hlarhl IFq Scdrest el AT YeTargaen ard
reten! Wid T AT WA g1 HTRTT FAT TRl JHMARER IFTA S|

o TIFEGHT HTER HOT HlefeT HAMUA HUUTS, RERET SAls-Trdlenl Scurest T fafsh IeRor
SToH SOfdd al AT ISUMAREE Follold Told] Toio| @Y, JUER [FFe=0r oemad oen-
Feat afad Im3uIlehraest Aifht TS g Teio| GEIiad $lefed 9] $Udfs  IR-legiel
3cUICAHT HIA gl IS ASRTAT il gl 3U&T IIRTH S| TEAS Plefeiohl ST Hdfel
3cute ¥ fafsh faeRoT IRAT IMSUITeRle gUs-Hold feet ol

o FY A ok AR GRS T WA HRNTH T A IO FAX AFGAR A T Flarnt
UFgep! sTaaTTAs Sculesisl HATSAAT ETA 61 o WPy HATT I Rt A= &
HATICS 3culeat, USERY QYoietl, aINFY fFaRor T o gatie adaer fawgar eaae o
Hiwa AT @ WfAfde NUAE Feper TFRE Sis-t@de Scaes T fHfs fawor a6t

STeeh AU A Hloled IRATSTT et AT 7 Flofel ASAT o1 [ABIRE TRHT S|
e
o Hecryod [AHITHT HTARIRGEH HFAR AGIAH] HGRIH! 3c9Ge I [@AF-Rervrw! Hawor graf-e @13 ar
fsmarat &1 ¢ @ FH S T FYIAT FFrgHr Frf ST BT 9de7/
1 GO FAR &HaHS! dgead] TST FRIAH! Gideasd Gaer FStT HFIH GTHFCHT FTeAt] et/

AT ITAHT -3¢ ATHFST 1033 I FARNR:

AT e THR TUAIERAT ST IFAATS SMess ITatehl ollfay Hiefel fAATorer gferar
3T Jerud T g AT UAGEIGY ARl AR HET HIHREI FHead TR Hlefel
fATOTRr Ufehar 30TTS Sersua! &

TS TARS TAEAGERAT Scdifed 9uerd T HAICIeNS Hiefal [AH0T I FSIRIeoT ITeteht
AT g5 FUS doie AR INAT T WEIHFAR Flefed AR fhar A et e
ATERIST FATT|

afgell TROMAT SIhEUd Tcch HARY IM3UIferhrel Hldleie W 3cdlest el Aifouenr J=
AT TAIT| FEAAT Hial, Hiel, S, HRell, AR, 9, AR RIS AT Scarest
el TR T S

BT FUREAAT 3cuifed (TS SMiess aetenl onfel HeT HIhRHAT dfel FHead IR
ol 3 o, ‘T3er WA & TAW @l AU giharers A S o @Eg
AT, SeATHATRT Tl THRH! el FiFATIT T3eT HATT TATR Hiefer FaATor gighar
3TE eTveRl Hell AR SIesRT T

2.9 FeaRi™eT FIIST (International Coverage)

IANET FaR FEAT TACAT' o el 08¢ AT ARG Yo 3T IIUGIIH FAT WIdolotah INaT 2,
SEAT ATl TAGNT AT (99) ¥ 3 Taear W & Surely I aole 1 R, o
JqWH AT, ‘Pl a7 ATHASIE TS IFHPT I lehel ATET UISeles| AT 3T GIEHAT ThideT drer
gfe 9fS IEAR e gro’| AU UIEUd AeASd A W ARY 3T gEhens I @

3 ‘Made from millet or rice, Raksi is strong on the nose and sends a burning sensation straight down your throat that resolves
itself into a surprisingly smooth, velvety sensation’
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Hogdlel U ThAT 3cHd HASel HRUT & S @l 3Fd Yo 9 yerden GAAT aAurelenl g
HRAR 3Tl T8, IR cAUsH et 9T, TSl 35 gof sear A Whr AT

¢.& AT 9% Aurfarer dgase®@ (Nepalese Diaspora’s Initiative)

TARITHT S5 AUTellg®al ‘Plaren faffies dAe F3afa 16T IR Fig IFT 3carea IR Wieh-
fIeRoT FAT g& TNHT BeI| @ FFafeiel ‘Pure Kodoko Rakshi' T ‘3 Panne Kodoko Rakshi’ ##e R
CSHTRAT UFH 3cUlea N FeMaehl UAT F1{Uss FAT IR Wehl | [T ggahl Hod HAd: 6._
$2.8% UT3US UTWUH &| dicel Absolute Vodka &t Sl ¢fl@ea #el FFafael siarerent 3RS o
Aot TaTeT a1 AMEhoTs M TRIEH & (Soig: AqH- 2.2)1

2.6 A 3ulr Aty qur Mt FFAETS deavar

faeger N eeder Al 9 gerdeons ey 9T ST o, SEd: ed a8, Sl AR,
THiew/Era foardhr, A sd scnfel &y, S @, FIRT die], asfae aseeee &
SRETdl AT ufgara SicherT Tl | T TSHAT STA3NATST THTAS Toeard a1¢ 4 3eheT aiforsT aar
YT FAeATord of WA T GFERE AR dar 97 9qrd (Country/Indigenous/Native Liquor &
Alcoholic Beverages) @8 & ®AR URCT dUT AeRIScIERAT Wk gatiar (Branding) -7 dfhea?
| A AN F HEA AR GRS G5? & Hecdl AAINT T Feffd ST ST T F Tl IR I}
US? & HEdl INTIR-ITS Feder Iavash Tell? 3l 9T 3regs IR 3ugeFd w Frofell TolATr
Il eeRTe A1 gfddes TR I WAL f@ged TRTH |

3dfa, A gfadgeel SuTelRT Jelollidel WRFREIT FIAT 3cUiead  IIR3MUH Sffiee Al o
TS AT U HecRISeIwIAT soss IR fafsh-uetie =7 AR-fT (Road-Map) v&ae =i | &t
TGS FFafetd FISRATAGEHI Hedhae 3fAewd! TI-Ja Faheel IR Head &7 Gzar
51

TR0 & 3, 3 0¢¢-¢R Y Tolc HAIVUTH el ’¥ AT ‘B Al 3cuiea, FUss, TARFOT qaur
fafsh a1t el sTaedr Ao & #fd 3ol HUH & el deageq TAHTSEHIAT 92T TH 3Tih
R, R0¢t H gHr 33 AT AR U, 03t AT PAFEAHER MU yFATAT ARTH B gEAIAA
M AR, AU EhR [AUHAA O 3Hecaled 741 AIAES IR EAAT ARIATS Faeied oar
e 7= @ ol

FHIRT Va7, 03¢ &) THT 3 Gl gTIF gH 3 (F) IfAvaH &

3 (F): FYIAT HINT TFIET SITEYT: FTfAT HERTH 339G, Ffvss TUT
ﬁammﬁrma?ﬁmmﬁﬂfﬁw
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?.b gfdeeaA® ST

ST Uiddee Hold: Aol 3UeleY IRUH HRYR AR dIR IRTH & T I&h ol €47
3edf@d 3egyd URYRT A gAC| THY, qeSERl A URTACHR LA IiSH IENTH
IEITYAT Aol FEIT ScdTeed, ATd-fAAd, Tod, JORFR T sTaeUT SR et Hiefa
TR Tdl IR S A FEAAT WA T RFEREE A a4 97 gerde aifgfcas afvesmr
(academic definition), 1085 el Heallel & FHee T IEHT HAHEE WA JeNTNh  FEAfH!
(industrial property) $JfAwI! [SNIAT TAhe TR |

Jcaerard, AT IAT faRgeT Hfg AT Toldhl YU Ud WREREIT AT dUT 9 gerial dhel
SIUSS Jgeraehl IRAT MEATA IIRUA | Ul IEARAT 9 HEATIGRAT TRTHT oI  HTERAT
FFeeUd THRATAREREI Tolheldl  ollfel  AN-IT  (Road-Map) Wdie IIRTAT & cgaufSer
ITEATIAT AUTIRl AT U UIdels A™eT TF HecRIveIwadT sfoss sk fafh-gatfa et va
TEATST HRA-EATRT FSl, Goel, HHAAAT T WT T&ThT fa2eiwor (SWOT Analysis) IR & 3T,
gfadeadl IR I Yiddcd daR&d AR 3ea@ IR o A, gfddeaast Tege gy afa
Holded ITRAG|

¢.¢ fadeas RAfAdar

W Ufdded dAUR 6 RAEeA ¥ AR dEr @ AfAddrer (limitations) 3@ T AT
TRTR T, A FFTER Tl

W& GfddeAA AT Seaf@d RN SARR dUT FaaT Hoid: T Fid (secondary source)

g Tholel INTH & ATY, Hfg TARIREE TcTETRIAT R AITAIRE Solholdlc  Haholed

ARTHT HUAITA H AT qURYAT GG 967 Hfchol raeAT S|

o T AR (Heldh: YH Hial 1 ) @ Fiderisw X (Yield) T fFa (Strength) FeEawtrAT
T 0T ST Fol SRR ST HITIC AT gl Ahehlel FATITRIAT feaent sufeufoar
TcIETRUAT U, ARS, Ueighel I AeYHAST TUMAT sAfFdgedlc dR TRTR HIERT AT
Hehole X gRe&ToT TRTeRr At Ty, foee aiuer T f3ar (3% ‘9= swar afe) aiikeer
el AT hig Beh Afdol G TRepr TIsThlel AT AT IR faRelwor qur fAshigs
TJUTY Hegl hig T Tal TFO |

o HATI 3T INTUH HRIGRAT HRIFATHAR hig MU= R (Inception Report AT
3eol@ RT ) A gfdeess daR aIRTH T

o A vfddes shad AN-RIT (Road-Map) A 8 T TR b HRA-adsl il oIl a9 g
A 6] Yol $TUHIS G o] Il Hichoo |

o I YfASCETHAT AT HUHT Ffaud AT HWETe IouT IRTFT AUl Ascgdr AT Tscgdel

Hool WISIl 1T aT W §og HTHeTFd =1 TFoel| dqY, A FfdseeTnl Iedall g AT

U T TN T HATGTdTE IRTHRT AUl Aggehl Heldel TRTH
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2. AYTTHAT AT 3cUlGd T @IdH TRTST

.¢ FIfed 39T &

AUTTAT HEATAT IR JhRHI Al JUNTEE FINfdd &17AT Faleldal W ol 3 gof: daR &l
3cdTet I IUNT (FEUS Ry #iaa & T 7w fgeh, g, S, 1@, s1ivs T aed gefadsr dami
AR B ©), dAR AR Foar qerd 3cdlead It U (ITel IFewss BUe T 5. T, T
$cgIE ScuTes I61), arsel JEeT ¥ {9y (A1SsT @A) 3UlT| c@aTesh Shig SRS dio] T e afel
3cUle AR 30T HUdlel fAfAgE Horeh: vo .M. Afbcashr Be-Afewr (fAfgesr amaaar afed ¢o-
2<% abvgﬁwma)#mamﬁmgﬁmalm@wmmm
HET, 3cdTee T 3Hec[osh: Heholo Haae fa)oT G&dd TRTH

2.0.2 &L, ATH T 3ITAT

Ieaed TIHTTEIC 3uelet! fJaRoT 3ETaR §Tel AdTereT Qo fordy 3EMT, yo arsel T ¢¢ fAAX 3w g
Td HUTCITHT IGehT Bef| &Y SUNRTHT ATH, ST T FFATeHd e Reh Toied HrAToreh! faavor Jaqgia-
.8 AT Heldel IRTH T

. 2.2 3c9las YHR T IRAT

3ec¥fesh: fIHITEE 3Tt fHaRUT AR 3 foe, ars dur X 3ulerere scarfed qamR #Aferenr
I R 3. T FY AR IRAOT (3T §fE TR g7 TeFod A AT TRAVTAT A ecAR[eeh: THTSTH)
I 2.8 AT T ARTH T Hedeh: & TAR TASH Heholol IR gar [gEhT, s,
51, @, 105 sl Yehren MURAT qearss fSavor 3ueey N3« Afhvs| qufy fa a&gge
AHIFAT 9 T 30 L. & geowl| WY, THETETE TG R I T R AT GASH YTd T Heheh!
IaEA B

fershr .¢: A AfCT ScdresA/fAshra aRamT

F.d.  awgH AT AT CLocS o208 Rol9g-co ge-3@
7 e
IRLICALE Ta.fa. faex 2,33 ’2¢ -25%
R v gm Ta.fa. feex 8,£03,303 3,E3R,98 2%
3 37 wafa. faex 3,249,9oy R,6¢,339 -25%
8 yo Mo To.fa. feex 8¢,630,8¢E ¢,3R6,C0R X%
3 9o JMm. Ta.fa. faex ?,E82,6¥9 %R0,0¥0 -88%
€ Lo Zfa Ta.fa. faex 32,3¥,0¢¢ 33,003, 30Y 3%
g faw
¢ famw ferex 243,093,390 RYE, 0L, b2 o -5%
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o qrgeT
g ¢ dIgel ey R,9%¢,304 ?,¥3%,00% -¥3%
g  #RRH Fear geqrd ¥
Heg
¢ YFewss e e 93,889,800l §3,06Y ’RY -3%
3. U U e oTcY 29,23(,¥R8 R,6¥¢,3%0 -2%%
3 oS e foex 43¢,900 33¢,388 -35%
dle:
o I e Yo HETIIEL, AT, [FH1T
e Taf3. fddev (LP Litre): Volume of 57.06% pure ethanol per liter.
o HFewrss [Bqe (Rectified Spirit): also known as neutral spirits, rectified alcohol, or ethyl alcohol of agricultural origin, is a
highly concentrated ethanol solution with around 95% to 96.5% ethanol by volume (ABV).
e & Ud T fBge (ENA Spirit): the purest form of ethanol available. It's a colorless, odorless, and tasteless liquid with an
alcohol content exceeding 95% by volume.
. a5 B9 (Denatured Spirit): also known as methylated spirit, is ethyl alcohol that has been made unfit for human
consumption by adding poisonous, bad-tasting, or foul-smelling additives.
IfereT 2.8 AT T IRTH T2ASH AR ITRICH TR AT (9-30-g0 Z.fA) H ScreeT

e aeal SWeo e haed HAFARIe (vo .M) N WHATY Faeer qeh fEeo|

R Heayed: T HAR &

TICIHAT 3G TAR ARIHAT ATIRT Hed: e T AcT-HAIEH aX dNes| HRTATAT AR
HEGSl TAT AFS| Y, TS ThRAl HCIHAT FAA ¢3% Hog-3Agetl X TAd dPes| gl yafad
TR AR 3edfedh: T HAN T Aol R (F) AT TFdd IRTH & Hel dlicleT 12 (T) AT
MM 3. . 0¢e/¢R HT WA JEATIA Iecfesh: e (HAR & JUTTd gohl) TEdd IRTH & |

drfelehl .2 (F): Jafed dATR HAfCThT 3fed:Yesh I AR eI

#.4. awg ELocS yafid & -& FaT
Hefed | AR
7 e
¢ 9 M (ves%vlv)  fd farex g,¢o0 Q000 | 3MQL-R,2R0/-H TS Tl
R 9 I (¥¢% viv) Ui e 2,33 Q000 | 3MEL-2,6Re/-H T Tl
3 30 7M. (Yo% viv) Ui faex 90 Q000 | 3M.EL-2,6R0/-H TS ol
¥ o I (3y.3%viv) 9 fa €30 3.91.-%,090/-9f Tel.f. for.
5 9o T (A.93%VIV) T faeX 8¢y 3.0~ Quo/-gfd ver.fa. for.
& Lo T (26.8% viv) i foex Yo .- 2ey/-9fd Taf. fo.
& AW
y I (ATeT-90% Hear  9fa forex 239 Q00
afe s1Uh)
T aET
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g arse (2% viv gFF)  gfa forex yyY 300
R AIsA (8-20% VIV) gfar ferex yyY 300
3 dagd (3% viv Fear  ufa farex 428, 300
afe)
CRRIIED gfa forex 428, Yo
g IS gfar ferex ¥3 €o
e
o AT UdPd HEGe axawal R0c0/t, AR U T Hecaejodh: Vel
o HRNIFHI EHAT HAR HEG HIF I Heg aed! &IfI v dl dfare]
NPT 2.3(W): MMA 3. d. 0¢2/¢R H Al YEdlidd edylesh: I HAR &I
Fof awg Eeocs ggfild av-& F5IT
Heayjed AR
F e
¢ g (¥es%vlv) | gfd e A R,000 373, 2¢¢/-fd T fen,
R WM (%) | g AR 2,30 R,000  37.3-2,¢93/-9fd Ter.f. fer.
3 307 (Yo% viv) gfd forex 2,320 R,000  3.0.-2,¢¥3/-9Td Tel. . for.
¥ ¥o I (3¥.3%vv)  ufd faex €90 3.L.-2,0¢3/-9fd Tl . for.
5 9o LM (C.93%viv) | Ufd faex ¥o 31.9].- }¢o/-gfd Ter.f. for.
€ Lo LM (26.8% viv) | Ufd farex go 31.9].- Ro0/-gfd Ter.f. for.
T fagw
¢ TR (FATee-90% sear  ufa folex Yo Q00
afe uaT)
T G
g arsd (8RR% vivaEFA)  gfa ferex Y& o 300
Q| AT (2R-20% V/V) gfa forex YEo 300
3 T (30% viv Heer | gfd forex 439 300
afe)
RRIIED gfa ferex 428, Yo
g BAS gfa ferex 4 €o
e
o A HIfF eI, voct (Y53 §F-£19)
o TIGUAHT 3cUIGT _’5'# FHFIR Flodd] Hed BoAPoslc Icqrg §’Ff FTSAH SA17et e YebAT 39% BT §F)E,¢/
o 3t &7 Va7, Q068 B Hgla-ro AT Ieeld U HId AAHIGT GITAT FAIIT FIIAT HAPoHT AR IETare

3cqrfed 105, @iseT T HISSH IcTIGTHT m'gwawﬁqrﬁgwwﬁm-gmao%gvfﬁm
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.3 Ied:oh ST Fehelel

Hedeh fomTae geRfRId f9aRoT 3R a1d 9 3. 9. AT Fhfold Hed: Yok JoTEddl dLATSH

dTfeehl 2.3 AT WA IR S

difelehl 2.3: 91 9 3T, d. AT Hehfold Hed¥esh: Tsd

. arq SHeegfew: STed- & HaAY H. a. HIT aifiw
: - gqet av
. PBYEY 2ou9-vs | dow-bl  Robb-bC | R0BE-S  cancR)
¢ gideled (Adre-fafs) 2y.0Y 29.93 2€.99 0.3% W.GE 29%
 foe RRE | WA R0.04 .3 30.4¢ 9.3%
3 R 2963 0.¢] 2¥.CR =} 3¢ 2¢.9%
¥ 3 3N 3curesT b.cY 92.3¢ 29.93 29.¢ 2l9.0Y 0.8%
el €0.¥€ v3.€¢ £Y.CY €2.92 g03.03 2%.3%
Toes AIETT -% AT 3¢% 3¥% 32% 30% 30%
TaITaT IeETT -% AT K% A% 1% A% 30%
AR TR -% AT £¥% €3% $¥% $E% £0%

.y AT mua-faatasr Rufa

AATerAT AT JehRepl HACIHT Fedl gerd T TAMN TEcfge FAA-[AATd goARel dges| TUMT, Hig
AEY-HEY HACY #F-Y SEcgedn! HS Codes (8Mlagss onfdl fecRarde! ¥ T 39-Rfe) ¥

Tfered A U IR= difeer .8 AT YT ARTH B

IRt 2.¥: HEY Al TFef-¥ SEgehl HS Codes

#.4. FTHIATESS 5 FegF! FlEred J
(HS Code)
2 R.03.00.00 R
? R.0Y ars
3 RR.0Y LAY (Vermouth)
Y RR.0§.00 00 Ba1s (Country beer)
3 R.0.00.30 T Qo EIHAYA T 3T FHeeol
& R.0§.00.30 e (Sake)
b R.0L 3. UdA. U. ¥ g&alud (ENA & allied)
¢ R.0¢.R0.00 oS ¥ geafeud
] R.0¢.30.00 fegEehr
R.0¢.30.%0 CgThian! Foar gerd
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R.0¢.30.%¢ ts g .
R.0¢.30. g g .
R.0¢.30.83 30 .
R.0¢.30.80 3 fegEhr
g0 R.0¢ Yo 00 H Y gFafeud
14 R.0¢.Yo, 00 & ¥ grafeud
R R.0¢.£0,00 HISHT T FFafeerd
23 R.0¢.lg0. 00 forRR, &Y (Liquors, Liqueurs) T dFafeud

HAR TAHETETE JehTId f4eR0T ITAR a1 9 3. 9. AT AUTCHAT AT U AT Jehreht Aferent
IRATT IR} AT Heldel TR & 8 HAHA-.3 AT AT AR AR Hed T Heqgia-.4
AT AT AR HER T Hoded INTH 1 39 eqgfaesan fAeavor el auresn aAfew
TR 47T TaT6T ISR goosed |

Jufd 3. g, Q0be-by IS [FEHIH TASH WHEde T e INH! Sf@Tar afer qaik
ST Afewr, rfd e (39-:9-30 M. &1 fegwhr, o1, #fgar, @, w1fUs) & 3mard
IRATT SeETAIETAT Jetll 7UH e | fegEehlen! ITATT HRE 99,000 foleT FC T HRT
2,2¢3,000 foleX QahT | isehiehl geil eX T aRAOT g3 I &1 ¢9 .M. 1 Afewr T et
giel geell & s wear afa oA w3 o

AT AR 3a aR&AT Tq 9 a¥Er AEk e, AT FRT % (ST¥F
3we) o, oeat SEre| FEawysAr, 4R, a5, ¥ T Fear qerdged! AR el o

T HER Hedd! §hAT AT FTREE (¥.:% 1 3iivd) vt Sfes # AR Tereaar
©.%% of AT I HIThH T| HeIId I ITal, 3. d. w6’-Co AT AUGHT HR & 3 I AR
g (CIF Border Price) stisRer! HIEIT 3R HTshl f¥4Y| & S1c wRe & ¥ 3T AR HAegol
yred et SfBe| R AT Hear dfdeel M T o AT SR T 3.0 3T HER Hegd Al
AT 7T AT o7 R & 9.9 3 AR HeGel Ao U Ao

3hfcth, HER fIHMETE JeMRId d2AqMseh AR 3 9 3. 9. A1 aAdlelae Had s Sffe
YRR Al IRATOT Hq@iA-.9 AT Holdel IRTH T #el Q@& &A1 FAad Ay Hou
Heldel TINTH S| 3Fd Iqgrageen! AT 1] Adre T AT AT e sraedr Sfwa|

AUTeIETE I 9 3. 9. AT A fAata aReAver faee THET sea (PR /% aIi¥E
3va) © o faa Foger TRehor are a3 FUAT geill (FRT 30.:% aIf¥E Jiiva)
TR TS| 3. T. 0Ls-bE AT T 9.86 IUSH [GIX (¢¥,3¢e o) faata swer R o=y
3. g, R0LR-¢o AT HRT T #¢. FISHN (3,963,283 Tolex) T g gl

Iquis, W @ TE STWes (8% d¥eh NuT geEl) #el glel SHhr (o8l T1f¥h
3ilva) T Rgrhar (¥8.2% ¥ 3iiva) @aTa afer @ sfe | ol

TARITTRIHAT AR faTa aR&A0T a1d ¢ avar Ak sfe o ©, 3T R ¥3% o
(@1 3TA) T 3. T. wLR-Co AT HRT F A3 FIT SR AT Huapr 4T
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.9 AYTAAT AT @I

AATCTAT IR AT ScdTest, AT I fAITdRr IRATT SRMIT Hod T T Hebelelshl IaEAT AT
TUS 2.3, .3 T Y AT IAT INTH S| AT, TAGRT 3cdled IRHATOT I AT IRHATOTHRN JTAT
fadTa aR&AmT gerder aedafes @ua aR&AmT v IRes| R, AU Fea Sffe HRoTer ey ar
TLITSHS AT AEATSH WITAS STohr3ead |

o AU TRYY MUY URWGH 3. H. 0% AT IR Udh IETFAS AUGAT AT @UT
TESUAT A5 3TAT WU o

o

ol AR TIFAT FRT €6.3% ART IATaRE sdee YT 7EH
IATTTREHALY, FRT 90.¥% IFT-Vell T S5 R 36.6% T HA R $.0% TR
T Al 811 (Ae: oo WHERT IFTRRREE dfel IAITaier Solthelal I
ITETTHIT T HEHAT gl arsa) |

AU Feel dfS @Ud g AfIHA WERWEIA AR GIR ARTH AFF g
(30.8%) Y AT dfe W% o S5 N3 TSI TES, 26.¢% o /AW, 9.3% e,
2.6% o ABA T 0.¢% o 3T (Tarr, dizan) U3 75|

o AT UH, w¢o AT ¢ A THIRT TFARRS JUTd STHITEIS JAUT TAELT FIEUT 0 FHl

gaTelr e oW & &, AUTell JIWgeHtd by Tiderde gl Al AlIT=g Yerd U3 st
Hol Teh LY FTRIT ool Ueh HGATHAT HIETHT Ueh Yo7 Aol Tery el Iei IM5eT| TS,
Re Ffderd qevel ey 3 9T T & YTl q¥Yel TR T a7 |l el §&T HICIT dael el IR
Tl 0ol Afgeltel H ARRATAT 92 Ffaerder AT TG T TR Wl STABUH B

o TYWd HHUR HHAAT HIA YSAFRT g [STodll TATAT ATFIgTINR GAhAHAT ST FHeeT
U TEAGE SARINAT HTH &, T ATaR G Bell

UTHTTAT HRT €0% ER-URARX Figlhl FF FATCR TSATARIUTSTA ITRIGHT Tl | AT
Y SA-STTAgeRl HAfGell TEEIge A UT AT Heldel TWeoel| AR 3cuesT T
SR oFTdd ERT, $CR oENdd HGHUS! FFAa fafsh gl Rl ©| IR gatels
TRead e TUfag fFerge Fger Afa =7 IFE 3cuesd dur 3T Faeeeds
et dicargs Yere a1t YT IR

JEYHAT Held: TAAT TolRAT o FAMAT ARIH TIA gl IRA S| I TeT afd
S-Sfciged AffeT FEEIges AN 3cUGaAAT Holdd Sef| Afg 3T dTels T
UERRAT afer et g

ARS SedTAT SAMIHETAT TAMAT AR Sl I TId g1 IRAI Irgal| et
SolR, oers, 9UR, Al Sisl, Fe GER, 3dTEm, AYFAcdr, HER T fear e
3cTEsT e §eT| TgT T FiHEIC AT 3cUe Moo e HTT TR IR T
T F ATAIIHRT 877 Eoh & U, T SoiRegeAT ufer Ifg sarged suar gt o
T SARR TR fORIEAIR &FAT A1 Efaeh SR 20,000 fAeX AR (¢ I=, 32T
wRT €9-bo J, M. UfFd) TUT g4 IRFT T

AR oo fufd afe wRe-#Re AR od B IJTAE
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o HIUIAT Hlel Td Hiclehl gd S HICIT S5 Tolol o | Al &7a T A HRT ¢,000
ER-IRAR B¢ Al 3cdleeT UAT AT Heldel ol Toh A &l I@ oo m
STeTSlTaeT 3Tear RaATer Sfage el sIadnde 3cdled i IRSA| Jgl U b-¢ 9Tt
(Tl AT e & TAAT T9IR J207 JRIGT 9dcah afe 33« {AEfd aeigear sfe
QU g INPT T| FATH ool 3aedT qial FEd Wehr g

o vgAT sFaEIR—¥F FUA 3G It Al EAdr to faer W Ieurgsr =t e
Tl el Hig SBAT T Yo—Yo folex TAT (I ARS SoamdT HiAFEe 3cued Ieial)
3cUTee I IR TTSAN|

o ‘GFRET AR (P IFE) yaud IfAfa, wRY uer o 3Udsy IR
FEUROMYA 38R AfS 39eier age o] AR s¥a@@e 3cues T v
QUA/fafshel AT T8 JhR QP! T oAl A THAAT ($EfE) 00%; FIAT gIceldAT
59%; FSHIC GICTAT ¥o% T Toll BICodAT (3, ¥ T 4 AR) 30%]

STATIRT 3T UCUETR AT TUCHTT HAUT Ud AT STTATAGEHIRI 3AadIiieh Solholdl
SHAAT YT gl TR S

o HYY YR YA-URHH USTHFEIR B3B3 ST6T UGS FHelhl Sieloilicienl sTeFell SHISTH
HUH! &TFAT TYMAT HAfCIHT IcUE g IR TUT TUMAY TOIRAT o U oA IR
| 3T SBAT IS FUNTEE Scules et #ge1 Hifehl ARl WU die TGl T

o UsH, Fulifel, fFafy T Gor uREHST Tgis Siecgedh TUMAT ToiReeA AT T gal
IR TYMAG AR MY gl A T T, T N3 TAoelgedl TT: TEEEE
AR 3cuea IR sags T9AT fafh-faawor ot sRer oot Tanfay afemer 3caeaar
Igi afel STA-Silicih Sgedl o]

o TS IUNTEE Sculest et #geT Hifh Al Uy ITaRe: T d g wWol

o JfFae Hfg g oo Aafd wuar Hiar # goae wfaw Afew 3cdes g
WH ¥ AT FoAdarer @ A 9 6T wod| R, A AT dren W3 Fareegsn
AT Tl W A af y-9 e afss [der W g faeara wol

AR Healoed §ars Aqpeel Ui Soor@ferdy AEAT FERY sossr qamy Afewr 3w
et IR B | AN, Jereiicrsh &9, Aifed fAFeT Sarer afe aAmmar ey smossr aai
AT HPHT B IR o |

faefr st Affeer v dR AR ool AR FROT DR-BY 3mard swgea
T ARTAT g afee 3ecRiSea suger Al 3cuesT e & STEd- 18 ded, =R, foo
AR fegehl, ot T Uil ISl gcaife T fAfageel Hod AUTerAT a8l CRrele 3T g
3% susaHr AT ear AF 7 o IEd, Rfeas T vge TH.TA. T o TolR HIZ HE
2,800~ (AF. R,9¥0-) AT Jghl SAAFRIR ITd HUR &, Sdfh AUTAT HRE A%, ¥,C00- AT
US| GITd T gRACMAT ¢,390- & Hel UfRTH Sameien! ATISAT TAT & AT HoT #E ¢, ¢oo-
a1 Bl IHY, el Hod-3eokol &l HivToll a1 A4TelAT aIR-fof 3mard st ol A
R0¢8-2- AT TISTHTUZAT FehRIq faeR0T =@k Wl &, ST TiAel Yo IR ST
Hoel EohIPUHAT hig TP Gl
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ATl ¥ WRaAT fadeh afeRme! 7o

[« lvmmeommmr | owo | wwo | owe | eeco |

3 dlforr-2.¢, 3[@ER-RR, IR,y T AR ==l aIRTH et siqare smqfd ssgar Afewr
(RERWETA 3cdeet T FTLUFI HATMI) T eI §ars Ageel INHHT A3el HAld A
THT AUTTAT 3T, T.-06%-¢o AT AR AFATIF TUT HT AT IR HeHR-.6 AT TEIT ITRTH S
deTHR, AT U STkl (29 a¥ a &1 #feal S SAH STAHEIIR ITURAT) T 9§ e, f&aaw T
Il @UA AL R.3, 20.¢ T 0.8 forex ufad a¥ wepr useo|

U IVl faRashT 3 e AW Wuawer doiel el 3f@e 3m3e aResy arforesr . A
T IRTH T TROY B, 92T TaUT W6 T 3T e Y ohlgel I ITURAT Jolal
Tl HURIST AUTTh! AT Uial FIfE HTET: .9% Tl e ar R0 foley T a1 b folex arger arev ¢
e Yeer 3rehlgel g MR fosual © (e erfeder aAfeer FuecRor arfosr saqgR-2.¢ &
fesuar @) A, TR0 © [ 9o d2ass 5.8, 026 FI &5 Hd A YTddgel ddTRe! heAHAT Heholel
IRHI dTLASH 3.H. 1R FI &l

difershr 2.9 i safFd YYets Al UH-fey’ A delellcAs faawor, 5.9, 2088
(23 IY a1 AT Heel e SATHT SAATEATRT ITELAT)

4. aer el @I gud Ad JEIIOT- 030
AtTaiE
¢ sselfaar 2€.% 29.¢ 2.2 2.9
eI ST go.R R.¢ 2.2 g0y
3 H U o3ARe R.C x4 o %0.3
Y | YiSedIUE ¢.3 €.€ 2. ¢
g S ¢ €.% 2.2 ¢
&  ARd 3.l 3 .E €.€
b FAT Y. 1.2.8 3R 9.8
¢ Ao ¥.3 b 9.8 Y.€
] e 0. 0 oy 0.9
to | IR ? 8.C 0.3 2
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https://en.wikipedia.org/wiki/Sri_Lanka

8¢ oTel R 0§ ?.¥ .3
IEYA d¥: 5.H. wR ¥.30 2.6 .99

Data Source: https://en.wikipedia.org/wiki/List of countries_by alcohol consumption per_capita (30th December 2023)

oifelel 2.9 AT Y&l IIRTHT TLIIGH 3Hdcllehe] el fo¥o=T TGAFEl Y&l 3o9R geol

o 3. R0%& A FSANIR HCI TUT AUTIh! (S.H. 0R) JoATHT Hike ¥ UM ¥eal IS WO
Hel U R IO T HARCAHT US 30% die TS|

o OfREr T REHRT SugE AR @ua w4 g8 IRgH a1 R §8 v o

. TIegsufy wYAE EgERe &9 (Unrecorded) ST 3Mgfcig afexrn fewam geil o,
qufy & & AT ShERier aseAr §fe T Rl UseAr A W ol S, [FarR
STET SRMHAT HAT R 9% HICIT eAiqaiReh &iF (Unrecorded) sTe 3Mqfdga ol

.« A vfddeeTel IR AUEAT JAACHB Tl AR .6 AT Y] 4ed FAUT HISAR
TS Heal die Wl Sf8eo, Ul FATH Ieckice AeT GEed Gloel [Heol GiledT |

3= SFHafIer ISg TE, AUk ghel FAT Fo AR TAd HEF IEgaiRes sidasie 3mgfd
HITEh! HICIH! IRAVT Tl TITAT oAl BEAT e S| TFAT Uil RERWTA dael ER-ERAT
g T fSfh-fIRumeRr Segedel Scutes IR (SRUTelar) IFFH TUT SIS TR HICIT HTTRT
SFAaR oef| q@d, TEar Ageaqul il sl fAffeeT Jatel Qe HeT a6l HaRTeh HTH
AR QUsAT & SR ==l IRTS B

L& TWFRETT AR 3cUTGe T Wad! IReAT

R.6.f WFRIIT HladH! FHR

AqTerAT Fafeid TRERETT AT (AT Aserdiciel I8 Fldsestal AuTeld 3cdice] gt T Telolaldll 33a1
INHT 3T YUY T TAAT SEAT e FAAAS TAFd &) [SffesT UhRepr T SA| X, ¢y AT
icdcd HmTeTe JhRIT Stelefdr Y WA TS ¥ eaRT AT oG TR AUTAT HeAd: 3 TRl
TERET Al [WffeT STeifae TR 3cdrest IR S 9eoeT| i g Siis, Iera T disar| awify,
faffieer Siasnfa T sitanfas aReer 3aR fafdgsers WifieT e Sga INA & T 3carest JHar
Ffe W& g7 TFo| @ H diaed IRTy Id Rewer ol

e iz (local beer):
TR AT, HST ‘He' T YT FIRT oo |
o &
o garg (distillation) IR FASUR HAIAS TATS, AT AT HAS, WoaT AT
feafd Heloprel IR&, AdR Ve, Uil ‘Yehlfoled ThellT, TS T, T UM
AT Hecodd| ATY AdTaR N1 fok g% 2leg, sATIHh TIclTd T gl B

23


https://en.wikipedia.org/wiki/List_of_countries_by_alcohol_consumption_per_capita

o dizart:
o AN U TH YhRe FIGH SIS o g R USA AR e & ¥ Hoad: gfaa forg
FHSIAT Ffold T lepid & disar aeaqedT dler HisT g1 AT $iees e i
3HTeIP! dTdl UTfel gTeR Uisuee deR [Useo |

Uy, 3=gel &fg Y9 YhRerl ARG Ufed AUeAT et ¥ U3e et sowar ow, fafgs
AR o=

o AR A1 9fel Tk YR SIS A B, S g Y AUTTAT TRIAAAT Bl

o OIS A HEIAAT TS &TAT gl Toeh! Sie (Palm tree) &I =T (sap) &1 S 3t T&y
G 1t ATCITAT FAROT g |

o Hiarnl IFE: A AEIAAT RIS STAT TSl HlGrhl Fel Heholel IR AT o5 BHUC AR 3y
el FE TE 3cdee TS|

2.6.? WFRFAIT AGUF! 3c9Gd TFIT

A TAA TS FAHT AR WEREA S5 T {3 [@4fFes Feraet wi=eqa (fermentation),
f3fSeerarst (distillation-gems) T heed (filtration) FpaT I ARPIA HCTT-3e@T Eeorl 3MURIA et
T3¢ HUAT 9l A AT fAAE 30 9ery, Adl 5calie el Weh Uol TAFS| oI&cd, Tah Hiaforhedra
STe 31hf ¥ U FHE S 3RAT 9fel 3ET ear gerd T GhAT AYTS 3cules IR IR TFUT
e W TS| JUN, AT 3TeTS 3cUlesT o RN glhewdr feguat ol

g Jis T

AT YhRPT PGP AS dT AFH T3] Pleies ¢9-0 g W TW IS a1 & A ar IFgar
FH Y AT T AT TAGH 8| JTID, Flglals g UITRl IFT AAZ (3-3%, A A13)
FH TIAT TG-S | THSUR HIGIAS HIH Iidel BIR AEAES I AGHAT TE godl oAl (Fe-ardr
gﬁmﬁ)wsmm-dudlmmmﬁmgmmmﬁmmrmauﬁmw—m
gl FA ARG A FAET A a1 IJET a8l R o A BIR AWes| FqITS, goohl
FHee HUHR Hialens ol TS canffedha! SHAT (WEREIT IAT ACIR $IST YT IIR=2AT)  gTar
A Bl AGFRIR BN TEea| AR 3 gl (AISAT sIaATdeh dakel 3cdigel detel) o $-&
AT TFA (TgTSHAT [IAT SI3AT JAT T F3T I TeA3edel) Ve

SIS SR ofa TER Hiee ARTH Fleers HwerR TIfer AHS THT HUSTA BT q¢h! a Atel T
fEoil 3eT TomgAT Weeo| R, WP a3 e U9 GHAT IJAS3] IS (STl A1 foreg saomar
feguar o)l

o Wiec INTS FIGIS TN gl HAUS BT (FHST IHHRA Sal #IS) AT glices T
BT ITNATY T8

4 CNN has put Tongba as the top 8 unusual drinks because it has a really unique way for consumption.
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PR 31l TR Thelel Eeo| AAAT A I6f TWeS| THelg 13" o] Hd Hdtel
g faAy Taiee! o1fd dietehl oid, aTerdife, AREET, odrs, FhaAd, M, WX,
HecTellehl Feheh! ST g1 il ATAAT TEoet| IS Y 'S1ar Ties ¥ cFaar e
ael gifoles| diel dger A HISEIT a6 SIfek ARy Holk Huslels fOar qeiAr fFemew
HIST! DIBIAT 9] TS|

o 379, TN A3 Heg, AT 3N S| HGH! HH ST JWR ATl ] 81| Iell Helclledr
HUUTS cIqeTS hefus| SAfduesh Uil $Reo, THAT U’ Asg Sifse Ses| Sl — Thalie
Ul B THUE, gSEfe B gEue, dieraife Y dieurs | Tl U e, 9 T3S
U S5es| NAIeTs 8l T Gradiiells CAeal HH H3T Alfldes| due a3 & He
qreqes STt 9Tl U SoaT deheled TR TR TR TR goo|

o TFHAS AT 4 Tl SAfheTar TE Sl Agehents Tafsh RS Hel FAT Agehed! wIfaT
¢ foreen! aifdiet de dicaAr T Wish-fIaRor s |

o UHUR IFH Gl oo [l AT (FHF! FIG o O gred] G AT AATAQIE AT IFB) FdlG A3

. Wﬂd/jdld/dlﬁlsuo/ﬁma#yﬂjwﬂﬁwoﬁm/277‘!77?/751‘7?7%?77‘#72’7,Fﬂﬁ#/@ﬁrﬂ(ﬂ?ﬁ#féﬁr
WWW/@memﬁwf@/@ﬁmﬁmﬁrﬁmﬁWﬁmm

o THH (FH FAI3GT PGB JAAHAT HITw SISAT el R Gl Eleqded T Pt Gl qrFell diferes] Hders Pl
dAI3GT grer T FHTIC ) 31T GEIAGH I It Fidee| Flalers 7 R I gt g7 fAF giden gd e

e T oAt

Uell T AT Hold: HIGHIUS! 3UCTHhl HdR FHATS SA30e| e HACRID TAAAT Hdl: HHACTIHAT
S T3 ToieT A WF Tl 3T AT Fof-a1fd FHGIAT Flelae & Jolsa gl o
S, T AT FHEIAT § PIEIH! IRN A el Ifel g | Plelhl TR HA $UH ATHEH IF T
9& SIS INHI IH URVT T AT FHEI I SeA3el T FHSIHTE W Y9 TSl
gleoe| <t g1, el o1 JeEEy| JHaAr JAeTe IR ST I R FEd §ro| IHed FHAIA FEER T
el giler F9Tef $TUehTe Iofig®el a1 Hded eTdat TR TAC Ui TieT A gors| S o @w ofey
IH BTl T AGR IF Th AT WY qfd A gew| Rl T aeawd FeArEiar drsha
wmﬁwmwmrm@|meﬁmmmﬁmmr
amwﬁq%ﬁ%wmélwmmquﬁwmw?m

o FfPw Al 5 gE dUIS SR SeIR I gro| 3T qEfcR SR IR TE §o)
TR HROT & 37, A dIhA FF #7401, T AT S N T 7 o5 | FH-Hol WgHR dTIshe He
gl TSI T 3T il TRl qrSed| fa3Er crosha 9l oY T Y aedel| 3cuies e 3mnta
HHEHAT CSTH T

o T FABANTY FEAT SIS TABAUS| Siis AAYIRY AT AHelee Tollges | EAT AHTS
gs HeciHleal 98 Sero| IEUS Wil Ui, HElST MR AR SISTAT Gl
Ao | ST TWHT TTAGDT Ul dhiees T Iddls 9idid (FH: JhBSaioled -ATeT
TaTel $TUhT HICIhT HIST) AT ST fEW T3S gedhl ThBAUS| Uleel ARG A fehleaus |
AfASATEFH A T TThehl oo | Taes AT Tlofiel fHSTSIAS| AT HTET Irehepl TTAer T
IS It STFerga w&faAr R fafd Afy T gasd TFEqus| @ e o @
qIeFS I 70 Eeo| TAA SIGHAT THITH! TS AT HIIAT ‘ST e |
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. azmmmmwmmﬁgwm@@| g SIS §A13a)
WA FAT (F) TS Yol T FIfR Goot I Aoe]us| FHfS i (Sifs I 877sn) AT
B:S WedSes | HIaTels FATAT 3fFeRgal diadsiiel JHISET s 8T T e Fasae
A §ro| A, 3¢ sisTers A @0d (I SACH el T #isT) o BISIs| FR
TR & T8 e s qEfS SAlsHl T SieEFH ges| Al IRhAEe dOR HTHT
BISITeTs dch: $1f¥ess| JEHAT HARIFAINFER ATl QIS ‘28" A Sl TIR §eos| ehiare
IRUCHTFH Siis Al Tfhes| JHUS HIdR Bdr #AF dih W/es, TS & dT e
Ao

o 39 Fglearc I 9ol A GE grol Tw@H ofr FAT BR A ¥ FEW AW FRI IR
et aars FUars TQUS WE foofordl TEAIS| T FHAIHT SIS SAUats Afge
o ¥ BTyTaies ol ardel| X Sdn: FHEIAT Hel TTQUH FHAAS el gg-cleacs
TAMSIIS| ST e T e g AT FoA13 TR geo | @ dfgelt e Sfaves
TelTThT g1, 3 et ufer & o geoh FJamEgus| a7 # o T | Iad Nues Tomuais
ITEN SR FIA UeToRd! oW geftes| A T ASeoredl Iell S0, STHeTs ears &
3R At T AT EAT3 oF Aar: WS N A SUET gl YIS T ATCHAT A
IS Gorel | ALY AW TN U3 & GTTehT 13T 81T €213 2d GeAs=ol

a1 a3 [fer

gus ¢R.¢ AT Ty FHCH AYAAT e Sigeria Sifsgiedle W:gs (Fdl) HER T3 $eR
AYATHT HfSCehciel TR sAGRT ool HUH ©| aFaadr Rffiee Sid-onfa ua stanfoas e
S8R #al T3 Qi ufe -0 o1 @R, FgT TS S Jel g3 Qe T e arar
3cold INTH T

o T AHS AEATeTs Heholdd IR X WFeE| & A8 (¥o-¥3%) Hlald UT (39-60%) HaT
s ¥ o AAE ARes T Th JhRE HFR ees (AHAITAT 2qredr T i) |

o R RSTH TEJems ¢-3 G (Y-8¢ HUeT) A Wiel ar difodrel s AEEs|

o THHUMD, fo-R foT FHA (ST HAEAT ITHR) FHT IS Al TR g

HIR el Hel 0-30 GohRel [&aTells Hevoled IR FHAT ol IS, 1 AaR Sl “AlAT-arar

mmwmma@mwm,mmm.m@| qifh, 3=
YA ITHIT 3ET B

3cUIe g1 R T syaarides dalel dlalde UM 3cdles e YT Hqgia-2.% AT st o

FOfAT ARRIS! 9 H<ar (marketing network)

Tl 3ecifesh: T AN VoA-[ATATElgs AR T 9GSl oMl Fodietld fedfosh: HATaTTs
STt feT iy & ciferwenl IRATUTAT AT 3cdiee a1 Uges | [Sfsh-faavor et omfer iecelee:
U AR VAR TUT RN TEUd FRTEIET SAleid foe] TS| @ gle Safad Feles
WER Afhral 3eagfed: T #:e T T AT AR 3cuedhese ToRAT Yfaeae 7 Heael HaTraa
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&1 Heal 9fel HARRANFT Fgier| q@y, TAHT AR Scdehes IHATARE T ISl ATLIAE
fafeh ot oot

T USTSAS ATl &I 2¥ IR 0 I FAER AR A4Tel Gierdel fEHATS FAIRTIIhERT a7 o 3 T
fo dIT to,000 fey 38y IFH e I WY o 000 fAET Feal uard Fha A AN e,
Aarel gferdel ¢ ol forex AfeRT $UsSROT 16T Witk $fAIT caIssh ufed hell IR fAAT| FHrsHTOSt
3UCRIAT FA AdTel Gferael fAafAaeTer gl foey eR-arefar Al Al o5¢ et IEST| Uy,
Tew (FAT AT UfH) F T W (IR H wEAr AR IRt g IRE qed S
TR T A H A R, WA [ReAr Hig dehershel TgTsiciale @I o-foex Sifdhetar
g Heholel IR 9 SoREeAT 30T Hoflel AT ffsh feROT 916f IR Bef| JEd T&T Ul
JFaf wgerer af Wt o

IUSTHR GCRN NI 3T hig TEUAETAT (HUlfel, X URYHA ScAMMe) AT WF: TAAT ToARAW T
TE fofsh g TR fPAN| FISHAS ITTHAT AdR STged &7 T IRIARDT THAS FAG IcaeeT
TR R ST I Tl TRHT BTl FAY JeREAT M AR A IcAEA ISHALT I3 Seh) §el
IR SATIRIN ITed HTH S

HEfE-THAGE Pl 3cUlel INHI AT Y Igehelis sefe-uwem s Eoe| g Scureher
Heholeh d Hefe-aerens fafsh a1l aTSeT| Heholhel 3T AGIHT Pl Agh (Bleel, TSEIUE) AT 3
e fasharells afsh ICTT| i ATEHAT AUTelhl TUMAY HIS ToteT T GEehel I¢Le T Bleold
ITFAT Agheeens Offica sideare Tdholed IR TURAT/REREE AT 3w T@efr Jar f[aefr
AEHATS 3T IRl IR Bol|

.6 AR AR AT TUT oA

2.6.¢ ARRTF) JETY ATIGUE

ATl UK AT A fI8mT (NBSM) of Afen! ueer wafeer [ffest Arueus aofaAr aRet ,
ST aiferet 2.& AT 91 IRTRr &) TIfag AT (Country Liquor) Y gTel Jafeld HATICUS o IT.-bo &,
S &, H.-:08¢ AT ToAT HUR AT (T80 N TUAT Heldel TRTH T)| NBSM &1 derh 4
ST SIHhT ITER AUTlehl i AT R A UK FAOT Reg foweh (@ §3iR,
e $cdlie) HUAT el BYE Scdieet e IR AdTel JORAR FAOT e favenr Seie|

dlfolehl .6 AYTel IURER U AMdclel {SeTel doiAT IR HCIh! VR HEdiY AICUSER

FI o T. P feor

(NS Code)
9 . 933 Beer-First Amendment, 2039

e} . JT.-bo Local Wine, 2041
=,
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3 3. 9T-905  Specification of Rum, 2042

Y =u ;r.-??? Sampling method for alcoholic beverages-First Amendment, 2042
g J 3;.-?38 Test methods for alcoholic beverages, 2043

& J ;__332 Rectified Spirit, 2052

v =u ;.-386 Part 3- Alcohol Test, 2052

¢ =3 ;__3% Test Methods of Rectified Spirit (Parts 1 to 13), 2052
Q =u ;-xob Specification for Whiskies, 2055

90 . Ir-y3o  Specification for Gin, 2058

99 =3 ;r__gQg Specification for Brandi, 2058

(3 =u ;.-83? Specification for Vodka, 2058

3 =3 ;r__gbc.g Specification for Absolute Alcohol, 2060

oy = gzr__gbg Test Method and Sampling for Absolute Alcohol, 2061

AUl IURER AT ATl AT TS[HT TRHT AGGUSEE JHfAard THTH HRUTS fsmmarer AT
U IHJIHA TUT fAF0T 9167 Heheh! TATT| 37l TR, @rer UeT,R033 &l W (k) AT feguent
ARHYT TR AfITes [@gFa a1 Segead @rer yiefer aur ueeR faee=or feamr (DFTQC) o
A Q0u4-2-9 AT AU JSUTAT (WUS-6¢, TEAT-R, ART-Y) hig A (Faw, #ger, o=, & T
SU8) IO ATIEUS TolAT AR ThINeT TReT | [IHTTHT Taerell A AGAFHSUT Hgoiolehl HeTAR, g
3UNTR 3cUlea 3 Uil HUehl f¥a| X, & OAT AR TSeRuAT 9¥ gerdenr qRemwier
TR | [T FAG AT SR I Fehep! AT

T, Heayedh: [qemarer IfUHREEDT JFTER DFTQC o T[T IR IREUAT oAUl & HAUCUS
SATEIR AHTR STATUHT Tl Hol Tl A AGTERHT HJaR & fawgar iqaies sieei ged
TR Bef| R, DFTQC AT g AfIren anfer fafse galmemmer ta ehlgd Caailaliione Aeudafe
HATYGUSHT Joalld URIfACIEE IRETUT I HaTH Bel| SAhold! HHAAT A FAgoledel TUHRATTR HIIT
3TAT T TN RERTA AR G HAGEUS oA TR 9] Il Hihoo|

30 HRUGES AR IUERS! IeHA AT T30 af gaisterenr onfer fafdse e ssroan
RIS 3ecfodh: [FHET o A1 $H Hig ga T&A TRITH T, JUT G G0 qeq Ho s
AT AT TR IASEd Teholel 6] Wl T T Feoled AR, 3ecigfosh: 9Tl NBSM &
JURER ATICUS 3R Uigel e HIRIN FAETRITCTHAT (R TIHTET) TRET0T 6] UST8 HAUCUS 3aN
U IsTAT ffh-fAaRoT 1o soieid Ry N & 9 FIUfS INIESs YA U Yeh HIdT
e fAfS JOUREAR GATRITeT AThd IRETT IR &7 AT gfddesd Jei3e] el sTaedm INH B

R, 3UIAHT ITER NBSM o ToAT IR ATICUSER Blel HecRITCCIRIHT Felfolcd HIGEUSHI ol
YIS B TS, G AIGUSEE URATSIT o] IHcATaRTh HSHheh! HAEAT B| 380l a1fer NBSM
HI AYCUS IHJHNH IURER IRETUT Yideesd T 3UNTeT 3% SARRISTAT JRel gRefor gfdees
IHeTEfE-2.2¢ AT Heloed TRTH S|

T, dAchifeld HV AeTegare AT 10¢-8-R AT ARCIFHAT TEJd #5 AT 008-20-3 #AT IR
WY TTESAT AT JURER [8Ih, 00y’ AT ACICNS TISCA: WY TeTdeh! GRIIEHAT ASTH T &
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fydas gfaff qemere gAd u o5 AT 0¢8-2-:3 AT AU ISIITAT WY TTESAT TN JORENR
U, 0¢?’ &l FYAT YIRIA FAA HSHher! ©| AT UV IR S o9 HSHheh! HAEATAT Wrer Fiafer
AT IORER AT STl AT ScuTeaten! oMl 3gAad SR Aejehl T 3 il a1t |

3eftoaRe Hidare Imqfc sgtgRr AfIR U favaafdy davel gRefor IRl qgTR Sef| R
AU TR IeTHCU URWE T 3T UifAeh &iFele g LT Hd o Uses| @, erse
feTel TSI HAUT IR AHAT FAT Tohel ST FfaTed faRor IR srfededn yedd TRTH S

2.6.2 TYIAT ARRTF! JUREaT

AU TS IeHeHlel TRVGE! FehliRIeT Iei TRNehT SToTeiohl 3T 024 I HSHAT “UTAT ofaId o Teh
USCSATT T URAT TIR IR IGAT ERUTAT ATCIETRl Hohigel FfaRId  (VIv%-HIclH &1
HIeH) AFATIR ! FASTH

ol TRHT P AT VAThT 208 TIFIAAT Toehlgolel HET 3 ST Yo% (ATSTT 37h-28%)

e TBTH AW Hel Folls TAHTH Sl .2 &Y 2¢._% (AT 3F-9.3%); SASH ¢

20.2% (AT 3H-9.4%) T disamd L ST b.b% (AT 3iH-3.9%) TFEA Pl USTH

2|

o dohifeld TRATIS T Fey IRTAMTS &7 T el afe, 3T 2%, @ TsThl Y o1
ALIATIS I ALY-TRIATIS &7 FAd: 22% T % Tgohl TAAT| Folrg TR AR ghaT
qiRIATI AT e Heel dfe ¢.¢% A 9o FeT-ufRadraear ¢.2% &2t

o SHICGThel & (TRATH, YIS T TRIS) I JTURAT ERUTeAT Hicgdhl ATFTAT (AT ipen
fRHe) @ e BTl R/ Gollg ARTA AfGIR ghAT AR &iFeh AfGTRr afFd 2<%
TGRIAT IMTHUT TR AfEITRT ATFT 3% AT UISURT 27|

o AT FTdl USSR IURAT S Heal df¢ ool (Cereal)- 03.3% AT o7 a8 A& Fvea
verAr fRAfer wer a3l Sis T BAE Aol 3edd AIC 3G et INEHI UISAT| 3FewtAT Hlal,
A, F, IE, S T BIR S FANT gl TNA SfA=a|

o AYTHAT Al 3 AT HET HRT % of ERUTeAT AT o W3S

UACTAT ITURA TAMAT AT U HEGEAT A Tehalel T HAleletRel 030 AT AT Fohrent
FETeRl T 16T TAffee YehRepl AIHTh Scdlcerehl $HiTcieh-chifehel IUMAT Uoi STl TG SRAT AT
e IR Bel| Wffiea —fAees, S&d, pH, brightness, colour, turbidity, acidity, alcohol
content & TSS &I =T IRHT T| AN AR TS Heal di¢ AT UHANE Hohlgdd doal (3.3¢%)
FASUR & R, feATerd BcaRel 3cuiged N VATAT Hehlgel Sl AT (2ATFd) ¥¢.9% gl Tl

TG Yidded IR Il HHAT FHlern JFGAT ohlgersl HAEAT TUT 3T RIMANEE IRETOT I
Gisel T 3T+l SFeh AHAT U3l Adfhuhlel ATl Aifg sORT 3eol@ HUahl @41 @, el
YSRAFT hfg ScAIfed THgN AN FHHAAT FOBA ol Al Gof: TUeRId $HOT o] 1 @ Ao
Heholol NN ‘ERTT TGHATY FAFIHAT TRETOT ITRCAT FA2AT| - IRET0T Ffddeeee Heqafa-.03 AT Holoel
IRTRT & 8o TN I TR dTfelhr .6 AT FH S
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AT L IFAR FAAT AR IR (impurities) AfHTRT AMGEUs AT ol gar 3T A7 o
usUE & quf, A afFdAr ed sarR-gea (variations) WSes| O, HWAHAT Hew] Tt 3 O
FraR o 30 . (80% 3feehlgel) NI, 9 Ul Hlarh Tad 9o . (¢.9% Hehigel) ST
T ¢ 9TeT PG I €3-bo LA (26-20% 3Tehlge]) SIS g4 WD |

clfolehl R.lo: EUIA HHUTH! ShAHAT T4Tfiee] Jehehl Hehfold HICIToh! IUREY TRETUTR! ARIA

E Hﬂﬂﬁff ANd TIRIfACI (Parameters)
g. Td YhiX Alcohol Total Acid- Volatile Esters as Higher Aldehyde as
Content-% as tartaric acid as Ethyl alcohol as | Acytaldehyde
acid ascetic acid acetate Fusel Oil
& T -toj20yy  11.4-35% - Max. 10,000 Max. Max. Max. 300 Max. 45 gm
2 gm 10,000 gm 10,000 gm gm
& Elﬂ??T
¢ FIE- 3 e 42.36% 109.39 32.58 191.13 61.1 14.19
2 FE- 9 gy 28.87% 184.74 57.09 158.5 37.36 19.81
E’ pe]
¢ FIE- 3 U 39.56% 97.73 30.03 222.42 78.9 17.42
 FIE- Y UeT 31.73% 191.17 88.18 214.45 31.94 9.01
3 PIE- ¢ GreT+ 32.14% 234.37 103.75 237.27 30.95 9.12
3(F) PIa- ¢ T 23.14%
T AN, Faaii
¢ T 3 U 42.47% 273.3 121.9 480.7 50.4 10
3 FEer- v U 30.83% 429.1 168 3273 45.2 7.6
g 37T,
SSTIRT
¢ FIE- ¢ UleT*x 20.32% 584.6 212.2 288.7 21.7 311.1
?(F) QIS FHAT 15.34%
g 0.4% TTHS 18.46%
@  AaETw
 FE- Y UeT 24.89% 412.2 173.3 273.4 24.2 8.25
F T, fRai#AE
¢ FIE- 3 Uy 32.51% 157.8 53 108.2 5.1 7.6
gocey:

¢ & T bo-2y¢ & CIEiR® UfAS, URACH UAS, SUH UIACE, TSl AT ¥ UIAAlcSEIss®! ATAT £o0

falex vsdleiel sicHlgerdl JTEIRAT dida! &/
R A T Lot & He HIRIF §HAT IRIFT CRIARGSH HIARFT e SRIAREE i dldel &
(57t THETEeT Jowlger Wad, TR T GeAaAliersoT I3d, HIHlaF T #5 3d, AHA-HAFA fo ffdvs,
BRGoT- HTOFAH 0.9 1#)| &, IRETTT FegHT & & FFYOl GIFT FHTH Ta ot o [a3Tel THT
g1 [ gRe7oT 791 #TeFlel G GRETUIES TgT AIIRTE &1/

3

Pel U5 §HAT Flal) IFGH FHAT F2lfFcd VRS STFCRIT g HUPlel &2liFes vfisa AT

gREOT TIRTH 7)) &, AI9GUS CeiRe% TS AT Sl (ARTSHT I TS SISAAT HETAI] JI5e)
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grea Reteears erefRes TRISHT $9l=cRoT IRTH &/

¥ I Roloe GFa=E/AT ie §gar Jaed® =T §ie Si#T ( fermented wash) gIfel gells TRTH! o] TE@Y,
goT: GRETIT TIRTH &1/

e+ I THAH §HAT Aldehyde as Acytaldehyde #T AT Jcafes dfe df@re &, & HF FRT Il g7
Hat |

.¢ WFRETF AfeIrer gfaaewr &X (Yield)

Ied¥loeh TaemITeRl AERIPI-206¢ (T66-¢3) HTAR too &, . AP Far (molasses) dre HiFFAT R0
ﬁarmmwmxoﬁmmﬁqﬁz(aasﬁ.ﬁ)@qﬁmﬁmmaT,
IRl gehall TS Hd IfAefedr X oo ool SHRNT 3ea@ STl Wi Heasl-Hafdier 3R
et TR et Ffdelfedr X 3T oo T AfE Ieorafel fdes gore g4 gar (F9aAfd,
A, TSR TAA eAfa) W P AT W o9 ol A Rffuddr goa R
FRUGEAT T TS|

o TRfEeT TPRHT Hoafohl TR AMT HIH-WH g1 gal & F fermentability Il F gl
HUHTT 3ohlgdd Uidalied &3 i e 9o |

o 3IoolAT HUR HHeedol PR o5 TAET HUH Hulel Hid §& HFA HohlgeldAl IRV
(fermentation efficiency) T TFAT AT Ul 3rohigel Afaafsyr &X R US| 3dTd AT

IUIERAT 9fey i TRACTAT ehige Scure gral-‘i‘ra-ﬂtﬁ?l
o TS YHAAT E AlFAA-SIT T JelSHT T g ITOT (38N I GHA dfd Hehieer
FTATeY EIAT T IO |

o eeTohl IURECRA Ulel Tohlgel ScUIGART Weh US| STEc: Feehl aT fSdl 3feetall o T
gﬁg‘cﬂmﬁmqﬁwgm|

3T HRUGEA AT WA Heas-HATAR AR HeMfocdd Heal sqagiRen Tiehvre faffies
WWW&TEO-CO%W@I gfd ¢oo fhall 3eetae nfedemeuer TFseg Ufdafser
IRAT T ST TReEHIUT TEHTST IRATT difeiehl .¢ AT STBTH T
drfererr 2.¢: NifTT gypRer e tnfedes JUT sTaaiRe Ifddisyr &
FH . e HerTfrcamagel TFee gidefeer STTETIRFETe TFHEE Fliderfser
(FUIANT-66° 3 T) GRATT - fFerl | (Ul -66° 371f3) gR#AT - folevw

? Bierc) 49 30.6-Yo.¢

R g Ylo A.R-30.€

3 A7k 9w 32,392 5

Y Flar Y¥¢ A.C-3¢.8
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diferel 2.¢ TR VSUTTARTIAT #FAdH Ul too foholl Flaare R foer sum@er (86° 3N.f), ar
¥¢.¥3 Tor. . ﬁa,mggqﬁalmqﬁﬂmﬁ#gmﬂmmmﬁmmﬁﬂm
gR&ATOT difeer R AT RSt o

arforerr 2.:: R ey R se 3carea =1 afera i afexenr aR@mr e

g. . - 2y 9 30 go go lvo

Hohigel ATAT - ¥C8% | W% 3R%% | 3W% | AS%  26.8%

da AfeRr gR&ATor-ferex 9E Q¢ £Y.90 €2.9Q ¢o.6R RE.CY 269,43
AT AT ScUTEhgeeITl FNHIAAT ¢oo fohall Fleaie Hil t¢ faey, FAT y foer FASA yo

fIeT #ead IEBT R Ffd UeT aT ATFde! 8 Head TISC FATH UlSesd| AETIHT, Fideled a3 i
PRUTT T Uel TFS, ol Hid AT TFA HHUC IRUH g7 HAAT AAT JAET HEA HHUCH
(maturation time) AT YT$ YT (distillation process) ITTSURI ©? Faf sflafoleh TUT 81?7 37
3ot Hfd IRATAT FAZTR &2 T Hfd U JFE (A AFTH) TSR 81?7 T THIAT Jellg
ARTRT §I? & GASTAh! oIl Selrsvenl gl ([AfSr v ar sqeari@en)?  J&dr Hgedqul TeaTgedl el
AT ST HATTAT TaTied FAATHT ThEIT TR Bl

aifereRT . AT fegueRr IRAT e ATk A AT Al ST §F INPT S| FACHIA HHAVCR FHHAAT
ehiold TLATSeheh! TURAT Tafeld Fidelfedr e, 3ctleel derd T fafh Hod TeaetaAT HEnfA gIhgeAr
faeeivoT qar =t AIRTH T

R FERET AR (W) 1 3curee anrd T fafs Ao

YT fARETUTRT ERIeT TcT&RuA 3culeel (Yell3) PR Haciichel TRAH T AT Heholel IR
e, 3cUIEHETHT ScUIea NI HATHT [aEJd Telthel IRAT| Hehfold FAHAEGeS URIFTAT TRETOT TN
AR AFT TUT el (purities/impurities) TFAT S IR WfFeeT Foarar Hlel vad FHfademe
AT 3cdTet IRl ScUleel dETd TN Yideley e 0T IRTH S| dedar, favgd Al scure
3CUTCT SITaTel AT YicToIfetl eqehl AUl HAHIT .83 (F-H) AT GSUR T el 3cUlcel NI (FHTAT T
TAfld §oIR Hed FAC) FT AR T YT ST ARTR HAM: dIfeihl AR .80 T .22 AT T&dd
IARTH T

ITIehT 3.20: 3cUlEH olEldeh! AR (HHTTET T Yefdd Sol Hed HAd)

# | aqHAT Tt at HET | 3c9IGA FAR T (913 bo FoaeT
& aFeeT ufFa F 9 | &g (93 A alaer)
o b9 B fepmr g awwET
AT FY A gART
¢ eeTeper Frar 3-afgar wafve
aTRwe
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s M. (3-Ume: 36 2,bEo Yo+  *Feholhells fafsh
¥2.¢% abv) EIrA)
go F . (s-Uma: s 444 390
¢.$% abv)
bo ZA. (¢} Ume: 23¢ ELY Yo
2.% abv)
R | dEYH Frar ¢_-AfRAT wefue
CIRRED)
30 7M. (3-UTaT: 354 9,EEE oo | FIATTIIAT 3cUlcs
¥°% abv) TR
g0 T (4-91=: AR R 3y | IR AT U3
¢.$% abv) IR
bo M. (¢ UE: 24E, ¢ Yo | FaATIFr T3
2.% abv)
3 ARE Hfctanr
s .. (3-Tre: I goRAT fafsh
Y¥.¥0% abv) AR A b ITeT o
¥s IO &
83 . (u-ure: bl 4Ry 229 Y ggeers fofe
30.¢3% abv) Il
R Hehorherrs fafsh
ey
g g Frar ¢2-AfRT hefve
CIRRED]
g0 F . (s-Uma: goo 2,49 €3
¢.$% abv) m e o
o R, (3-qw: 51 TR ST
2¢.9% abv) 330 Ry3 Soly | ITeT IR
bo ZA. (¢} Ume:
26.% abv) 2¢y 33 3ye,

WG%ﬁWW—W@WIﬂ@W@#WQﬁ%WWWW
IET & Yo- AT VAT ANTH ©, e PG TH It 75T, TH3aT 7isT, o3 ARG, YTl Fooes
HeAfATHS! UsUae qAR (F Hehold a6l HisThl FTH & Q,300- Tel {W), Al TIfhs
FARRS AT Y31/ REAB3A/HHULS ITod/Fel1s 3Tt T HUSRUT I16f TUTT SIS |

fSfh-eae! 0T 9ET 3cue AT FRTAd, W AT A X (3o Yo, A1E), Ahr T fafh-faavor
Y FAT S Tt §ro| dooaR, IS gaferd e :edhepl & 3TAR (3. T, 0¢e-¢R; dlfehl -
) Ied:feh T ¢3% $AC NG| 3SRV IS UG ghAT Il 9 IR T Afeeh
3cUlea AT &. 36 Ui o THA. Tl © e, & Yo- SIcol-AIgol-PIEaaenl T 9% A fofh-faawor @
Y FATHT A TR FHed FgATH T ¢,beo- Ul bgo TH. TR dlEd g ool A A IRAER
ek HoT (Foheloh) BTl &. Y90 HF Wehl ©| JE GEATHT il a1 HTaeh ATLIHAC SoIRAT
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gfceae 967 TFa Bef| fohetstel, Harfod aiFale Scdried AT IURERe! #isehl aT ol (SRE- ey,
T, THAD HISHEE T TG, sof-Reles 5, PR W) 1 §6R eI 9fd bse TH. T, &.
R,000-3,300 FHI ERIGIRAT T

Hﬂmﬁ,mmﬁwgmﬁ?wmqu*d 3cATeA dRTd Heel @R sfe AlfoleT
ar HATHT TR 9k TR FAT ISTA| IR ERIRARS AT Scdlesiolls HMRIH UM (part-time job)
ﬁmmmlﬁwmwwﬁrmmmwmm
3TRYOT STl 3NTAFET AT GfAthel e YIR-IR ITeleTaA g1 T g IHA (HeId: HAIC 3HT3)
X Uleelolls HEANT g1 3oal STEN| SITAH 3TdR Heholohe! §i¢ HISal Igige! el SfEwo|

drforar 2.2¢: UfdoITs™T a3l TARIA

#. FqAT | 3eURd aFg (R T @t gEw gt g (R Remarks
& aFeeT ufFa) # g RS: 9fa foo
1T F 13 SwTAT
¢ eeigper ey 3-Afga wHve ARTH|
s .. (391 ¥2.¢% abv) 9.9¢ 2?;2? AL
go F . (5-9Ta: ¢.9% abv) 9Q.YE
o A, (¢} U: 26.% abv) 9.0%
R deYHA Flar ¢R-AfgeAr weve IRTHI|
30 .. (3-9T: ¥o% abv) 03  fE3AT ¢ §O1 Fellg INAT
o M. (4T :¢.9% abv) peye  (R0€2-2-3)
o A, (¢} UI: 26.% abv) B.R
3 ARE HietenT
If, 50 UP (7-9 pane:28.5%) 3.9% oY TAHTITR Fpepsd
yo forcX ©
¥ e Distlied around 2.V (85
2081-2-4)
30 M. (3-9TeT: ¥o% abv) 2¢.3¢2
go F . (s-9Ta: ¢.9% abv) 2¢.RR
o A, (¢} UI: 26.% abv) 9R.%
o AT (30, | 30 ZM. (3 Yo% abv) Q0
9o Y be go F . (5-9Ta: ¢.9% abv) 2%
IFF) R, (€3 T 26.% abv) 0
& ity Qe

> v GINH GIISH AT FHTTHAT FRE §-9,000- T& 7 A & ¢ TEAT & FEAT G3T Y% TS| HHITAT HAHT 2 GCF BT
e TR GAAT 3 9o GFH 136 U Yed si3al b Al ¢? del §FH GIol-gidl Y3e] v GIel-uidl HRT & AlgAIAT 913
(TG} FANTAF) &) Tt AT g, SR ANl TR HAR FRT 30 Al o [l GFA grer| ANSHT ¢ [Felt IR A1G
gfa ek & goo- ggh/
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drfeIshT .¢ T il R g difelehT .22 TWIT load gl ¥l FlelElc doal W] Al RFFH) *r
gfefeds ¥ fAehel o gl (A R T g Tot T NTTAT R R0 forey VFewss e s
AT @) GT&es| AT Heleh! T ATAAT Ad (PleT) WX IEgd Heol &1 37U, Ffdalieys &3 Fes
I TUT AR HAT Ao TUT FHe [V €T QB Ol Sfeo| &g 3ures Heegar
Sod |
o 3Ugad FHTdl Yol Belle TUT YAET ]| HB T BIER HEd TUT die FerRgead
Jewtare §fe I 3cuest §o|
o 3T WidfleTe 3culesT ] (standard operating system development & process
parameter control)
o HTdl YSIFATS JARMGFT HATHAT TA3 dlfch SeollsHgdel JHATIT FHH IR &
el dfe TCRIAS SUTSH TehIgoldT FUeARUT ITvaT |
o IURART FAT! (9 TUSS Hohigel UYeT Iei TUT SiE Hehlgoreh! HEATAT Uiet
Sreal Heret) TR 3T AT Hl T3 7o |
o Tafaa amusdA T pH level AT ®HUE 6] T G oMdl @GAT 3Hegarearent
SHAEAT 7] |
o T AT qeT3eT 3ugerd nutrient & FIT 7] |
o 3ugFd oA (alpha-amylase and glucoamylase) ST F1T 1] |
o Yellg IET 3UYeFd ISR FAT |
o 3UGFd dalel IcUlied HiEITellg INAR-GHR TAUT $HUSROT 1] |

Lo FUMAT AR Ieee T Aot gl ASTIMRHT AT

FTER w6 T & SWew oA 30 F. . AfFART GRS SIFdle 3. T 0b¢-be AT 223,%€8,88¢
forer feve (Flelsr ) Scieet g Al aRTA AT I, JEYAS! Ieeid e ¢ foex 30
g. O ofFd (3-9mel) i AT Scurest I 0.9y HA-GA ove| 31T, ¢23,%69,2¢¢ folex e 3cdres
Tl €2,932,0%¢ HF-oel eS| A HAH, ITAAT oo e AR T3 FIAAT Heldel ol ISe et
HAwal €29,3¢¢ sATFAee BYC o3 AT oEl (USHMR IURT) A o1 Fihes| IfE, SIS
ScuTeeTeh! Ul fRaTe gel 81 o7 9fel 3rhl R 2u,3%0 SIHHEIT ARG ToA3 HIRAAT YSHMR TR
HTHA Tl Hicheo| AT, AUTGHT FUMAT AR T3 HRAT FHol HRT €3,963  sTTFcIgo
HRIATIAT USRI (dT¥eh-2oo &) el 3TAT | AT &l faEgcl a0 HTHfT .88 AT feguant
o

R.0¢ T AR SeUlee &7 @IG g AET Fodl gardsr fazor

AUTTAT PlGl, AT AT il WY 3w [WffeeT Gl (FAgar, AMCRRE) AT Felgwalc TAT
e \fer ( Ao W T Ss) 3curest e TR Tedd fdeesd Held: el Aferars mivss
et FFTY AU HTIA-2.6 AT Sei@d et Ty AfeIrw! FFquT aRATT HgEE dwieht &
Heel FATH (assumption) Bl TEIeT HIlA WA TRAT FIMIT AUTTAT Flelhl 3cUIe, AT
AT AT TFaeYAT A gXhgeAT adl IRTH S
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2.¢¢.¢ FiglHl @IT

At AT TSI oifar IFEST §RAT WUS QUEY, dlfaldr .22, AT s@svsl v gfdafstr ex (oo
fohell @Il a1C) 30 F. M. gfFd (3-U=)) AT AR oS IUR AfATR S| SAlsehl goheAT ¢% AfFcent
3R fIsTal & T @ #1 gfdefey e (3r2fd, goo fhell Flel §1€), IAHD-2.¢3 AR, 300 e g
9O Hedl IeIAE IARTH T W IFURAT (assumption) ST¥H TUT g (3Udl- HTGRIAF) FHieTH!
qRATCT A0TAT AR Alerehr 2.9 AT fegueht & & aifolehl 38R, IS ravicrd Hierere Furfaa afer
3G gl Hel Sk HRT WE,E¢3 H. T Plgid! IR TGS |

Errﬁao‘rze?:aﬁ%mwgﬁﬁaﬁqﬁﬂm

#.47. Revor FFTT gRsror T
& A d Al Scurest
¢ Sl forex ¢3,R68,38% | 2ATFT ¢% (abv) ATfATR
R FF (spirit) forex 993,R68,9¢8¢  UTFA ¥o% (abv) HATfIUR
T gidelfstr gl-2oo fahail
FIcIenl ATURHAT
¢ Sl forex 300 | QMfFd ¢% (abv) ATfATH
T (spirit) forex y¢ o foex YFewss Ry sy ar

0% AfF (abv)/30 I. .

El} EAACT N CEDETS]

Siig 3cdtea et i | 20,639
2 ST (spirit) 3cdTGeT T i 3¢,¢Y0
Fel Figldl HITTFAT A & 66,603

2.0¢.2 AYIIAHT FiglHl UG, HIIIT T [AIIT fAFvor

HIY TUT gY-UTET THhrH HeaTordel T YehlelT = Statistical Information on Nepalese Agriculture
T TfPee FERIOTHT fegUh! TATSH IR AT T4aTeT ¢ 3. AT Hlelnl Wi TIRTer &ther T
3cUTesT aRHATT drferer .23 &A1 feguer o)

diferer 2.93: Figie! Wid ITIRTST &% T 3cdread 9RATIT

#.4d. 1T, &TFT 3eqigs IRATT Fraa
- gFeV - & &7
¢ QolY-13 E3,4%0 393,¢l
R Q0lY-bE 63,62 39%,339
3 QobE-bl RER, 38l 30,R43
¥ olb-lb¢ E6Y,¥0¢ 36, ¥Y3
8 ol¢-] €1, 019 33Q YR
ari¥er 3vd 9 &3 °.3% %
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IferhT 2.8 T AT .23 o5 Jofell &l & AWeo 7 TG 00% TR el AT AT IR
RERETT AT 3cdTeaT I &7 9 AR Flal 3cUlcaTol R bC.$% AT JISCHT HIT Ules] Tl
Fufd & J@aTe @er T (Food Security) AT FehRIcHS IR Tl FFS| qHY, WERETT Al
SITATRASHSUAT 3cUeaT a2l [Sfp-IaRor i g 9o g WY 9 3cued §e3d 9 %A
A hETeTgeens Nedlest fee] Tof Sf¥e| aedaa 8eel & HoA PlaT ST T e et 7T
gal I I TER 3 T3 ST et [y rdishAr A3 oof 2|

S Fur g-ufel e H-aTorel YRl e Hifg Statistical Information on Nepalese Agriculture
Rol¢-be AT fegUR TLATSH AR YSET AT 3. 0b¢-b_ AT FHGIRl 3cUled TRATOT ATfersht
R.9¥ AT Esmail S

aIforaT 2.2%: 3MM.d. Qwl¢-b AT Ye2RTd BT et 3cdred IRHATIT

#.4. e 3c9TGe IRATT aaifdF 3cuGeg foeer
-# &
¢ A ’¢,9o0  WITTS, RIS, Yelhel
R AUy 2,668  Hellfg, TavTEr
3 SeAl &v,e¢  fwturedis, Bsyf, ufes
¥ Iosfd 220,242 SIS, HITh, TATSI
g o 23,62¢  JIfoH, ITeUT, TISTT
& ol W0 U, oI, SiTeReIT
b gel URgH 3RE T, e, STH

IO 2.9% AT YT T2UTSh IHTHR YeRITd RATTAT IUSFRar Faifdeh el 3cuies ges 81l arsia
R T S| Seaerd faeaAT Adifod #er @ers Fea@m (3¢,30¢ A, &) 3G §eo ol
IUTS 93 (3,380 A. &), FITH (2,060 A. &), TSN (0,3¥€ H. TeA) T INWeAGaM (29,30¢
H. TA) AT 3cUIGA HUHR T

Jaf, SfAuT 3% 3T TET AUTT PlaT TR AT 6T A HUR S| SJgTeldie g, 100¢-bR T
FIATH AT TR SfWesT T FRI 8,000 A, ToT AT HTH TS|

.83 TUIfAT ARRT yepclier mafad Afemer fawor

@A AT CEBTH TXUSH AR T, T.-0US-bE T 1LE-by AT Toll IRATVAT TIAS AT
HUS ST HeT 3T, T.-0LR-¢o AT g HMEIAT AU Tk ATT HUH US| X, el Tu¥gear
Ik 3ATT HUHT T 3. d. wLE-bL IS TATS AT HUH NIAIRE TLATTH UTgoet| HTohehl ghAT
gl & 9t gfd foley 3edgfes T & ¥o- Ufd feX AR dFd INHA & el TASHN §HAT gl
oo (F. ¥3- 9fd foex) T @R (F. &o- Uid ToIeY) TFel TRHT ©| Hhehl FHAT Toled idells
PROT Alee] qfel TATSHT gehdAT o1 HTAT Tfel fohel IT TRAVTAT AT g7 AHhA! &1 ool HFewerAT
U FETTT AT B
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qury, s foreemar afeud o &g veRse fBffeal 3ulr w. fa & ‘SAN SOJU’ @H® smusHAT
26.¢3 TCRIGAHTITR HINIT T A 300 fA. fol. HT slcadT (FRINIEAT Tgat dlee S gRAT B T
AR I ARPNAT) e IR ATl SoRaAT fafeh-faaror sIiRger o & & a1i¥e 3Icaea aR&AT T
TR AT AT STl o}, Hfgel 3ad TF W AN vo F. . FT WUROT AR U SFATTH Bl
Y AfE 3TaR 3o ARG goraaro|

.23 WIS &rate Tfay AR ypdier Al 3curesr favor T 3nqe

AT &1l oaa Fefeel goil AR AT 3cuieet I+ uir s ey BfeaR fafAes g &
FFAfael -3 ¥ Ufge GFRE AR dear gerde @fAyor R, @ amyfEe g gAer @il
3ot FoaX ST SITedT ¥¢.9% HehIgarAT TR Vol 3culeal AR Aurfel FoR eemad fFafa sear
TAT FALT I HIRG IRHT FAAT| AT HEdfarshl Ie7d [H=IdR Qe S

o YTAT Hfg o Vel IcAIed JaT AU SATHTAGES! SAHAAT TR TRETUTRT AT orarehr AT
R AUHAT 3Td AfFdel daR AfRERT 31 X Averer Tufag soRer gfaeqe’ a6y
ShdbIel AT o] Fog I Bl |

o 3ITRITCT FTIARAT Vel T Figipl IFTAS ITHIFATS! HISHT STET TATGHI HTARI Bol |

o AU SoRAT TR AR A 7eMET Iecd:oh T $ATC & BTl W HRUTA VARl Tl
ﬂwaﬁwaﬁmﬁmﬁﬁgﬁﬂﬁﬂ%ﬁéﬁl

o I R Y W VAT 3cUee o Wehl S

0¥ ARIH §HAT HHNT g yafad Feled a1 Rfra sqaeur ERawwT

TRTH T & Flofieee TMAT A Scueha faRse svq-Rafder qoid: F@#ded garer afe
AT AGITAS Wedgel a Jatel 96 g1 #el o [GUHAT Siofeiols Tt IR 98 a1 T
ARCICSATT FATC N AT Flefed dASfAT TR o] o] WG| AT Foalewr A o, s,
fAERPT, ATUCUZ scarfea Afticd aRoT 3MNH &XHAT CUua! o

.88 ¢ HIART U7, 03¢ UG HIXT [AITHES, 2033 (FolltlT Tfae)

o AR 3cures, s eror, smard-fadta, sered e T Afdeor, e, AfRghder 3iftewr,
GUS-HI, ST%hd, SATH, Sc1G sATEAT IRTH B

o fAgaEfear sored Ades, afawor 3Efr 1 gew, Wfe TR gagef garfe faw
FARTH Tl

o FFH u (U) IER: Pl AT AT TAETRITRT Ul gewaAr o foey W T g0 faex Siis
A3 UI3S Y Ueh aYAT & Jeoh A 95|

R grel FfAfATETeTAT dor s1uel 3nfdeh 99T, 0¢e HT g1 33 AT AT VA, 032 AT fFF=7aR
e gEATfad IRTH B
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HIGRT Va7, 03¢ &I THT 3 Gfer Qgraenl gwr 3 (F) IfAvasl &

3 (F): TUAT HGRT GFFI-E STaET: TMfAT HGNIF 3cTiqe], FUSE TUT
ﬁmmﬁrmmﬁwmfﬁm

Jate TUT HIHT 6T Tt o

2.¢8.2 Hord¥fed U, 09 VT Hrdyed [ATH, 2098 (FUlA dled)

o 3l ol &, Hehold QfE, 3edefosd Te, edfed ARl @GP, gemera gfshar,
A QfE, gug SIRareT aafeww o
o 3FaeEd Yafod & HHT FAA B

2.04.3 Hordyod [AGRAFL,_06¢ (TRANTT FEHII, 206%)

o 3o VoA, R04¢ T oo A, 09% H HRTAT T AR T 3eER0T Aigd Fga=T
6T AT IRYTeleT o1 FET3 YA TR TR TRV EEATSS |

2.¢8.4 92V, RaTEd T 25HISG Ve, 2022:

o eayedh [AGRIFA, Qwe¢ (¥.3-UUS) IFAR e Yooh oliel SE] ScUlealilel 3T fasmmarare
¢SHTE SR A HAT 3cdTes Sollolaehl olfdl 3dest U ] 9o

o Wtec, f3ASA dUT $3AE U, R0 AT Weee, BSaT T SoAMRET IR#T, &l wahar,
AT A, gus-aoy, Wefr waeee, fBosa T ¢3Ae adr sculfe vy aaferar o ),
aigeh #H (Collective Mark), #iaiferes gfgemer (Geographical Indication), TRERWEIT Tl
Jder T (Traditional Knowledge) scaifee! fawg&aT @ U Hia o)

2.28.9 Al THT Ve, 2066 vT IHeNfAlF sITHIT [RAIATG T, 2068

o Ul IGE-¢ A . ¥ ITAR AT IUNT TATGA TUT HATITeh! ST Sollold fole] It Bl

o U TH 38,9 ITAR 3UNT &l ] IS |

o HIGY 3UNT TUYAT TUT HATIAH Sollold FFA-Y HYGUS TolAT $HUH & O AT HYGUS
HA: IS AP e g4 IR ASPAT IRTA gaT TAfAT A ScqIehepl ey 3ugehd
Sel|

2.95.6 FIFTERUT FIEIUT Uo7, 066 UF FIFTGROT FIETUT [RAIHIT e, 206k

o USRI W ¢9 AR FAA Ul Sefoliael, SToEaeed Td aTaeRuAT Yiddhe SHE 9of ol
TGO 715§

e GITERUT EIETOT THAAATEC 00l (HAL: 0l¢-R-20) &I AT R (31)- 3¢INT &1 (#3) HTAR
f&30T (blending) Yohar 319eg f9fdest YehRepl AT 3culest 61 3ruar &faeh 9 o@ fore
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(00 &F. TA.) TFH WHocTsT dAT 3TAA (fermentation & distillation) &FaT $Tvahr f3fEeaR,
IR A argeRl 3Tl YEdd Shdieddel 6] TE ATeeaRoT HET0T [HFATEel TR YRS
aTTaROT GETOT FiddesT R IR FEaietd Hedlold/[AHmETee Rahd T3] Tel Trailel Igeht
Tl

2.¢8.6 facelt aramat FoT IfAfer F¥Al=aROT O, 069 VT [RAIATIIIEL, 20bk

o VR IR HJAR AT IUWTAT FegeT facely eemel qur 9fafd gedleckor a3 Secat
ARTH B

2.¢8.¢ FFYsA) Vs, 00y ar Frssle HH A Vs, 02y ar AR V7,020 HEHIR V-
ob¥

o Fol Ul ST FAGA o1 Fefiel HELYT Al ] Uel HAIA 38T AUTCHAT HeAc: 8
YR Fleffe] STTEAT IARTH ©: FFA Ved-208y, TSHT Fa IASCHA Ve, 0%y, ASERN
UeT,R0%0 T HHIN Vef-2008| EN FlfoAgE HEY SHMMeichcilel IUGFcT SlAehl Fol Teh Vol TR
HEqfel a7 WISHT BA a1 WSIGR B a7 WehiR Gl IR el §I1 FFdioed U 36aN
reey fAhREe gofold g a1 & Hegar gdl i (A &efera [Afdse aRepr 3w gepar
AT I 6] D) AT SATER HATeNT I TIS |

2.04.8 &MY FITBAT JTYT JUFAY Ve, Rocf

A VAl ACIAS TASCA: WY Yerde! IRHATYTAT cASUHRI S| AT Ustehl Gl (") AT T Tereer
aR#ATST fesue &, S AR B B

WY 9eTy $TeaATel ATUROT: AT 3USeT 316, 3wnfRg, 3rel-wenfea, wenfea ar 3cufea
T ar U 9ery, @Al TANT AR d¥ehdicd, WI-IARIRIA (Food additive) ar #FREAATeT
THSTe] 9o ¥ A Aseel IERWS WY UGy, Wihiors ARTH ganfta oifd, Afewrsea 9=
uery, YSIH AT TGlaH HATAS SAESS |

TSETAT AUTeT JURER AT ATl fHHETel TAS[AT IR HAUGUSEE Jfdd FAHTH HRUTA  THTITCr
AfSTR IOEHPT ITIHA AT AFAOT a6l Heher! FATA| 3repf TR, @rer WA,2033 & a6 (F) AT
GSuehl aRHWT 3R AT [FFFEa 961 3edede T gfaf qur aueeR fogeor faemr
(DFTQC) o AT 009-2-9 AT ATl TSTITAT (WUS-6¢, FEAT-R, HE-9) Hfg Al (Bafew, oz,
51, @ T 1fU8) U ATUEUS TofAT AN YhRIeT IR &g JUEH 3cdles] 3ol Uil $7uet
2T R, A7 AT AR TISCEIAT 9T qerden GREATIIIRT AUkl 1 AT AT HAG SR
I Hhe! AT

ARSI AU IHTIHA AT g0 T STl ofar ferqar fafise ey Fswenr Hrote
Ieaged: oM F & FH FRE ge GA AR T, JUR A WHARE TET FH AR AR
AT TR AT Hehelol o] Lol B AT Tl AR, Heaesh: [HETT NBSM & 0
HAYCUS 3[HR Yigell Yeeh TWHIR TANRITATAT ($HR f981m9T) IRETOT a1l 9ols HAUEUS 3HJdR $Ueh!
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qrsuAT fSfsh-fIavor 9 soeid el AT © #a Jaufs 3UNEES a¥AT Teh Yok AlIdl 9red
fAfST TR SeTITe AT ARETT IR A @ Gidees i3] Tel sTaedT IR S

R, 3T T TTTSAT TN PO Ve, 0¢? TR 65 ol19] HgHheh! HTEATHAT WY S T4 o
=0T f¥emeTer AT Scdreetent ofay 3rg=as SR Iefehr @ 3epadteT ufel aref &

.29 AT IUNT TAYAT qUT FATAA qd HIATS of GHAT

SR VA-Slefel AT e Fafold Vel-ahlefel AT HIATSURT FehdTehl HEAToTehl HTURAT HCI It
TATTAT AT HeToleT o] a0 ot Tepam 1 9167 Gof 3o

()
(@)

g3 @ 93 4

g

g

HFET a7 TISHC W a1 HSIGIY o al a1 HehIX aal e (leffel sATFT TST o)

Fqfa ar UsHe BH T TGN BH aT aT gl ATHAT ’edie TeiEd HRATIT sIc
e o T $TeHAT et et

3T f9mT ATha ARRT IUR SaiTeias afr AeeT e

gollold 91T afey Seer fHmeErAT 3eeT gl 9 (AR GfSiel T 38R ofenfel 1S are oanfe
Ragfa foreg oof g7 TFo| o, Yo TR AR & a T fAhraan 3T gl
qﬁrtri?rgam)l

AT SENTR TATAY AR 3HeqT Yidddee s IRBq] IS (8THAAT 3R A
vfdses arareRul Healeld a7 SUET 9T a1 Jeer af AT HAhride faehd R3] 9C¢s)
SUNT TG Il HhAAT T TABRIEIE sTGHTT Felelelehl ollfa 3aedsh [Easpfa foer
3UNT TATTAT 3Tl AT AT et onfd Ffay fAeraare savaes Fapfa foa

AT HedT Tery THT AT IRATIHAT Tef HTHRIGT TEHT HRIER G Il AR FRITR
T TR ollold & faR gatreiaud foe] 9ol

ARG Feurest qd 3uler AT TSAE gt et

TEAST W el Tl URER 48T, 000’ TR Al Al cues qd @ wfafer
YT TR FAIHOT [HHETEE 31 I o] Teio|

AR 3curest, #usRoT aur fafs-faawormr anfer Afeswr werena afeq sed: e FraermaT
3cUIee FTSTcaaeh! SMfaT 37Tdest el T &1 9o $Uafs searide 3cdree e I |

TR Fefeqar Al 3EeT gt IR AR 3cdeeT Ta RfE-RIaRer a6 g 1fvss (ser wede)
FAR A Hood TIC T FIR ] SATEIRSF §eos| SMMUSF 3Mh Th Sg-3ANAS o9 s70ehrer &
AT JMHA IRTIGAT U9 TdT IIRTH T
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3. T AT 99X YatiaaT MATHEE

3.¢ IR=ET

fegeafOwaaT & & #a foIX (liquor/spirit) Y 3Tchigifolh SRSl FoiRepl 3R FRE 2.9 TS
3ARFT SR TeRA T HA TAMAT a7 WFRWETT AR TAR TR HR 0% FATT SR 300
IS IANGA SoR SRS {h AW (estimation) &I R, FAAT o RERWEIA AR T
THTIT BB TS Toheddlel RSl 3TToTRT SUIFAgER! AGT AT FHifeldh (Authetic) Al 9T
TeTAT MR IR T| TH THRA FQIGHAT IR I HAUSTROT (globalization), ergReor
(urbanization) ¥ HEHfdH TaTge fTFATR WH o=l

N, T o WEREE AT FEefd dur f9asarfy SoiRel 3R Sell HUar afel & &l
IETEYRT IcUTeeT YRS, IO HTARGH AL, IR-Pheffel ScUle, Usied Bidl, APRIcHS HHATSS
THE FAE HROT @l | & FolX Jadads & e goifaqel Afaes | qanfy, & gaifaer
AT Wioo] 94 g AT ar ugfehl U9 SR fole] 3maedes e | Sied, TUifad af RERpE
Ffeter afteme, AfT wIffss (TR WaYH) & AAHAEE, FUSSH ATl HEeTS JargRH afgan,
fafdera dur #efe graeer qur @ @ Fosedr sl

3R TUIAY TYUT TFREMT T JIfST 81 dre Scurfed AfeIr Jerar

mwmwmmmmwmgﬁmﬂﬁUIwﬁvmW
Jalel 3cUTgeT g?T afeRr wirg Nffea cRervERae We-wE w0, S Jolhl EIHEEAT SITEAT
INTH T

o 3TYH waa
o TUIAY T WERET Al Sculeetd ITaiRer JAdAT Sea@i=rg RHeer et
Afeuar ofe afAor qr RATaSHa eI 3T g U9 ASEIRAT THET FE3

9B
o 3 ak, TIfed &Fer uaie FTdeddar &, UM I IG5l AThd
m@ﬁumﬁm&lwmmmmﬁgﬁmﬁﬁﬁm
AR et T fh-foeRoT FoTer sam9e g R
o IR TUT FIET

o TAMAY a1 RERPIA AR ST &ASIE 3cUee g AR Jefeldr O a2l
GUETH RATTer SNER ATEUsH g1 RAfAgshl Scureetel TIT TR (health risk)
fArcarss fhestel JAeTEsT Heal qerd A VA §eo, SceA-TUH TH-HIET
A g T 3T TEP! VR AT §of o] I goo|

o 3 %, FIATSA aiFer FIHaeR ey GURAeTomEr ueay ¥ geeT afr g iy
3cqTee H e TRl Scaifed o At @1 [O3eT A9y Ao

o JIEd dUT F
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o TUMAT a7 RFERET AT 3cUGahol I Siel e HTDTl AIDPRP! TSTETAT hidT
gl Ses
o TS &l TR ISTAT SeU@IRTHAT FX AT e ochehl HIEIHALIC T
QRS AT ToTH AT T3Sl G HEF A1 gl
o JNlfaieh AT JUT FTHATTSS THTT
o HIAUT NGEATH, TAMAT a1 RERETT ATl TIELT U AHTGIS AT YT 6o,
STECH: HIEIT-STed 9T, Feld T IR-leffel IATSTAT Hefaatelr
o WIS 8T Ufel 3l UYhRHI SeRARLT TFaled FACTT fAecass Huar 9f,
Felfel GRAAAT e HUHT! ARG AdeTohl FAPRIcHS TaTehl offfsl TR faFAar
HAfelesT |
o TP TUT AATSR T&T
o TUIMAF a1 RERETT AR fAHT WERfcdeh TUT &I FTIAT Wb Tol TFS| i
AT, A LAY TERT T TAAAT IR AR e el e SISAT Tells HHISh
AT TIAT foiga |
o TATHAT ueT
o TUfAY a7 TEWET AfIS JHITAS WHRl ITH 3cUlcaos HAR I I
fAT=T0T TS A AT 9T R ICT| Fig ST WEREIT AfRTens 3itoarRes rddear
ouTg [AgH TN S-FaET AT GIETAT FhRIcHS FoNd doT3o]ehT AT Ao diat
& IR B |
o TR TUT IN-FHf sTad
o 3eafead T a1 WFRETT AR 3culaetel 9 dT IR-SFlelfel STTHITS
gerar st @ e 3HSaed T S-Faee AT Yiddhe YT o]

A 3eaf@d Jetele A TI¢ §oo [ TAAT a1 qFRETT AR TG aor foegsany s
PR ol HUAT Gfd & T IFGEYR 3l IR, JURRH ARG faadr, IR-Feffa 3cared,
U B, APRIcHS AHASS GHIE ScATie HROT! A&7 H T TR Gatielan! wrd foierss etfagor
Afdes| 3, WHR FHANAR-AERIAD T, M U&7 T S-Faeey  qur  GReie!
HAGARIAATS EATAAT TE, FAMAT I WFRET HAfern! Icdieed aur fafshems dada @ade ot
TAfAeTS FER STSEATA IS @ o 3ToThl PRI T &l

IR GATAGoT Jsssifaar, TATfy o R Afereh Taefd dur feegsany soraAr fSfeh-gater
6t (Branding) ®erel e IRY 49 F10ST Sealiel & giies T & & ARATHGEH TRAT YT HETqe
] STER T ST

3.3 Turfay #AfeReR fafk yater (Branding) T 3Mam@#g®

Fo TG RO FIUSAAS H TS A TR Jee o g dur sufedfy afer
SA3A AT g, 9 Hed FATAT 9% 7 Gfhes ) @, aEqeh SORAT eRel 3R 7T s
A YA I eS| TE AT W TR 3cUeA i A G FUT IRAG I FAT gelt
Fegd TS| W, SMUST el Ascel et safdaer Rffier Raeer g9 geoet| R, A gfaseeT=
TSI A fATar o]

43



Branding is a comprehensive process of creating and promoting a distinctive
identity for a product, service, or company. It involves establishing a unique and
memorable image in the minds of consumers, which helps differentiate the brand
from competitors and build a positive association with it.

IR, Thel FUSS oallol ool T A @ 3y HfaRed war a1 3w 9fe g5<] 9do Sied
Ufhehd a1 TARPHT TIAT SUSH Ufgdlel T URUN N3G | ARl STUSSH ¢o HTT IITEE AT
oo, I AR Sl

« §User IR (Brand Identity)

« SIUSERI YRUT (Brand Positioning)

« STUSH TS (Brand Messaging)

. STUse! ATE (Brand Image)

. §USH AT dT sFfaded (Brand Personality)
« STUSH UH&IAT (Brand Consistency)

« §TUSH AEIAT (Brand recognition)

« STUSHAT AT (Brand Loyalty)

«  STUSHI iehelel (Adaptibility)

. sosaE Yfa (Brand Equity)

AT, hA SUSSH ol ITFd FAYOT Gafgeells WMAfded T Thhdhd @ (strategic and
holistic approach) TdTel IR IAMEHAT FHRIHS® ¥ TR-TAS OT Bifss] TS| & F onfer aaferar
SORH HGEUTrs fdred Haffd T goaeiETd svsds festEdsr @ @ & #Agea
IALTFATES AN IRY &1 WA FHEEAT Soalild FTURUEERATS 3EEIUEE Aied HiaTedwas T
goTeT aIRTH B

3.3.¢ dvss YR=T (Brand Identity)

sTuseh! IRTT Healel SUSH TT-5g 3URATT F3¢s, ST N, TG, HeRP! AHR-YPR o ard
AT 3T T (overall aesthetic). STUSH TRTY FSTRAOT I&T T g4 &b T (marketing
materials) I TehellHel T Teh FEEUAT (SIE- JSASC 1Y HATGIR Hollel T Sl Tehiols HFA)
SETH ge] TS| AT, STUSH TRIAIH Hgca ol 3TEE fA=leaR ot

e @M (Logo): TIT-IT TS T IGIR fAeg SiEal susens gfafafiica 5|

o I WAMOT (Colour Pellet): Thadal RdAX FUAT YART IR IGhT ATAHUTS THURRA!
3T a1 HST T AT (emotions) ATFS ST SUSH Udell3 ST ToleleR A |

o IWH MFR-IFR (Typography): STUS HFaTY FAT HANTUT T Al T TehollEehl 37&TET
Fec (font) T ARTT &I (style) & wIwr afdr v fAary o &t

3aleduT.

o IR TGN Il T Tl IGH RN T FERPI AHR-YHReS 3THFAT &1 @i ar Hr
Wmmwmeﬁﬁmﬁmlmmmﬁgﬁ
Sicee! 3R 9l STUSHI TRT-oI=d IRAT &fl
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o TIHA, T3 SifAdER FFUAGIC 3cUlGel HUH Teh a&, eaies (Whiskey), #udMfe I8
e, SR ofel, [T oldel, Mes AT T o] AFel o TRI-Td RAES FHA MPeweAs
370197 oldRTel [Tl et |

3.3.?2 FUsSdR%! &RYT (Brand Positioning)

STUSIR! ¢RUT HeedTel 3cUTgeAdhdTel 3THAT 3cUleaAds Solkel al 3YMFdT hedl YR dfed JGUT
TR ol ATEAT 811 TS §&c] ol el 3culcel & BT Bleh ©? Ageholls T & FHed dl
qar o fARISE 3e31a geTel IET? SUSIRAT YR TS, HiATod I SoRAOT T T gt &3 st
(marketing materials) HTGT HHIWOT RG] Geo| A, AET AGha! Ugued AR AT HHACRIH!
(target market) 3TTaRIdT T ATEaATellg ool HTERIS Bl

3aledOT

o SifHaE HFafdee 3cales HUH T 88, [@afes (Whiskey), #EF &Ifg 22 a9, Hifg ¢g a¥
AR o 9 a¥ el A TPl Teh T FIATTHT S |

o U, T8I Alee, soless, g8eavs, s gcare fRIse IUEe HPas 3 T a&
Hogl T GWI3a ISeT|

3.3.3 @19s%) e (Brand Messaging)

STUSEHT AL Heellel FMUSHT IRET T UROMATS A AT AGHAF s IR AT g1 FU5 Ha el
¥qse, AT T AT (consistent) o AN gl US| SUSH Hed, HeddT I YIS FISC T
G- I 3R HGRA §o 3HTaRTeh | A A goerr @Y J10s Ad (Personality) 3el&T g3

gS| @, 9T Y JHIFT (Tone) AT THETAT EeIohl T FTRAT E FIT &l &3F TR
HTETHAT ThelTdel TINT g T |

3clelvT:

o FHIFHhIcTel MBS HY A (happiness), HsoM (fun) T IThedETh! HITHTT dT TehlcHehll
(togetherness) I TUAT GEJd IEH| AT HEUS HFdlIel AT, HANSAS Holrel T 3
AHRes AT AT @INUT AEH| AUGHT FAT HIBEhiolel HPes A9 TIAT Wisa!
wieer AT F97 O3 ar qdar 3w, gan, R s, ag-ems 1w wer feR wser
o] IS ool R LA e 15|

o AUTeAT ufel MG faAR T fo. o Ieuree I NET S1UsH A deAT MEl AeugEe
foR-amar AfguRr & ST TE o Aeurese W3 AT TIAT NPATs TEdd IRHT T

o FARGA AT I AT (Jack Daniel) of THIGHINETIHT HTFAT FAT Afald AGHAFH
QAR ©| HICIT HEdiolehl HEATh, SATh STATS, S HATH Y ATelAT ATUTH FEIATT
37 b A SUSTS ATGIR FeITUahl &
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3.3.% §UsH! &G (Brand Image)

SUSH AT Heodlel THAd UG HISA dalel TT-5ed T TS HAThd AEHh T GAHAT STUSH
HHRIcHS TRUM (perception) TSR 3167 IRT3] &1 THA, TE STA-HUh T ATGehehl HeJHAAS STUShT
eI A 3T STAEUNTA TS Uil JHSS |

3aledOT

o FIFIHIcTel TLT: TTATITAAT FIh 3T HHAT Teh AATC 31! AT TIT AT TSTaeThT Fel
Dol HUT TAT AT a1 3T IET-Tal IR GBS TS FIUSH AW 3eTeT G T
IR HATHETT T ThlcHRdTeNg EM3A HERNEAS AT SIS TS|

o HRA fhsiher faRe YR [4:dad T ‘Good Times’™ =¥ aTgeh AH SUSHI HIGH TIAT
IPells T et D

o U T (Royal Stag) Eafhel Make it Large’ @ TR AR 3! WG TEJT IS

3.3.9 JIUvsl AT ar sFfFded (Brand Personality)

STUSH U a1 sAfacled Heellel SUSES AT (&) I 0T T AT (characteristics) HeT TG
A3 g1 oifeh 3usierarel TPl S1US HaT ST (relatable) HEH e Fhr | AN e faay
TUIEE SIET HTAYOT #7a (friendliness), AfeTdT (innovation), faRaafIAT scatfe STaT3e] &l

3aledOT

o FIFICT RN Hgcaqul Woldheshl HRHH (3NcIidush 3, Tl Peaol faegsyd, fhhe
faeaery scarie) T ArEpiae HRHAE (Thedd, &7 a¥a qq §Edn) A7 AGEmR AR A
STUSeNs §o1aT egRH! gro| THaIe, SUSels SMIh Sof-FHE df &hedl HHRIcHS HEU
afed g YIS HgHT S|

o AUEAT M@ FHR INFAT FUSEE T, Fokad SAMes WiAAF Frishass A -
THCTT a1 UhHI FhRIcHS T AiRd U TAMUA ol Y FrFaetells folledidr
fester g

3.3.6 FIUsHl UHwYdl (Brand Consistency)

STUSHT S IRTT FoA3T STUSH THEAAT g7 3T 3MARIAF T/ AEHH EXF FFAh (Sogpea,
Arhfes ORI S Ireh VAT Foeg TEA, FUSH THEIT gl TS| U, sTosH o= T @
T T (AT TAT TH §el TR) FURR S ST3AT Toh 9l Yalfeed aT FFITOT TR TS|

3aledOT

o FNFIHIST Ud ThHd Fafeha! Icuree T Tohealia! T 3T IV g1 TS| TT, TTeehen!
ToRAT §Us AT foeamd a1 sRar aY el
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3.3.b_§Ivs HI=IIT (Brand Recognition)

STUseH! Al 3 faftise T &ROY 3ufRufd SidEs g drfe susars afod Red ar dafger

T AfRAE| REREIAT GRRIEBA T ool THeUdl dfed S1Uss ey Tfotell T gfgate =T

eI ABT|

EARTWN

o FIFHIcHl IURATT fITHT o e FfE U qUT &FAT WHr S| TTel, AT FUSs Afoto
ufeenel 9T Td Hhel EofAT FEAIT FATH S

3.3.¢ F1UsHT $RIET (Brand Loyalty)

o SIUSHT §RIAT Hoollel AMEehEdeh STl FFa=tl (connection) &, Sl STUSHT $RIETHT TR
TeThT WY SRS SIS @l HgANT JASS| 3HUTd, JUREART 3cdieed ar Jar T aferdr
T ARYET AEHEIH FIA U5 AR SR T 7o |

3cledur.

o ffee R #fFdes, T FRE sodid ddd (FaadH §@ TUeAeT faede afde
FAd), ofoy $ARS! Rad Rarer T Tor el I8 oidel Gidenl o@ma (loyalty) SHTSTEY
[5)

3.3.8 FIUS JeiFeled (Adaptibility of the Brand)

MU Jelholeiehl 3T FUSH HAIWUET FUAT FEfolel ISR HaeUT, Agehehl Fafolal PSR T
HiEpfde Seelldells THIA Uigdlel ar HIcHATT TR & 33T HPeTs IR I 8|

EIAIRCIN

o SiIfAAIRY FFUfIel S sodlh Tgdies (Double Back Whiskey) ofg &g &g g &
FOIRAT SATTHT g1 T BIer FHAIAT o ollhidT gfer T

o WY AHF RNIH TAAT ARI TAIAILT FIAT Fodl UGS R fehigel A,
diefs oemaa Affiee qetAT 3npers IRed I ITSEH B

3.3.¢0 gvs®) gfar (Brand Equity)

STUSH! Yfol osilel SUSH TR Hed I ARIAeS SIH36 | I, FUSH AT (reputation), Ageha! gt
TTSeehIUT (customer perception) T fafea Fe (financial value) HATATS S|

EIAIRCIN

o TaRger Hig ATH TP STUSEIR (3. H. 10R) ToIRHeT 3WIFd FFYUT TaTeheh! IR IR
AR Hodichal IRTRT T T ($¥¢R 3Md), 3T ($390 3Md), HSHEFE ($R9 319),
AT ($R04 319) T SIeplEhlel ($¢o 316) FcME| HIATT HETTAR! GhaAT Hedieien! #ifceh FFafa
Heel T SUSH Fed ar i HAl IO 9 g T
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awd, sTusH {fSeTs TEeld g FAfeel gARMT Folel ¥ e gl MaRTh | JTH o1fr Femiad &
SOIRAT FUSH el HU-ANTH FFTUAT ol HeITHA Iojehl A IGIhT Telfolcl hlefeiohl
STAFIN TRGHT A 3NARIF HTAT Fleffod 3TAR I Tioof Tt &1 TS|

3.¥ #few wifessh Thd 3EmEIor

AR #Afcy, Sue sge, o #AfGuwr awa Siftssdr e ®IAT foses| ITel, AT
TTEHHRT I T HARARAT oS THTIT TR gollel THIA Igeholls N I 3TAY IRBS| T,
S AT 9T I GFATSs Al SISl TYAT TATAT IRTTH )

Al §Mus fARISe gepfaeh! S9MhR slee (distinctive square bottle), #Tell digel T WTEIATT 3Hh b
g A Fafeer Jf@ual o=y dfgd AEsarsT S&dd HUH S| SO S ¥ 3T
IUIERS 3culesl Al JeorahiR Ahfes T ader Ahd 3wl susars aRel e @ awe
HUHT BTl 3feh AscAl Heeluel, STk STATS SUSENs Thel Foll3el fAeel 3 FRe dcagdal (factors)
T HfAST WA B

o §UsH ERelr UR=T (Strong Brand Identity):
o U AT ERer T [AfIse i sUs aRwed el JHATs SusiFA |iote!
et @Foed| AR diee, Holl ool T E{EIARY 3 b Higdsl AT Fafen
Af@uer aR=a 3mhaAr fafse 371 (iconic elements) <l S SO SfATees 3T
AT SUSHeCT INHATS B SISl Hbel DT Bel|

o 3T IURERH Iclea (High Quality Product):
o U ST HY ITH IS IcUlee A6 IEH| TEA, ST fhAAS Figelree
AR WR F a1 &9f (unique charcoal mellowing process) 3UAT3EE ST IGT
Y sl HAoTTer Tare, fo Ug gifeare afSier faea (smooth taste) Tfhes|

o UHIGHIN HAmhics Y ToausT Effective Marketing & Advertising):

o SO 3fAucel Al TFEICTE gHEEIR ATRCE ¥ AN I IS T qMUS I
SrET UfgTieh (heritage), IO (quality) T f9fase FareaAT (unique flavour profile)
pers dfe Hiead (focus) IR S| &N P 3TV def CSTH B

*  "Make Mine Jack": a7 foamgal f99rd go ay i@ 3waiasydT afeRga & SI&
T SMUgers diotel et Acgd IR

= "Jack Daniel's: A Taste of Lynchburg, Tennessee": A faamdedel SaTeh Sfaerat
WAV 3cafd AR gR=d o @Y 3wo qoeeR gfder gfdeeear
FATAS FTA3S |

= "Jack Daniel's: Smooth Like No Other": aI foadeTel a1 sfadcr fafase
Tareers (unique flavour profile) fARINEAT JHI3T Wisieh! T
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3.9 Hfg 9@ AFEes

SISHEH, Tl SEJH Scuesd Ul fh-lSeRoT Fepfe gEAT dReS GeorewAT  3TedRe
Wﬁﬂﬁﬁ,wﬁwmwﬁmﬁmﬁwwmgﬂ
HZS| a8, AUTelhl ghAl TUMAT a1 REREIA ACICS HITIH Fleffel GRIATAT A3
IAIERIS S| G A AR Held: 3Hed: Yok I $ATCH EIETAT FeTdeilehel el SR S|

wﬁummmmmmﬁmmwmmwm
TARLIR! ol 3cded glfadehReh IFIAHT (methanol, organo-phosphorus compounds and
ethanol) fATTIT gl STUHIR ITEHIFAT AR AT TABA AT TG AT §oT Hohl HUHTE!
SALATELIR TCHIVTSl THA HAGATIS AW g IJHPROT TUfAT a7 RERWTTT ACITAS
HTRHETAT A3 TS B

TS TgAeT, TR T gHel el IR A TfAT a7 WEREE AfRIns 3’edRe Td
foefr somer s1fvss 9= afreo|

ar 1 AR, JfEeel WUSEEAT HUH! Tl aT Belheldlc ol SEJHI, dT 3l AR, Hhel
mmmwﬁquwﬁawmgqﬁm|

o 3cUreshl WSt gaT (FRABIS dUT GI&T TA)

o 3cuifed TEIH IURR AT TAT IHeoTHA

o GRel s uREw: Hela: e Feafdewr gefge S s (design), ¢sHATS
(Trademark), ®Hged #h (Collective Mark) T sflanfors ufgemsr (Geographical
Indication)

o UHEHY AThfes T A

IRNFT ¥ TETEEAIS IMNTH EIPgEAT YT Tolthel U SIEIT IRTH B Iecd:Yesh T T FIMIT
USIEE 3] Uel HGAFTh! FFEUHAT AENTA 3eqeoe (‘3R AE-fa) & =@=f 7ia o)

3.9.¢ 3cY9IcaA%l gifefdsE qar

Tl FHEA IcUlea Il TUMAT a7 REREIA ATCIRT Edle;, ST (aroma) T IJURERHAT JY Tehdad
HIIH el a1 Sel AH el ScUIeaAnl hAAT [ARIT FHAT IS GES| WA ScUleAen it
qmamwﬁw-aﬁﬂmﬁnafrgr—m

TfAT a7 WEREIT AT 3caied 6T gaeT IR [9ffie gedhge (ingredients) T @ &r
Belle, Heholel T HUSRUT fafer|

O 3CTEIUThI WIlIN: Fel YehRehl Hlal, FE Holhl Hlal, Fol FJAT Holhl Hlal, Sideh

3caTeeT Ul gaieT STl a1 FAHTHI, FAR FHeld TRTH, FAR HUSRUT ITRTHT HlGr
seafe afdrst AR S|
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o e hAT Fef PR (Hard or Soft water, pH etc.) I @A (mineral content)
HUR T FNAT AT Scqreett a1 TS $eal 39YFd §eo, A Afhed o] TS|
IEAT, GESToed Tfaishl Helehl TXEUTR 497 9fel Ageaqol & dIfders 3TaR 3] 9ot
HIEAT T Hel HAR oA T UMl HHN HUSROT Il g1 & SUGRIA Jd SR
g |

O TIE, FA T3 & HEN SASYRE FoA Md € Hebelod It T Higed Hebolol et
SR 3cUIe T HUSRUT AT Slee] AR ol

O 37T Fol AECR aT TRV Ghfdir Feot Teeh Uiy AASA &1 ol T & A, Heholel
fafer T s1osRor fafter A g7 3maREE o

o Fedl YGTY U TR JEcehl HUSROT

o edl YSAIS HAR FHT AR el SISAT, HEd! aRT aT HISTHAT Hid AT TEH Fel
ATIshH Td AT HUSROT el S a1 el 3 geo A SR fole] 7|

O WRENT AN HISTellg T 16 & AR FHBIS (sanitization) Tef?

o TR TEes FAR Harelel R, HEAT SBAT, HEAT HSTHAT, Hfd dIHAAT, Fid FAT
TFA Pel ATIhA T HIGATHAT $USROT a7 Ageing &l 39T g &1 q87 FHgcaqol o

o TUR TS TG Aeh FFA YA &1 el el Sieed, el @3] Tel g1 &T &l
ST

® 3cUlee THAT AT SCUTCAHT T IR $ISTHN IR
O TEFERETHYAT AT SieTollic] THTTS Follg Ieiehl offal Teh fARE Fehel #isT-
@TWW(H@TWEW)WWW:WWHdMQWeH—oi,
AR TFRETT F@1G T THAHAT WHh-0 A5s| @, O siisr-Fsrams #ak qur
If T HUSROT ITef ool FHILAT THEA &1 TR T
O FHFERS AR 3culgsTal HAAT TX-THS (hygiene & sanitisation) & ofar Sh-FHear
ISTehel 3TEROT 6] TS|

o 3cUce HHAT FAI-AT 6] Yol IRITHT
o Hid Pleld! Teh ST FoA3aA, Hlal Hicd Geoh HARN YA, Hic ATAT HEcdl FaCAHEH
Qoo Uehi3al, THIUR Flel o3 Hid T&A REgEa, #d@ AR @asa, AR T
Hfdeoier AT Hs0TeTE U-Heve 61, FEar HsH FAR WR B TR FHfd THAITFH
BHUE I TR Fol FHIAT Hid UMl AW e HENAT (@133, 7TE?) Tell$ It
&, FAR FIR AR Fehelel TR HUSROT If &Y, A TIC §e] T
o 3UYFT YHAH HARIAGAFAR fAfHeet STFIUTGERT TIT FAT 1T TA gl

o wwmw,wamgim
O 3CUICHEA TUTAR HIST AT B a1 VSH WSSl wgAcH Hid gof I, el fAHIOT Fraared
mquﬁ,ﬂéﬁmmgqﬁmﬁﬁwmﬁﬁﬁl
O ScUCATYH EHBS Pl a&] FANT TR HEAR T Hid IeckIoAT o] TS|
O  SCUCAEICIH FFATAT SAH & & g1 Al gt IR & e FAR FRET JeTeT TRA
gl (Personal Protection Equipment) &I &I W AR IR IS5
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3.9.2 IV RO T HeTAHA

AYTTAT g Jafeld aT IR IRTHT A ORFR FFY fJaRoT 3eqI-2 FI @ug 2.¢ AT fogar
Tl T AU JUER AT oo fdd TIRIAST ITATTT Jghlel Ied:Yoh Tl WISEIH g foeehiorel
HEIAAT YUl (impurities) FFITer g g0 cqrIfAey afar [¥fh-fIeror 7] 9d gRefor Rz R
o R, U A8 IFFER A1 ufed 3o Wl 3TAgel Heavy Metals &I afed  aiRator armsa
Rl SEre R, I R sorer 9fd fofh-faavor o= d@" Teer e SoiRel Ul
Ty grauTelgEenl AR HETTA T T Uleledl 061 HcATERTS | IS0 offal JAT
IATAAT A5 9 gerdenl IUER T fooT ORITACE? Siest IR=o |

Alcoholic Content Testing Higher alcohols Aldehydes
pH

Methanol

Ethyl acetate

Density

Reducing sugar

Sugar Profiling-Glucose & Fructose

Degree Brix

CO;

Brightness and hue

Bio-burden studies

Tannins

Phthalates

Yeast Viability Testing

Aerobic bacteria culture

Lactobacillus

Organic acids: Lactic acid, Malic acid, citric acid, tartaric acid, acetic acid, total acid

IWNFT IRITACIGEH! 3TTdT [HFT U9 URITACET Uiy AT et RS |

Shelf-life studies

[ ]

o Pesticide residues

¢ Toxic metal contaminants

e Microbiological contamination in final product Nutritional analysis

e Sensory evaluation
ARSI AUETR HIHA el AT UG IS IIHA HA-AGE Wbl Ol | eI IwaAT faea
Y oA T favd FEY HISHA HAYSAT IRHT Codex Alimentarius & 3 IecRiTted IO
TIa+T (Organization for Standardization-1SO), 3@Rerer @rer dr 3iwfRr gemasT (Food and Drug
administration -FDA) T JUfOTT JAgaar QNI @rer gRem Jreeior (European Food Safety
Authority -EFSA) T IRTAT ‘HRIAIT @rer FReT U9 IURR WIfSHRI0T (Food Safety and Standards

Authority of India -FSSAI) T Bureau of Indian Standards (BIS) gl @]

TURERHT HTARFT AGordAT FAT & HEAT Il aT SAARNR AW TS ool FFGUAT Ifel JATTA
giAgeel AEUS dlshehl T STE,
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mﬁﬁwmmmﬁmﬁwmﬁﬁ: ..% vol; alcohol ...%
vol; alc...% vol; ..% alc/vol. 3eaf@d UfFd geed & e, IUfT difkuesr Tolerance Level
B seaflE A gt

AFCITAT AT $UHT Tehan fasR0T T GifSeeh ded 3Uelstl IRI3A Gedlgel IRATIT FHlefeic:
HiAa S| O, 3cUried aEJAT allergins T # Tl fIEROT AfCSURT HAEAAT HAA
HATEGTHAT Sood 1] TS| Fol TEhAT (STEc- wg,sﬁm)vﬂé?raﬁﬁallergin gAHFS| R,
WA, P, SARAT FHAIII g HTHE gluten free (IR 0 fAfdama afd frel wea
HUAf) i gIfe 16T UIsee| O IET and ITar aad HafAdaeasr aRefor e TS|
20% #eal di¢ ATFceh ARl FHAT AN TE] Higel TFEH UM IREk] Tol ool STUGRT
g3 Y| R AN Heel HA AfFAn! AfIR! ghAT Icuieat Ul fAfdS Higel wor Tud
IRAF Tef & A GeAl3e] e

3UUF SATRTRT 3Telar e AR gl IHed AT SR Il & Tof geo ST Pl
sitanfore &1Far AT Ofh-faaRoT 71 urser & s

3.9.3 IefaiF gFIfasr gaEs

TUIfAY aT RERWIT AR AT T IecRifcey F1Usg a6 dlefdd Feafaat gl i Eeo:
faay a1k sienforeh dfgwneT (Geographical Indication) T |rfgeh- =g (Collective Mark) | sitanforen
afgerel T THEIT Hlheh! T AT REREIT HICIh! AT T 3HecRicey 1055 I fFe=i-aRemrer
eI JA3eo |

3aledOT

3cUTiE aEelTs SSTRAT 3ehl a& Heel TeheUAT STW: 3cdried a¥cens Nt afger T
HHGI-HThel SUHIFATSNS T a&q Fol $INfelh TUT a7 FHEdl WERETT Sftae s@ar & @
H SRR ferw| FHAC W ar [ARIse T@E ar JUIHTERT Hifdd  ScUless R
3YHIFATCS @ a&g IIed e a7 WRE Tl Fitell TASS|

3curfed a&ce T (reputation) ol FXETUT IRT: HlaNToleh GfgeleT T FHEIA-Alh 3iTehd
(authorized) 3cUTeehel AT YAWT Tl UT3el $UHI TETH TS EIETUT 161 Hegd JABT|
JOSIE, SUHIFATCS il aT w1 af HH IUI-EIRYT 3cdlee] TRe e dle SAEs|

TE] T &7 (region) T Ya¥e INT: HNfoleh qfgelel T HHGIA-Hheh! HATEIHSE SYHIFTaE]
T @Rl 9a¥a I HeAT Pes| I, e @i sesasr @ wnfay weeers
Inf¥ereTer ¢ar gaE3es|

Ty Baftes dodd ¥ U gfaaesr ue wiEd snfas afgas g & @ o3,
THCOAUSAT 3cuiied Baffhel AT Aol Fhd Baffs oF UEeo| IHd, Fha affamar
TS EETOT lefehl AT A Eaifenelis 30 Eaiisieal Weh @S| Thd Eafes der
o Tha Bale 3uNmers gfafatca o T dfas diiaesl ATygdee g Baftaars
faRae vader o

3 3RV ‘Erfeifels T 81 S &l $%¢3 SR HRder Wfaia sibenfoes gfgereT grl I
Aded RdH cifeifas Seamar ¢v R semaer @fa oIk 3cafea e ay fafes =—r
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9 oRY UBew| aifeifas r o o afSfasar 3cafea Ramers stfes oftaser
AregAde [9eaul yauvd o)

afsifers f=r T del e sitenfos afgarser soar Widd o) dgad 3ftvey, Iged T
3ART, s¢forar I asasidAT IFa1s  Certification Trade Marks (CTM) &0 TG®UHAT &dr
ARTR B JUTAGT JiATAAT aroiferselis Community Collective Mark (CCM) #1f &l s7uet
AT GoT: HeT 00l AT fAdeeT el 20¢¢ f@ sitanfae afgamersr suam @wfaa s s

o AUTEH FEfAd Geve f3ase T ¢sATh U, 03 AT Al AT Head: Bgad T TsATR
TFIUAT $hig sTaEdT HUar 9fel siaifoies digare T @gfgen- Tegeh! STaEUT IIRTA B |
Uy, Afg Felel IUT ATl IRT AGAURT T&T ST HUH HURAT ‘Tl AGH Gl
grafey &R, 0ay fARY R08b-0-20 AT Fawd w3 oy swaw o @ WAEREER gfa
Igi-3.8 A1 fCgUa o

deIER, 3UNT fAHETEIE e SRR AR TodeH 3o Jel fAdes MURIAT glerdsd b JeT
Sl $TUHT Ol Hel 3T 3deeT THITHAT Igohl Bl | BToIHFEH, IHolfd, aroler, qiRAar T &g Hiy
ScUeTH T HHfgh-eg Jar TRTH | ARl ghaAT Aurel =am qor i @15 dor a@efe-
el TaTffica Wl T A1 AR ARTT Jhar T AMYCUS T IR T SclGheoells
ScaeaTA T el ST I Faspfa e wfer Iffesr siaere #@mem smear ofd @efera: suer
fasmerar gdt sTeeRr SfAe| 9Ied FAR AR, 3Fd @15 T SAOR qAT AT gedd degel
FIFAEIAT AfRIT ToIRAT (G21) & AARSH-FKeg el a1l e |

o IUA, AfFFRIN ATFS AHAG WFREE AT UTT Wedd THYS dfd  Hianfos
gigarae @R gt HEga ol
AT a7 TR ARGITAS TETT 16 3 dlefis aeafaer sfaRed stafos afgems T aefes-
Rigers Agcaqol Ao | Iufd, & gder a&gel HgIeT (origin) aT IUTETS (characteristics) H&TOT aTef
Huar gfar fafgear S @eetar 9 &, J7 S 3R o=l

Hlaifaw gl

o 3cee¥: fAREA #ianfern &FAT gl T AT TRl TARAVAT af IR (qualities) Jerd T cTgieh!
TR el IRT TEJR qfgalel IEE | 3eTex0T: Shledehl TAHIA, Feifohl TAT egme

o TAIAH foid I AU-TXAT: TFHdTed HivMfoldh &I 3cUleh T 3cdlGeahah! TId

o TETUTH] HHAGME: 3feleciohlel, SISHFH a&enl fSRIVAT (characteristics) T Tarfd & #ilaifern
& 37T Mo

o [Ag=aur Aifhuer faerg, St sianfas gfgereiar difeusr AGCUs T ATAIS Hlefeia: oH]
IRT3 (enforce) T&TH S

AHRF- g
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3ceRy: AT "u (association), eI T HEAT (organization) of 3cdleel =i a&J ar
Tares dfgard Geo| 3cmeorn: aceedusa! ‘Swiss Made U4 Fairtrade (international)
ScaTic |

TaliAca fod d7g He-Gear:  Fo (association) dl HHg (Group). TR, Ushol 3cdGehehl AT
gl gof T |

TLETUTh! FHATGME: §ieh ¢o GUHAT ATdRIOT U3l AR 3felociehlel, SISHFH HY aT HHE IMeieeo
T YA ITRIGeo |

[AFAT: FaTfAca TR TG a7 HHEe! STGEATT TS|

32T, WieTeaAT o] vel, ool el TIfd ar Hgcaols EETUT | o), sanfos ufgareer ARed
gianforen & aEdelIs TG EETOT TS Afgeh- Tee O YehRer! T fafder aeq qur darer
ST 96T Hicho o |

R, sanferen afgere T AERS- el 3TN Fiofed FHUEE TR & F 3egT IR gl &
oifer fafRad RS vd geadR e o PR ST US| geld, FfR JEU
AT T fepr g¥er Tog TU=es Wleh Uel Hefolohl A1 3ecifSey Afee-HesilaraT i ool o7uar afey
AT A T TG AFAGTER §eo |

sitnfas aft=re

RERAFT (Guidelines) FAT

RETST quT &dr

ianfoer i Fuse gRemer T A1 1 slalfoes & TaseeuAr difte] gl stanfas e
HeslTel Q¥ TS (3STEIVT: Irish Poteen, Sfe HRReAUSH WERMETT IFH 8l) al Ay AT
Fol fAR™a & (3ameon: Cornish Cyder Brandy, S SelTdcehl GRIOT-UREHAT Igeh! Shotdlel
mﬁ)mqﬁrwl

Hianfores dfgareienl Gcll GhdT TISCHI 3ool@ ARl &Y slonfoles afgarsel ATegHeTe
TRETOT Wiowl TEJel HTATTITTHT UTeleT o] Tt AT AT ITURGE (Criteria)

TYETUTeHT 94 Acte® (Protection Criteria)

Fol TEI AT UK, T af A &R [SRINAEAS IcHAAT d ITelel o1 Hefad AT
Tl TFaTey faw Ifchet 36T 9feaT 3MURES (Criteria) T et

[GACCIRK; 2]
Wmﬁmﬁﬂﬁﬁ%mmwmwmgﬂw
garfad aRuTHST SRR
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garforeor T fAReror

JHAIOTRIUTR FIed TUTIAT Tefhl T Scurfed el AHTHT ATYCUS Alefedl IR-AIRAT Afehed
et

dfepuent AGUs quT AERSH drele’ 7T FAovel FAREa o=t afAa AReor e qur
FARETOT S

Fo_aqur fAEfRIFT green IREe S

Pl TI&TUT

Pl TAAT Ao Frleadel Td TETT el MRes | A, T ar gFIAT a1 HeAfeped
YAITR GEATAT CUS, T AT FATLIART 3UTIEE

HOR AThIHR IS

TEIRNS HER Qg of Aekel a1 AT gof aAfeat

fadTe HATTT

dimfos digae geafcy Qale T I TITH sTaEAT 3| IEAT TIeT TS,
mwmmmﬂmﬁrwﬁqﬁgﬁml

=T T@gAeT (Co-operation)

sianfoe aigarers faaeari ®9AT TET0T 37 TRIPS (Trade-related Aspects of Intellectual
Property Rights) SIET 3fecRITSed Fgilar a1 afe¥r AThd afa alies|

e fAeE

RERAFT (Guidelines) TAT

QRETST quT &dr

aAfRF fegar Tase aResmT
Al Regal gl GHaT FASCHT oo ARIH WY wEfed Regar wiftd qar & o
AR TaRer H@A T (maintain) ITATRRUAT ITeAT 1] Tof AT TUT 3MURES (Criteria)

HeLIdreh! AMYeUs (Criteria)
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o HHRgH Regedl Farffica T TAYeAOT i HHAGT o1 FEAHR HET Tool FTOh ik ar
HEYTHT AT JHTETeh ATICUSH! cTolAT

aAfed fHegd! gl graicy AEl-fAdrs

® HAfRH Tegeh! TANT HAR Il TS UK FFi-Y HAUGUS, 3cdlcel JhaT al & ey
gl JTAAREIEIAT UTelel 9] Fot 2Tt T HAYEUS (Criteria)

®  Farffcd T A=A A1 HHGTT a1 HEUTH! T Tool FTQeh e al

Flo_aqur fAEfRIFT green IREe S

A TUT_fAg==or

o vl ATYCUS TUT AETRARTR HEEAETSTC UTeledl T FAHTH FiART e [afAd ARaor
I
RIS J2r Aeeea

o Cifehuel AYEUS TUT AERIAT TeTIgeale TS HIEATHT FHRH Fegen! FATAT Tooreae
ar @RS aref wehar

EAGIGEERITE

o THRF Regd TR T PT=ATT T THER a1 TEATS EEIEE a1 IHed oA UaTes
FIegen! TS TNT IR a9 Hisffel HAANE IS TET3eT Hehel HTSENET

MedRe faare gArnT

o THRE RicgH TfPcd T AT I WHET AT TEA TR HeETgS T AARSF e
AT SRAT fdd1g HUAT HedReh [ddie TATTTR T

3.9.% PITFHIR ATFfes T =197

(Promotions)| a&] #ealtel $ifdes Ul IMTeT-Yered g?T TEG a1 T gl FFAf TEJH Fa,
THTHIAS T ool Sl T&THT Heold IO | Hodshl Y iaedl™ Heg a1 ge QW aAgehells JThvor
T BN TR Heollol AfGIA AghAT UET @ I AT Fools Ul T IRR-RIROT Feoler @S
s Y o fSame, RS daver Ofh, Sa-aedas, Afsar gader saEs|

SSRERUT a7 HAhES ool HETTUAT ¥ ‘T gl a&q (Product), Hed (Price), T (Place) T Yatiel

T, grel Wee RASAT (q3-9f3en) T seg-vsg (¢ @) aAregdAee ARy va gid-sg a&gehr faemder a6t
FlfeTe S IRTeRl Al AT 307 fafaer AregAee gatie TRIGEH Ol TR, Fofeia: &
gl vadieT =1 TFoe| T AIH ALY AN Hollel AT AfRId aMgehehl MavTehdl T
mw@mmmsradcm BIeTeh hTo[eIEe THTARIRETHT Hdleadesl HTeh
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Oelel| STEd, HRTT frsfher faerer wfeld ames Jaes HURA oAl dSarsesnl 9 SeSerans,
thage, Tfacy, 88T (Reddit) T eret (Flickr) AThd aféid amgs @fAT ot el &) o, g
Alee Tha fTarhiep! AN A ACAA IIYF gl TS fholdlel TEHT AR IMgehee ATATID HofTorAT
Wﬁﬂﬁw‘agr—aﬁrl

FIfg-PIfger surrogate branding I0TATT UTSEH &, SiEd 38 e . B, Baa ofld scanfe)
RSA-3TST Fot Sl T AT HRAKHACS ST ot T AT AHEIT [Holel SATH IR okl Feehl S,
STE ST Worghe, (fshehe, Peaen) T foTe®| R 318, . Tol. fohehe 7T T AT STeleordl
5 AT T 30T Tl e, AT HISH T sellsd UIss Fawhlel of HRAAT FecRiIved hael ar
S IS IR T AT ATHAT 3ATH IWH S| I, Bieg Raamer 3ifdaar () &8 ambaufa
AT ATTeS ISATFRISS (glamorize) IfeT et INPT B |

AITTAT i TEA HSH T g I oA SAAAEIAT AT g T TgT GEASA T
FARAAG IIAISTT el INHI Tl | AUTAHAT IFFR Ueg FASAT HUH NhoT [Fdgs (‘Ferepr aifed
U Tegrr, A RSl Hielhl ATST dRel, 93 o3 @fefr 2 dide TRAT IR gcare) Ahd
SAHHACRIAT AFH AaeToTs Aed T3 TEdleT JATH | JHUW, JEAC FASTHT Toi ITH al ol
STiel FhRIcHS (HhRIcHH-?) THIGR! FFIUHAT T UL dMgeo|

m,m:mwwmqwmrm@amﬁmm

gwwgﬁganmrﬁmmmﬁma@tgéﬁl IJEAT TEATHAT TATRAI-Ye2RTT [
SR | TR FatlcHS HRAT TaT YAT3e] 32T
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Y. T ARIH AhA FaHTdlT FeasdiT Hegera

¥.¢ IRET

S

maﬁmmaaﬁ,agmaﬁqﬁmmﬁ%m@mﬁﬁmuﬁqﬁmm
INTH T

me%mﬁw%mﬁqﬁmwgﬁﬁmwgﬁ

Traditional or country liquors, also known as "indigenous liquors" or "native
spirits," are alcoholic beverages that have been produced in a particular region
or country for an extended period, often using traditional methods and locally
sourced ingredients. They are often deeply ingrained in the local culture and
play a significant role in social gatherings, celebrations, and religious
ceremonies.

3Fd IRV TR AT a WERETT AfGIh &g AST IUEE (Common characteristics) Teh
fRTaHS AT AT ST Wl B, STEl1S FAFATER oA S

o 3cuied fAfYr FUT g TUMAY o RERWETT AT GEdl-ge&ar S gred AT Fur Ria g2r
AR 3edlee MRS | 3cAGT TFAWAT (Pi-eqe, BCeae ar 3eg sl AH0T) I wrhide
Foar gy (ingredients) I &Y (techniques) JIRT IR |

o TUAfAT FTal YeI¥ (ingredients): TAAT aT RERWET AN Fedl Uard U TR
W@a@ﬂﬁuﬁmy@ﬁmﬁ@m?mﬁmawmﬁqﬁmr
G (culinary) &I WReERTes gfafafFad S|

o fafise ¥ag ar s=w/ar=T (Unique flavors and aromas): 9T ST&l TAMAT a7 GRERETT
Al WIS FaTg a1 /AR §ro, el T Fear ey T St gfafefzad S|
Y fafsedr a1 (strong), wEFHARY (complex) a1 AW o 9f &1 TS|

AEPded Agcd: THAT: TUMAT a7 RERFIT AR TUMAT TEPIA T WEA-TgeT FIT A
W@@WWWWWWWWWWW
HIAFT (role) §oo| ITH Fraey UGl TR, HEHR-STwd IAWUEE (rituals) e
THCIH gfgarel (identity) €91 9fay SHfsTehr o)

IegaAr O YRS (3EY) TUMAT a7 WERETT AIGE Bel, SiEhl 0 9fse sfagm, 3cdresT
9t ¥ AiEpias Agea ©| UMY, g FH THT 3STEVEE HEATAR Gl Bl |

o TS (FIRAN): AHA, IE o1 S §Te o TR FIR IRTAT A7 ARG T (clear) ST T T

9

e (clean flavor) I g=or T Jwa! AfFT 6% R 3% TFAS! grol
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o HIY (SMUE): =HA, Sit, oo, BIOX (buckwheat) STE Tellg TR TIR aIRTR A7 AR F1e
Y AfFd Rffies R geo| S s TAAT AR 3l T AR §105 Afodeo|

o SIgS (ReT): =S, IE, SAR (Sorghum) a1 3T Ieel STE Folls IR TIR IRTH AT A
H3T (strong) T EEIATA (complex) TG §or T THT ATFd 8o% G €% TFAM! §oo|

o UfF (efF): 3R, A5 (aniseed) ar 3T Fehel dC Tolls TN AR aTRTRT A AT FH
(clear) @ T faRIR@ @ie (licorice-flavored) 1 &= T WA AP ¥o% &A@ 90%
AP GO |

o 3&H-Arak (FEIYE): fHepr Ufh ST 3R a1 Hih (aniseed) d1C Fellg R AR TRTH AT
AT T R T TARRT F@IE A ges T THHR AFT Yo% S €0% TEAH ool

o Cihom (AfFEH): fAel &dfe (blue agave) W&ar dlc Yols R TIR TRTAT AT AT
3cutes fafer 31eTaR AeY SR Feger FFEAR [SfRIse FieH gol

o ATEd- Mezcal (ATFHS): e (agave) faFar s gois I TR aIRTH A Al Fare
YAT-SA (smoky) §FS T THH ATFT 0% T 93% FFAD §oo|

o HE-Cachaca (STiolel): 3YhI T FC Alg IR TIR IIRTRT AT AT AT (clear) W T
ool A TG Y oo Y JAR AT 3¢% G 90% TFAR g |

o TR -Pisco (% ¥ Rfe): 3R a1c gorrg IR FIR IRTSH a1 5105 T SfWes T Ferdorar
TG Y g0 T JAA AT 8o% ST $0% TFAM! gl

e IMU-Grappa (3aIfl): 3R ShT T ATMEIC Jig AR TIR ARTH A ARG Fasr1 T fAfRIse
SEACR g0 Y I8! AfFd 3¢% i €o% T gl

A JEIRIAT IRIFT TAAT AfCIEE HET AU Hieh, HIRATRT TlSf, HRAR Bl TRAT 3ifah
fIEgd oo INAT A Tha T el TRAT AT & TRAG| AUTelel TAMAT Al
T Td IaifSey RRArer s1iUss Jeren i & AfRIEeH e Td fAehrg S gt 3iieholed
IRTH T

¥.2 STy ITh

SITATTAT HTeheh! SIAET 2,900 a¥ WAl Afdes| HUTd, FIEY ST UTT-ATHTR Scilee e AT
deef@ ATl 3UEA YT HTH HAlfdes| R, gl TIAaAT Ighl Ahehl 3cUed f9fr 380 22-29
ACTTSEHT HIT YT HUR HAfdes | SAEHT gl HRE ¢,300 FIAAA (Kuramoto-8Teh 3cdleal et F3iR)
WEHT Bel, STHALT AT 00 ¥ el dfe ST Honfohd o 8l TS #oel Rl FAAA ¢go ¥
QAT Eh S| gl YA JRAfRR STyl T T S IHAT Ui IUed M|
TERMTA $9AT #ee] Uel NG RdH Ul AT AN Ak Sced HH e gro| qHd, Tl
FIST o5 ST AfAAT [AASrS 8 TTohehl gaTfel ARE-ATHRT I 3o S SHed FJ FoA A
TR |

SATTHAT Tk Al AfCIT-5Ied IT YSIgdells S3a| AT Usgel dsed, AR T fogedh addes
SIS | WA g5 A’ @18 ‘Nihon-shu’ aT ‘sei-shu’ #ides| aFdTHT, STl AR Tefer o
e 3cUlesT Il YAET IR e (A, Hiof, Ul HMEAT 3T Y9 Hedl Y&rd) TR Scurest
THAIT AThehl S|
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faeadr WERETd-Euiay AfREe ALY ThATH SUSSH 3aeX0T f&e Ual Sidife |’ &«
TS| O STUTAT g9kl a¥ SRy YaalTdT Wadia faRasanfy vt a1d &g g2 SRy AT &Y &
ST @k faeasr FRT goo AT TAfh-TIaRUT 5l & @rd, R M Ahos 9ffie sdear
Td HolllcHs UIAT (creative drinks) 9fel SlaT IR | Hepl 9@ 4T S ScdieaAehdlels Ses
S &l WAIH €Il TUAT SUST Iefehl WY SUHFAHAT rehehl Hifoleh aEAT T 3T
(unique flavour and versatility) T SRAT ATAT STIMSeTehl AT RAITET FATT

O, Ahells Thol STUSH TUAT TAMUT 6] Jd HEIAAT T GageaT fo9eah A suan =¥y, sreent
A T I IITH B

o JURERAT AV &1 T s
o Hheh! 3cUlce TafEIells IRShd Il a1 FUT Td 47 TUT IRSHa s (innovative
product) @I HTARTe ITEH AT fHhraAT e ofanfel TRt RAT|
o Wl IR HAlleh fAFh 3od FEHA INTH & JEE IGHIFAS oA STUSh!
a1 fa3erdfer 3o IR & Al gah g1 oo |
o SloUde Td RIGTAT SSRGSl Uil &Teh SUSAIS B T3« Hegd JATR | faifiee
SRHH (events) ITATST IR TAFe bR Aieholls fIASTR A T@3A (tastings) Td
FAR AfFe @a-aReRer @y SiEr fAars (pairing) @3a sifa ReEa ofa R
o Fifod T NTPVF THHIGIS: TTheh! TIMhIGTEAT Wh-9d (exclusivity) T feenfaar (luxury)
sifechrs| ONGTET TTha! Sicel 3Td IORRAN AT il §oos T & Y f3ommsar sifee
(intricate) Yehfdet g |
o T 3cUIChel HAThICS FATY T AHTSS Follolells HTeh I INTHT ST T HERTcen! mr
A 3TN IESA| WY, Wehehl 3cuTeel Aot Ao aeen A9 (skill) T Riea-alerer
(craftmanship) @ T&Tels 9fa 3SR (highlight) 3f IIR=o |
o T 3cUIChHEeel T¢TE T AW (chef) Il HghIAT [9fdeet @rer-aRepRenr @y SiisT fHelse
(pairing) T TAThells TTE-IRHR AT IT ISl FUAT U ITef IR BoT |

SITATfel Arehepl UREAR AT HJHR HRIHA el 3cUIGA I SHAAW (Brewing Process) TRTRITATAT
9T gepRerr aRefor ol e, e [WaRor FFar ol

« Polishing Ratio Test (Seimai Buai): I8 §55 Ijsfear Ufgel HiaaAEMEAT iferd ailuet g
& FfeheT a1 A 9R&TOT AIRES| Polishing Ratio 3[R Ahehl Falg T SI&T (flavour &
aroma) W& Yol S|

e Acid and Amino Acid I HMET: A TIRITACEE IIHT Ial Sculeehells BHUCHA THATATS
T T IS A Fhehl Fale T FA3eT eal 39T gwo (mouthfeel) &N 3T el
fhes| A AT ScUCD! HHA Hlheh! TG ol HEAIFAGTIR Weeel (adjust) =t

afehro|

o 3fchIgelhl AMETR AT9: IOMAIACT TAT Flefed UTelAlhl oM Ul Toehlgershl AT Ifehel
RS

o pH WHT ¢S pH N AT THATY gaT Feehl AN B Tt I3 FIhehl IURE B
RC)

 Yeast Count and Viability: ®HUCHT JehaTaAT Hul Taed T AlhT © Sl Heel I gReO|
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o AUHA AU BHUCHA THIAHT ATIHAP Hgcaqol AfAFT gl AR ArashAer Al
4G WIS

o Tewige fSes: W IReve HFESHA geaae Aol I fSraroqere Semse @eader e
HTeheh! TATST (stability) d&T3eT T Aherts fGETY (longevity) S=T3eT HANT TA3S |

AR AThehl IURCR ANMPT ITER HRIHA 6T FATRMATHAT (AT GehRepr aRefor a6 iR=o | qeg
aReforeRl fearor AR o

.Wm:mmmmmmw-w%gﬂummﬂﬁaﬁmﬁ
HTcheh! 3Teehlgelehl AT Ffchel NG|

o dlea TRAffE (Total Acidity): @mhel cleer Thafsfe ¢ amA 9fd foreX g I TSt
fafeare arhat clea Thafsfe ama siea|

o demerser TRAfSfe (Volatile Acidity): Erhet sieerser vhafsfe ¢ amer afd foieX siear o g7
g% | Distillation Tof8eTe Amehen! Hlelesar thafsfe ama es|

e pH @9 FHAT pH H AT 8- goqaS| pH TAEIH Fegde Thdl pH T AT S TR

e I3 Thd TG godl Ugell (pale yellow) & dYgedl (amber) TFH gIS | PIARTAN
(Colorimeter) ST AThaT 5 AT RS |

o TTSTA (clarity): Hh TIST T FWN el g TSI AT (Turbiditymeter) ste Akt
Tgsedr A RS |

IWIFd TARMAIED! HTARFT Hehehl JURER SiieeT  Sculeehel 3 AT qRefoge diel It o |
3GIEIUTh! olTfdan: 37ATSAT TRAS (amino acids), 35X (Esters), #iellcisel ®#d130s (Volatile Compound)
scaic |

e W, bl &FTTT T (regional taste) T™&h-TRe Uol HFs| OAWIIR, ™ YHRST A,
aifeishl IO, graTaifel, TAIfaT safeFden! amgeT (preference) I Arehehl IcUlesl faftrel &IfAEIT Farg
Wb Tol Sl TFS| SATART Iifd UI: A% (soft water) & (FITITAIH Hlalicel AET go F.am. ufd
foreR) | TR A ABT B3R ATST [HeaTAT 3T UTfel (hard water) IS (FATATHIH Hlalicsl HFT 890
.. ufd folex), ST Arehedl Scdieaten! o1far &fe T&AT Ao |

T, F FRUETA T ST TAB3 HTHA bl TG T THATHT Hfg Bh Gol FFS| Hifar
3curea f@fRse A AT (Toji: the brewmaster) HIT g 5 T Ao 31ffs Agaa Fifeer
3CUIEAAT Il TS| Hhehl TTE, dEAT Ud IURCRAT Hale 9fd gl 9w o R, s 30e
STl ‘55 AT’ o 3od JURARYT FHRAT & H 3curet IR fSfh-fFaror afa i mer o)

T 98¢ AT Ugall Yook Ahehl Ffaeael ASr aIRvar 3| g ‘@mes 3@E’ 9fd geer ok
IARTRT B, STEAT Tl HRS Qoo THFdfelel FEATAAHET fledel| Hel 008 ST IARBINT glaAtelolAT ‘US
National Sake Appraisal’ ##H® YS! ST I AACH S| AUSHAT ITASAT g
‘International Wine Challenge’ T JGaiAT el Qwob & T @Us (Division) Ifel AT gl
UTel! &l
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¥.3 FINTT T

HINT JMHAVRIRN HITIH ¢3 T FATSGAT Ho[es PIRITAT ToRr IRTUHT gof| 3fvgeel IRiaA-
ARTeT geale IRw RBfca a6 A= e TREFHT BTl RER@EITETAT Fewa (fermented)
IooAdls eIl I & FeBes| 29 e ST TS FEW s el A0S AHAS SR gTel
AATCTehT IM3-EXAT TeIfeld ThaT HaT eat [hTAHRN JhaT dlc RERETT A9 T3S |

A 2’0 AT FINATHARAT FRT 3,200 A PR AT T 2:ey TFA FNTT AIFHT AfFT 39% (abv)
Sfa g4 aradf| FIRTT et FATHT AACHH 3T HUAS THeSE Flef Scdlaed el Ffdseer
EMSUAfe gofl T AGerr (tapioca: cassava root ST€ &eiehl, Sfel Fofel SRET TR go) dT
SIS AT Hih! AfFd 30% (abv) AT Fr&f| FHUTS ¢2%0 I GURAT Y HCEIE HIS[h
3cqlee I G HUAT 9fd HATT Sculehede ofd T el qf JAST AT S| R, Hel
2R€Y UTS e ATFcIoh! HISAT HTHYUT FfeTgh STWeS| TeT 203 AT AT AfFd 9%, FT 2’-¢ AT
3% T ETel MW 2% 3Fecl Haehl Tolgedlal TolRAT YT Teor| IEh HEY FROT §fe el afe
Tgeer aur %ﬁ%mmqgu Jer3e] el Hideo|

TeT QLo T ERAT HRT 300 T N FIR HTH Toll HINTT THRel HIS] FUTAT TeheTT RN
(monopoly) @I fAfd JraerFaeT a1df| TeTdR, glh Ted-TEAHAT (BTl & Tl gl Bel) AT FeRMeAl FoIX
AfRIT shdel T3CT SUSH Tl AT 3cdlee el U3 IR Follold Jelel IRAT| FHIS THR R der
A Jraeraet df| aigel, & Ul Fcdsh gleiioRel HiEdAT Yo% T A @Re 6T Tei| A,
ge9e (Input) sishis AT, S0 ecddia gfdedl Aol TAR-37r (market share) SRTER Hg[h! HEA
g9 ‘TUES IS & HAUTAS 3Ucletl INB3A| R Ao 36T T S Sculceholls HIETOT
Iefenl T 3are gfaedeiare Sems 2t | @fder aR#A0T, T 033 AT 3w vSer wA/dfAT
(HiteJinro) #ATT Yo% SSIR-312T 3CH & HaA 3T ¥ AT HFdietel 7R Yo% 3PP Sel| IJUM,
§Q¢o ERMeheRl 3elcd T §]%0 GRIheh! AT HINIATAT Ul MYk SSTRAIUTRT JaT T 65 HeT 2393 &
THRA FIe] 3UNTTS Uil Gooll (deregulate) ITREHe! 7|

HIS] HINITR AT GF gT| PRI FoT AT GIATHT HIGHl T HRT Yo% W Tl Falr 3me
ARATITR! RETTHT HS el HIRTeT dfe @I O3 IRar 9fed aRATOT T 37chiger AT gdhT e
el A o qfe ARTT W' SfTeo| T 080 AT PN 3.8 3 dcel Nwawr AT (A sar e
dieel gfd gar-safedd gfd a¥ 3rrar R Fe 9fd )| Ffa JhReAT TFEREIT AR 3adeet a1 fohiR-
[SRoT groe #eol APl TLASH AT FRT oo PR UG AW ITAA T T
ITHTSTRT ITAN Hel 020 AT HRT Yo I ‘DINIA Aol ST TEFERMTA A TR IGhIAT Hel
o0 AT IMSYIET €. HRT Yo 3T PRI dleT SRR AT

HIRIAEE I IR AT HEIAAT 3 TR IEOA: sl AT IS (strict) s ThaT,
Uchal Beilc (selection of ingredients) ¥ WFREIG f935 fafer (Traditional Brewing Method)
AT | O fOvIgsar aof dfered Tar IRTS S

o ST TUT NI (strict) TeTs Tha:
o WIS R UCHh YAl$ IR, S IR[EHCT (impurities) o5 3o @Y HASlells
gy T HHI Tl (smooth & clean taste) S3S| Ufgell gois ‘e fEeer (Pot
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Still) AT N, SHEE dfe AFdH TIRT 3cUed georl AT o5 Foar e
(Column Still) T F=T: g aIRee @ [PaRears aRshd (refining) =g @
TehaTTHeh! IUREIHT (consistent quality) SHT3S|
o YTHal Telle:
o HISIR YEHET (purity) TUT E&1& (flavor) T AT AT HY THeUdl HEH el JUHART
Tl Tellc Hgeaqul ©| IFRETTIAT AL Tceh HaAdhl AHl, Uil T 7T oF g
R Hfg SUEHET g IHeed, S-S T 7, Ufd GIRT TS| HISAT FAT IR ifed
THT T Tl Gl 3R[EEITT 3T (impurities) g goeT|
o WFRET fo3s fafer:
o FINTege FA TIW TG IculesT IRIGH Bl T TEA WERET {935 e
ST TNHT Bl S I URERAT doA AT gl | & fafer gora: wrepfas
HHUCH T AT =131 AR (ageing technique) &t &1

IRFd IRFERF fSfohr 3faRFT FIRTTEET W] F OER FRA [T I3YAs giafawr afa
3YANET ITSeT| 3GTEXUThT o131, FeATS FhATAT clfehTehl dTdsha (temperature) aT =9 (pressure) & &l
HoR A T heoge [AEeH! 2T §oo|

SRIFATER, TRERETT T e [9fRge JTare HIRATer A9 1 UK HI0T a6 IRl & &
HROT, HIRIeT AISfellg TARTHR o FYeeh TG (smooth taste) I JURCRAT Tl HIIH (consistent
quality) 3T TAHS HACI-51wT 9T GGy HAlfAea |

g.8 Marr B

26-31 UcATeGeh! YTAT BToTh! HRH o AMATTS UIfIoTesel IUTAT TATTYS Tl HTTATTAEE
ITGFEHT N TFRHT Fepel adT bR die-f%ar qar 73 ofy samwl seroR anffr sy qe
TEGAT TS, INerdieT, WA, S[geheex T HIo] §Il IH HET FIofhl Hewld (origin) STt &l
NAfASTEEe SSTAT STt aNarAr afed W oifey oof seehrel FR! IRRIFT Fo gl Al TUT 37477
Uas FATIH Fiofe! faedT UosT AUlel| AR AR AT FIATI FIofel Nfer sfore Hegrfel afe
HeTU! IISAT| FEIrar Marar FHoent W e weerr dfe

TP FEGASAT 1T T GrfIISTgeel 3ATaeTeh Sl Flichel IR (AT el sleale $SHT FH T W
S ool SIEellg ‘ool T3’ Hfdes) Hiodl T3 Sedr el AfeRr ser3a gt Sfet-
faea e | Tears BT A A, S @Epd Ysq HUT H IUHY Alfdes T STEHT 3 et 8l
U el FITYH Bl ScUleal IRHT & Heel AT AHTAYT § H foyo I GEIST ITHATTHEER
HAAG AR FHIofeh! TI3EIC BT’ AT 3cUIe Il IR Uges | INATEagenl SaaTdr Bids faay
Aecd © fhafs g a5-9d Ud 3cwaAr B 3f¥ew s g @, daerfewer e e
it quEe Wl S-S

o Cld TEY FHAEAE 3UAR I Sl @, [PIsT gieauar T gaer seEt A
o TgT, Wik AP urey

o Ffg IREREe FemeT @ier dear S Tesd

o AR =T IRF
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o TAMH-AT TAT TAH-YUMT BT Il
o UC AW I UG U T FATIR! ToRIAI0T et
. Ww@mﬁmrwmqﬁ

IMNATHAT Held: R GhRAI Fedl Yerdale Bid Fellgeor: ARdTe T Hiofhl T3] ARdeH B sfagr
IR Heal WAl T sl NAASTee Tel 3M3gseer ufee Sf@er ARG FeX AEAT Ir5e2al| FHsht
tieter sftanfereh Gfgerey AUl T AUTeRRT GhaAT AT &1 HETTA IS Hgcaqul g1 USRIl AT FicddcaTar
ARaereh! B! TRAT @ == TR S|

IAHAT BAPolehl ST IRAT T I goohl WY MAFHST TG §oor| WRERNET histehl AfFd ¥3-¥5%
g0 Hel glel SYSATAhdalel TR RS Bl afdd ¥.¢% (9 J. ) geo| aMam@Ar gl HRa
g,000 Bl IcET I Y HHRAN fCAR TR HqAd &1 R A F&A1 B IR Weh Tl
o | RfFge ALT HIfg Ffger A U o dHTR 1S e ST (stills) T Hishean! TATH T3 TS
5o AR RERITT AR $ST TAT ST, TS ‘i Hiaea|

fRai-3ster 3myfeies AR #war BfAH 3cdea yHfa fow w& o yfaw Al affer 3=
AFAR Follges T OIS ialshl AR AW O3 A9 Foliges| T, BiAdr ghar o= ot
3MYfeh IUSIUTRT HGAWTAT (STEci: refractometer and hydrometer) &8 U3 Avg Fa@uaAT Scurest
NS TR TR FfAdTs TITAT T3] HEAT HHR-YHRSA!T WPl (size and shape of the
bubbles) &&= awaTest Hiawr AfFas! A Ao

3cuG IHIL:

ISl SIEh HET Bl HaARl fhsfad MhRr Feethe (Nuts aT &I5]) & 8 ‘FIg] TI3° (cashew
apple) #l Hel AT FiRhal Tieleh! HIAT (Hololecll Al R Bel glgel) &Il o Hio] TABAT €.b-
20.9% FFH R AMT g g gaT WS Fga (fermentation) HTHT Tellg I+ 3UgeFd Ao |
RERFIARIAT, SHed FJAT T 3GHT SRHN Fl] TA3 o5 gldol TR HRe 3 ARG FFHA IEhe AT
&S|

IHIS, FISfelis Uil gleiel BISTW 3eldl IRUTS Fig] FA3 1S AlTHH! FeeTol & aT ATl (FTordTe!
Higel Y& ITRTH GIf) A JAISTARICN FASTR SIZAT Fouk dl goll I AR e TUT FoHT
W (oRY) Welides| A e aUr [Gells SR Hie MY ARGTHT ACH (a1 drAER a1 gl et
CTellfSeeh I 817ST) HISTHT Heholel RS T 3-9 AT AT Befve g fegeo (ToRT- neero- #ia=o)|
el qA3eT HOT a1 ‘TYReFee AEESA o BTl TUATT I8 T MaTeThl FeRTl Yolls Ief TAN
HU-AHTH AT B3O @ HHULS Yerdes HRAT qois Reo (A JHAl AuTelenl IMSELAT
Tl YT SiEd )| A RisTe 9fgell gellg TRTH AfIers 3 (Urrak) #ifdes T a&h afda
HR 19% HAF geol

TR B 3 GCHEFA TS IR TS gal, AMY Sedidd NF o5 Gl g FeiRa srqarasn
TRy do1 A BR geis I=o| AR g1 AfIeg Frgfer (Cazulo or cajulo) #ifdes T I
AFT HRT Yo-¥% e | FISellels ek TN fAATR Ge: Folls IRUTS 3= ATFAHI, FRT ¥3%, B
TR gro| FA-HA Bl 6T dE YAGH FAA TRACRE] TTUTH SRT HISTH FAeel ST
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SUSAW &S T A a8l iad arhesr AT ofs Faer o qar adoal o B 3
SIRAT HIfeilels o bid #Hid Sfh-faeRor e fFaem ey B @k #e1 A 3T, R
TS FSIRAT Igel ‘B’ U G AT FeATg IRV g |

JUFRIETTRIAT Hictells Ageing et Tolel JHUAT Ufer @ar 3MeT TeTfdd &3 g sga@rigeel A9y
YehRehT fafdest Tomgent SlcoAT AW Ageing 311 IR BTl ET T 1T slccTells HUSROT I (Cellar)
ar rEREr TdgAT -3 THFFA IR IIRTH & R, A M FJaqide Hear afa IR&ET0T FEd &=

IV I3

AT 3cuTest el ST HFdiolel HIET & WY Wiead THR gd Hhrrere goreid foeg wéa| e,
%fel 3culeeh sFdiolel Burea of Indian Standards (Formerly-1.S.1.) o TS[HT IRel e IO dTefell
? IR ARG IcdTes Tl?;f ol

1. Country Spirit (Distilled) — IS: 5287:1978
2. Methods of sampling for alcoholic drinks — IS: 3753:1967
3. Methods of test for alcoholic drinks — IS: 3752:1

tictenl SoRe! Soil RREAT iUl eligamies & 3ircel &1 SANDEE o Gehifald Rehr gfdsest
AR b9% AT Bidens sMUss AR f§9fh TR golrel Bfodert AfFTHAT Toheaar Sof| Tz Iarent
STfeelel WRERET Yelsdlel sgamae Y a7 WEr-aer q@elde @Re Eoe| @, Hiaag gl
ARATTTH 3Gl e QT Foaetl HUH gonl Uaw Hcfeams (taverns) RfF o) sRasm
ferels TR AR FIAT FAHOT IRTH gaT T3T Tled STe 3Rl Toadll Hiefeieh: fofh-foawor
TSIl AT ol ISt I a7 B IRdS 3T Uedd! FolRAT Yo Ut SeT| INdTehr
YU HATS AR HRAAT % HiGU Tl FMUA IR Wiohes R el Yoshedl Hlefel ATl
aRETe 96T Hitheot| O, AR &FAT HEIAAT GAChH! AFTATS Gid I foo-3 SUSHT Hie
lem,ﬁxmﬁwﬁwwﬁmmﬁmmgﬂmmwml

TgT Al I & T 8, 1A R00-300 q¥ WA Told HFAR (T 262 AT HRA INATeNs
MAUTS e THT AT AT &7 ©IVOT IRH g SAR/FHY Tgeh) INGTAT Hiofeh! Sl aT TS
USTEd FISTeTehl oflfdl TR a¥AT 2 T TAed 5 dfgell geoh i) Belolls A T AT Al &ie
T3 (AT §a3a gASwd 1) q@d, Biawr Henfd seR 3 IR qHIAe 3EAE 9
Hihes| IfE foemAdest dede 3P fod Torea foel 16| Toreast el el cures T &r &
afRAToTeTS YR AT |

HIfdE qlae:

IR Bidells SAFAR 000 AT SlaNicleh Uigarerer! ST 3MdeeT 9T ITRTBAT A HAR w0 #T
HHGATEH &l ARAT| A T aRer  sivifw aftEe RRY e sRaw AR after st
qigarT| AT Aholdlhl HAR Jors fdFs Agad Wl © (Hfoe digaser fHeesT gdiel arfer
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RIS GuAT Heholol; Bid HIT HFTHT UTET $HTH IHRATAHIR Seithel T HHA=ad; T HiaNfoleh
afgereiedl g IRETUT YHaThl SHAAT HUR HaTo-SAIh Fcdlic)| Nam sifeage AT Hbelde
e Scarled RT ol THAT HeveT 3 sIfFT TUT HEYTATS AR Hel1oC |

sianforer afgers Hafewr AR Fefar vt aiem eemad &at fafe, gder 3mdes fesqqa awan
fhaTheTT T Hohfold SRl fAeROT, &l 6] oPihl JHT, TRIeRarded fdedr I I, glele!
3[BT, CATCUCH YohAT S sl SR foieg AUles! Feedlell TAd 39gd g SRThler &
&I fasRoT Iqg 8-¢ AT foguar o

tld FrIHH

Tl R0%E AT AT SUCTHATS B! HEpides Heed T Fifdih s GhdTells FFAH a1 Hidtells
T Ea-9g  (Heritage Drink)’ EINOT 96f yehar Areifel adf| & #&shd 3ecdia ‘gehfa-udi-adesd
(Nature Tourism)’ &I JAURCT 3JHR Udeehell$ Hiofeh! FIAT (orchard) AT BH &t (harvesting)
ST HfAehl ScTeeT FehThl TR IRT3A Hrishal AT

Holdl: HIASA &THT STSATAGEh! TgordAl Hhidtolls 4 PR T GehRehl 4T T 3HTehveh SlcoaT
(FATAT HEHRUTHT- SISl TRl Sieel, [aeaehdenl FHIAT Pedoll HHRA diced, dice & Frar
qIfislelsl 3calfe) TATSAT INaThl SASeNs UG a3 IR %idens wifhs I 398k (souvenirs) T
T9AT ffsh 9ol IRAIST| T BiAeTs S-S BB geil #Acgd qare! feara aRkws o

FAfsd & sTSATAgTel 3UHIFATS IS Holld, HRIGHB! AT, dRAT Y6 I 9desT
SIS dfad WEld TN FUAFATAS BiAaR Idall T & HI 3T FAR Tl Heol FFaeoTAT
AT &3l IR T

HHAIAT, Bidells e o e F@o7 o Ffhes| aed, $iddrs 5@ G971 BEw a1 307 g
dehcolehl TChd! FUAT fAATR U3 Afhes| JHAS FEIMAH TH-FASH AAW Aghorrs &t
iraTs| TU, B gel 9T UGI¥EE (JUY: e, el arex, fohl, AGT, WIse, b-3T
scarfe) ToT AT ufd U3 NS dses| Biads @ 9ReR §9030 9 99T IS | @), 37ET
AT ST HEA gerden Hewl frAr vd fAGRAT FAT NPT FASA dAT JeHT Bl TG
TWBA ALY SORE (S, Hled, Soidd, dsdld $cale) SREwSIgedls Udh SHdshdsh! ST
(Tasting Sessions) IR @ AT ST Wfficad IRFERTT ST Ao (T3, 71, FGH, Tdhelc
SCIE) TW3e RS

TMGTAT ol HEITHAT Tieeh HSRA TRAT Bef| HeT 0 AT TNGTHT FHel bo oI TIEeh TTDIAT HR ¢
oG 9ERY T o qifdh €2 o $RTAT o [AT| Marehl g Thceha! AT Uit Bied SR et
HATS ©| sTSATAgEH IHTAR R g TohRepr Gheehel W IRAOEAT B @Re 716 TReAT B

SR $ed THRA TIEFEYA af ST ATholls A (backing) NI Bel, RTAT garadel diel
Soees HRAHAAT TgeATels Bl T3] Uel TS &ThT sTTATTAGEh! TS Bl

66



Agia

faeqeaniy euAeT RIeq T Hellpi#iged A (Craft and artisanal spirits) HIY =@ dfegar oI A
JHITNS TcHATT a8 fRar 3meT 3usioares AT #AfdF (authentic) T 31T Jam 3wisr (Unique)
AfeTR AT Feal FAAT Wkl ©| [IaTeTRAT Toha fgeahr a1 efehollenl JefedrdA vt 3ufeafa @eh
AT $UANTT 3Fd PRUTSH 6T JEHT ATAT T AIhITdT deal HAAT Ighlel ToIRAT JTHT 39T
gfel Sear S

Hianforss afgare AT WIod &l EXET0T, ‘fEAT-9 =9om R a9d 9ed @FAE ¥ fafae
JeeeIlcHs HIhae bl olg MardT Ofsh a7 AT g7 A9 a7 gfa gus W e o 34w,
HRAP! 3fec:esh Flefelehl HRUT HRcAeh 3T Teddl TAT Tl 9ok 7= Tt g Sa1| qanfa,
SASHIAE ol S1{0SS AT ATFHDIN! AHe HICIT Thhal’ H GRIGINAT YAT3A 3682T  TWehr
Ol A B A, TGHTAge FI-TUH ICAAT Whl M Holhl FHAIAS ofi&id IRHT Se |
STE3TAR, S, FAATST T WIfSHRATS Tigel TROTHAT JrAfAFAHAT TWH S|

ticerr sTTaREET TR S At e g 71 &y awar &, PaweR s@ier v gduewm
SOIRESHAT| IS, o T #sar Sid @foiel AAEsa IRl &) Bictel Sicerh! JgelAT oAU HUr
Td g oUSH T TEH! Hiel FHGIATS [SATRuAT ¥ IR T

e d e Flfeddl SIAB

HITST 81T sTTHTAGEHT AR icteh! TheldT Heldl: HR IHRHT Hec:oeh AT o R wEol
gTel B} SoiR #feal [l SoRAT T&er o1 3MMAhedel 3MTehveh T sAtendeniguetsre (bureaucratically)
afStell il | Hfells HRAS bl TodaT [afsh-TIeROT 6T UISeet fheldfel 3ec:och FaFaTe Hicfelel
IS W AT (country liquor)' T Jd#AT Tl & R foeem@r Qs ar @ o= & $af
=T a1 Jehrae SeTl

¥.9 Thad TaEh

Thd Tarhials TheedlusHh! T al WFEREIT Al Alfdes| d 37eT IEas f[deds Tddeer sfe
S, NRT T 3eEOT AR TuaT fgeo| Tivssa e T Barhias awd 3 AT
et geteh! HAgeaqol ANTere Wohl Alfdes: YFRT (tradition), IORER (quality), THIGHIR Hhis
(effective marketing) T IR HRIFT T YfdSaT (sophistication and prestige) FfewhaaiR farasara
@ (global image) ®RIHA IRG A3w (focus)| SIE IaT, Fha [Eatehiel TaRTATTRIAT IHTPells
aRsehd, fSRMEd ¥ Hsgdmenr fgdeer 9af@ (global icon of elegance, sophistication, and heritage)
Eh! THIONT TR | TN G AEAR TS ¥t To@ FROT el Ao |

(%) Hlmfas gfgarT (Geographical Indication) T fEachiars silmfosw dfgee #mha
TETOT 9Ted & | SIEt I1ET, TaRaaeiRAT Foha Barhrans Aifos T wa-uad Gt ol

(@) dagef T ¢ WFRT (Rich Heritage & Tradition). ¥ha Rawhier fawraa to-3if
erdTfes, Sf@at 81 SfAgradT eI SRT Mss HRUTe Hifdwdst T AU (authenticity &
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craftmanship) 3T 3Tl GAsTaer Foha Fawhios GeATToes RERE Aedtar
(time-honoured tradition) &I $9#AT forgra|

(@1) RRIe Fare @¥T aT ¥ IOV (Distinctive Flavour & Quality) Tohe TEaeht 3t
fafIse w@rg dur aEeTe e IRfey ©, S ggah (smooth), €dGR (smoky) T Sifeer
gfdar (complex) §=o| faffse ¥aTg vd vahsrAS! IO (consistent quality) FROTe!
Th aERel STacEd! FaEhiat (premium spirit) FTAT MFTS FANT TRAT S

(a) RP= YFRFT &§F7T 9= (Varied Styles & Region): 9ffiest fSAwdar siher wa
Offed &99d Tale T TWBAd HUHR A% YRSl Thd [gardl 3Ucsy  HUD
SUHIFATATS ITAT T HTHRPT Belleshl AR Ul & Fecr [Ffgwar T = ARea
SFHIHRT  JTeydlel (STEd: Speyside, lIslay, Highlands 3camfe) 6T ¥ohd  Eahrepr
3TTHYUT (appeal) o8 37T FETTH Bl

(3) F¥IEFIR #AFRE ¢ FYT argsl (Effective Marketing & Story Telling). Tda TEarhrant
SUSge Hel o HAT T (compelling narratives) Y 3UsIFAhl #Taelicas g
(emotional level) §FH YIeT FHeUel (adept) WHl Tel| R HUT dreieTel W sUSHl foRTET
(heritage), RIfeT-3T (craftmanship), TheH HERIHIR FoeHdlells (association) SIS
& Tt yPRSr EEIARY ITHYUT qAT AATTTHRAT Hef TS|

() fRasTIG SFST FUT SiFFeAdr (Global Appeal & Adaptibility): Thd TEarehrel
HholdTydeh HEhide [FATAS TR TN ITHo1s [aeaedNiy TIAT AIATICT ARl FIHAT
TS TRl | TaeaerRenr AffieT@rerer gl Fale T o AR 3PS ol
AR A IHTHRHT a&] IEhed FefFel &THATR! HRUT [AeaH T Bawh AT el o

(D) 39HIFdITH! HTURUIT UG Hgcailer HiAgs (Consumer Perception & Aspirational
Values) Wa: The TEaEehiclls URSHRIF (sophistication) T Hgcaehilal UFeh! FUAT
fogeo, fhasel a@ars eMf@ar (luxury), Fhedr T aRsehd (refined) Faredsr Sifser
TNES| TEA HIURVIS e Tohd Fahiells sATHS AT Gt Amesh (loyal
customer base) TIR Tl Foll THBT Wl T

(S1) 3ear-fagsr @gFrd T el (Industry Collaboration & Promotion) T&d TEawhr
FUNTEE IHIGHIN &Il Hed IR Thd Baehl 9 I FecRivgd TARIGES AThd
AT 3cUEAAS JaeeT IIRIGHT goo | R vaneEed Sedder der3eer | 3UeT v
SEJEEh! VR FIGHHT IREET JeI30 |

(3) ITEUT Ud AG-HecieTdAl M=t (Investment in Reseacrh & Innovation): e fEawhr
3UNTER ATATEIAT I T FAG-TeTTAT oMMl I1i IR DoT| AT I 3602,
3cutes Uiaftenl fSehra T 07 TaRYAT IHoTS sgad I (develop new expressions) &l
ar foh 3UsIFaT defdal TG 3HefeT 3culied a& Y Healdh (relevant) T 3ehdeh
(appealing) Tfeg= HehI |
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(1) gIMIeAF ATFRT T gdea (Experimental Marketing & Tourism). THd RaEhr 3uTTgsel
YANTcHS HHICS I IFAURVN HJHR 3Hdcilchal HHAUT, Fale IRETUT (tastings) T STUSAT &
AR g1 TR 3Ty 3qHT Geoet dIfeh 3fAgea Fawhr 3cues fofoens
TRIETIFT { AR WY gol| THT SUSH IThYUT (appeal) o3 AT HIGd SeAT3oIehT
Y TcedUsH qdeadTs Ul IPE fegiga o

(€) 8717 T #AIF4T (Awards & Recognition) Td Bathiel AIATEIAT SooldeR 318 I
TRIETTT qI3e7 IR EeTel eohidd JIGTeh! AT HecRITSd AT RITAT ol NP |
JHT e, TaRaEHRT STUSHITIAT A TUTA HIGd ITRIgehT Bl

T FaEhie! &l o8is ud diafes afgarde Jaes

THd Eaee TERET oA HOSH T © T A FA R-37 adifead qEaeA eRedn| vEfe
AIERA 3THFAT JAT 3cUIGhHes I o3 T glh ATAAAS (pot still) SSTSIdR GRRTAT o1
e o7 Gieet R 3ol 3curewee Bawh Tors a1t RIT T 9fafe a1g ey Wma @iest| gurda,
AT HATThgeel 3MhaAl ATl ol oPMIY Fhd Tawhldhl 3cUigel &hell (art of distillation) &g
Saea T@eT U] qUIf, T 23 HT Hlefeldd HEIA HAET HTolFeal & Follold Yoh (moderate
license fee) o el Tur NNl TR Tha FaEhhl 3cdlead o1 AN WA TR AT
g, g AfFTET A WU RERWEIT T o] RIYelg ace AR FRAEATAS [SFaAT o@meenr
Ol GO |

Ty Taehn sfagae AR @ear 9erd, Iculed QT T #ear ey sider Sefdal fIierer
‘TfAmdasT (specification)’ mmﬁaﬂgﬁmma@qﬁmmw Hool CEBG| 2¢-3T T
2R-3if ercTfegeh! Y&HFH dfel Toharells ARPfdw U 3 gfg Sed IR 378 pot-still AT Ferg ITRA
YT TUTAT FheoATUSH it I TGN TR THeoATUSHT o Telehl ol it |

O, Tl ¢Ro¢-o) AT IfdA ‘Royal Commission on Whisky’ of Fhuehl IRHTTAT Soll deelle oarAl| AT
AT EaEhe aRensrelis @k fshd o=@l |1 THR Faehr #ad! ‘a spirit obtained by
distilling from a mash of cereal grains saccharified by the diastase of malt; that “Scotch
whiskey” is whiskey, as above defined, distilled in Scotland ... &l I R e gRaceT
I
o gollg TN a&q T NI Fob 3iper Wet: T&, oars AR ISy (still) F ScUTceh! JUREHAT
T GoT Hool Heddl T ardf| @, Aree Rt St A JEF ek a1 Fear gardet
TYAT TAET AR TS Howl ST T |
« Pot still §1¢ TS el g8 Yeh et Felolal QAT AT il fAard erd |
o @Y, casks AT &fd FHITFA maturing 6] Tef &1 ool FEAUHT ol Soold IRTA |

R0-31t erarfeedAT I8 yew stanfors afgamasr SUAT gav It FHAT Scotch Whisky Act 1988 ecaiad
The Tl Uel: TUTABhEel Sel3e] Ul AT| deeqed, Scotch Whisky Order, 1990 38R faie=t
g feguar B

e Which has been produced at a distillery in Scotland from water and malted barley (to
which only whole grains of other cereals may be added.
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e Which has been distilled at an alcoholic strength by volume of less than 94.8% and has
been matured for at least three years in Scotland in oak casks of a capacity not
exceeding 700 litres.

e To which no substance other than water and spirit caramel has been added.

WWWWWWWFWWQﬁdMW S TS, S Fr
AR 3T ot Gy G ¥ STeT Gooll IRA S| Y, ThHeeTUSH IFRSATH St ge] I st A
e Sf@es| A, gergenl A qur gfaf disel Be7| maturing 6] 9ol AT B, FFAGH 3 qY
HFA, AT Al T

3ad ATEEH ATARFT 3T Adgdel e  UT AT TAT W[ FATTH T |
e YT TTHEE SIEd AR d&] ¥ & (Additives, such as flavorings or colorants) IR

qI5el et
o JedH AR TEIH Iohigerhl AT Yo% el HH g goe|

3R, WSt TAABRET gl o HATUAT Tha FaEehlenl RS Thold HIIH Il oAl
TR AHAS 3T TUTAT TTERRH TAUT YRS HTGT et el THBT Welehl oo |

Thel_{EaEehien! 3cules ehdr

185 (Mashing): #ATele IIRTH Fles TR seosdgears dfhd §34 drar arfea &

fAasro| SeasHe St AT Wl TIas Bave gt Aoy RfFAT Fueaior iés|

o WHUCHA (Fermentation): R gfod oRederd (wort) AT GHUCHA Yohar Y T Hal
AaEro, T RfFAHE fePlgd T FEASSHFARS TATHAT FURUT TS|

o Tars (Distillation): HHUC TR wort &g ATHRT HIST (copper pot stills) @ pot T column
stills a1 Tellg IR=S| pot stills de 3cfed e @ T S=ER (heavier & more
flavorful) g=o #a column stills e 3cufed e gelehl T {9l geo| Pot stills T column
stills STC IR JeATshr T AR 8.3 AT ZTH T

o FITRE (Maturation): el IRTHN FYE (SRS newmake spirit =) oI5 3k HIaH

Sfeh STl #1iEr (oak casks) AN, S U ARG o FATIA 36 I@EC TARZUR g o,

HIFTAT 3 Y FFA UWo| A FARRA HATHAT AlCIl HIoeh! HFTHAT TIST HISH I3,

ST T 3 SAfeel Uige (complexity) §F AT B |

Tehel_fEaEehren! [URE

Thg Barhrpl FUAT R Hfcd Ufefles Taf@wadsaar (strict technical specifications) HTIGUS
Wﬁﬁ@ﬁﬁ%m@??uﬁmﬁmw(Integrity)HT3-ﬁir
AN | T oA el T Sefle S Seure JHATAT ATe=0r T TIRaETH LRI Jorearer
el #qATH 2AcTee gl

Fear geref

o ThY FaThil YHE Fedl qerd HeAdl Hoc g (P01 N sefear et St Al 3fArsl STt
T BHUE g 9T AT IR0 U §-o)

70



o 3T IS SIET Alee AARTH S, IE, TS (rye- IE SIEl SWA 31=ATor) gcanfe aiar Areewr

fAETR “3ATeTn TEaEHT (grain whiskey)’ TR 3 Afhes |

o uifd: 3Rl Hgcaqol wew @ SR FAMAS, GHUCHA a1 SIS (dilution) STECT FeHATHAT

HEcdqUT iAHT Eeo |

JTRITeT UG Hafa TRETT

Tha fEaehrel N gHRAT qRET g IRTAAfE #TT IReT0T IR IRIAT AFATER Rl S|
o1 aReTor ufe Scutfed Faehiel ‘Tohe Fawht §er o dishehl JURECR HYEUS Ulelall $Uh © aT S

HR AT g
#.9. IRIACY TRETTH! 353T gREoT I ITHEIT FAT
afer
(&) 9 IR aiefor

2 3Teehigeldl AT TEaERTAT 3Teplgaldl AT AT T gBSITHER

o) pH Barhr 3fFag ar eI F gr @ pH AR
ATeT

3 E TaehAT fd FIRHAS (caramel)  colorimeter
fAasT & O g

Y Fusel 3Toalgel Tl [Earahlalls WR-STEdl Talg chromatography-mass

(harsh taste) &=

spectrometry (GC-MS)
analysis

o Organic Tfas

T Eaehrars 3@ s 3

titration analysis

& Congeners

i Arerer Iufeafder Eaeher
e, ST T B8 3R K|

GC-MS analysis

(@) 317 giyefor

? erq foeerwor

RaEhAT g o1g & 3, A
fer I

R Volatile profile fergeryor

EaEhIel Fd1g T TS 31T
gref volatile compounds &fd &
ar gfeheT T

3 3Mgdr faRewuT (Moisture
content analysis

BaThAT Adrfger dfe AETAT
MGl d ST HoX FfeheT T

Y Headspace fergersor

f@aeehr dicaar headspace AT
volatile compounds &fad & &r
gfeheT T

SR FAERIAT IRETohT aReFd ol Scuicsheed URR aRetomEr arfer #afe aRemor
(sensory evaluation) 9fel IEoeT| HAG UR&OT sol Rawh gW, X T AER @ & W
(appearance), A= (aroma), @G (taste) I AR (finish) OaT o@M3s] g AT 9ReioT fEawehr
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3CUIGHELR! oA IUIATAUTR FaE Heh Ageaqol Afdes | 3rdid, Fawhr scdresheeat anfar @
3T U ATIEUS HIIH T JAIRTT aReTorh @ gafey gRefor afa rcamavas ol

¥.& ATFaddr cfhar

AFARIHAT 3Tt hdfh (agave) foFard! JHems Have TAT golls IR TIR IRTH AfRTeTs
WA AFhel (Mezcal) $ifdes| Iufd cfher ufel ATha o #Uaafe v QA GehRepT el shfeh
(blue weber agave) fS&aEle FeErs| @, cfhar [ARTT sEeAT AN Icuea TRTH §ﬂ;ﬁ§
(STferEeRt-Jalisco- Wied oM 31wy iy TUE)| AThel SEAGHh TR dhdfh oFar (J7 HRa yo
JHRH! UGrs) dC 3cdleet e fAes| @, & safer a1 Wfa aRwer afe g7 dos| xR, e
ofeT gehaT Wi IRTHT (cultivated) Tl Sdfh g TEo|

AU, HefeAd: AEhel T3 ¢00% hlfchel TANT Toidot STEAHIN STAEAT B Hel Ciohollehl FehaAT ¥3%
A Qe YehReT RS (Fillers) YANT o1 Hitheo, STEh: Hh, 3alel, Hethe (sulfates) T HidH I
dYur a=TeR gerd (flavours) AR Afhew| JdH ufdl emde efehell Scules QT 3(aR, #ver
(earthen) &f¥ werthel FFAS! Il feet ffRISe Fareet gro| cfohelie! FaTEAT ITT TheddT §el IS5,
aﬁammaﬁmmﬁa@r%ﬁmﬁ(ﬁwa@mﬁrqﬁ)gq@ R AGHAAT JEAT
THEAAT IT: §&eT| T, hpelmel Scuree 3Mefaehea’ar -1 Ao afster afa S|

bl VR A0l ol raffieh ORIfAcge HeledR ©ef: deamerdal oele, Jcures
YHAT, THI (S Adlcded, Tl IRETOT, HA-Alelell TAT 3T YT IUMATAUTH TaU6e| A A
Higred fasRor der fggut ol

FTgryery:

o hdfhel STTId: Teh ARV gahRal fAell shdfh (Agave tequilana Weber var. azul) &I fa&arsre
A 3 TS|

o IRUFAn: el Hfh FFETAT & ¥ W g 95 AfE A AT Fdve RfAA AEr
HURT g1 |

o oMo #1d (Region of origin): v fARad e AT 3cUesl IRTH g
(SIferEal-Jalisco- Uled AT 3T Hig TUTA)

UG THAT

e TUHI3A (Cooking): fel shdfeherl HE (pifias) @18 (shredding, extraction IR YBY) YHIWT &Y AT
HUH TS FHuCHA AT AT Fuearor e

o GHUCH: YehISURI helfcherl STHAT Hul AR feehigardl IRUT IR=o|

o Toll3: HHUCHA TR TeATerdels : Teoh Jors INUMS efohell TIR §oo|
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o URUFT §A3A (maturation): AT FHAT UToH HUATIT g Icdichel 3Hehehl STRAT (oak
barrel) IWX IRUFT T3 TSI TT, cfhellehl AT T Sifeerdar (flavour & complexity)
CIECEHERY

IHIA% Jlordea (Chemical Composition)

o AT CIHAAT Hewplgera! ATFA/AMAT 39-93% (abv) g 55|

o fAYUEEn ARG AEVdg 3o AL o 9fd fee TA. U FEW ewlEd (anhydrous
alcohol) g I

e 3T 3ehigel (higher alcohol): 3T 3Tcehlgel STE WUl T sgerilel (Propanol & Butanol)
cifepuepr fEafaT gogaes|

o HioEsd HFAE3US: 7 Uerdigeel cfhal Talg T ar@«Ar (flavour & aroma) TEAT el
HTRIC! IUITATAVTR] T&TTE A Fl T TR |

Fafe gReror (Sensory Evaluation)

e % (Appearance): Efhell FCC gaT THI (clear) T 3REY dcd (impurities) STE HF g Toio|

e AT (Aroma): el TaRISe areT (characteristic agave aroma) @I | Efehellehl Yeh
AR 3T Hig g9 fRAoT (Notes) dfel W STE-Helpel, Sifsgfe, @6 (fruity, herbal,
woody)|

o TG (Flavour): Sdfehl ¥arq dfed FIFh T Fedfeld (smooth & balanced) gefsr @md
TATSr 3P feol (pleasant finish) g &I

FIe7e-91el1 (Regulatory Compliance)

o AFTHR WHR Al IUER AGECUS (NOM-006-SCFI-2012) & didh 3HJAR  fahelrent
3cTee T Al §e] eS|

o Cftholl fu#sT uRwe (CRT-Tequila Regulatory Council) of Efehellehl 3cdTeet 3efatdel Ieieht
T #Hifoew T IUREART (authenticity & quality) I FATTOIT IS |

T IT gwﬁwm gIgena (Additional Quality Control Measures)

o &H foam] aReTor (Microbiological testing): AT URETUTS gliciehReh SATFCRAT oM 3w
Y& TSTa] & ST ol It 6T HUBS|

o TErafaAs gREToT (Chemical analysis): &fg Iif1e dcags (certain compounds) SIEd, 3% T
31fesgrss (esters and aldehydes) & 3UfFAfd dUT #AFT Hid & HR RS

e THfais T odfels (Packaging and labeling): 3fad dRerer $1UsRUT a7 dor 3usiierdrens
YT 7 HEeTH
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¥.b BleHP TAFIT

2u-3if erafeq S8 WeEe FAFYA (champagne) &9 aTffieaTel AT &1FAT 3culesl gat faflrse
YR IR ST Hifdleh 3cdlee] Jhdl HUAW IUREARYT Fehids ars«l (sparkling wine) &I Jcurest
IR IUArT gl 3T dad k3¢ S A A TATHRE aBdol TIFUST & FUAT Hialferss gfgare
(Geographical Indication-Gl) &I FYHAT SHleffel EETUT YIcd IRT gl AEATHT Fha e T T
gd JTARIATIAT FIHRASH Aheldlhlelal Gl o5 HGUANT I+l sUshl TUAT Ffdeoel T,
IS T TAFT FRUGEA Hig df¢ 3GE0T (Th JahRel bench-mark ) ATfd=e|

o  TFYAC Wigd! Uglibeh faREd (heritage) STehi3eleh | &GS IMERT dreregdr IEs |
AN TS IOREARY T FAfIRTAR! A ArgE Igohlel TTT 3 SISAT 3cUTEe g4 sparkling wine
Hear 3ereT afga Ruar o

o WA §US ‘GRAANA (celebration) T A (luxury) @I TAFaTfd SEd #gEhelel IR
SIS Hheldl I IR S

Wwedel Treaty of Versailles ¥ cIUUSH g Al-U-Tasiidige AThd AT Gl A5 TICAT ATA gt
faeemT aAd TRETT e INA Tl JAAA FiATT IHeT AeCeedeT el fI-ufaT vd qg- umr
H-HESIAEEAT HIATEITTAT T hl TGV fANT ool IR geo| UMy, faRasIiueaalr & o
S TR AT GEUINET AN Al TARRAS ATSAs Tl TIFU HoR SUsS ITRIGh ool
WWWWWWWWW%@WM@l

¥.¢ I AT

SO SfAgernl wrieiees TARAhhde fedd a&d TR e Yol HUAGTA AT Haarent
TIATBhEA Whl S| STeh SR HET deal YTl #HF (C0%), TS (23%) T Sl Alee (¢%)
0| TS, SAATSUH! 3 SARAT (charred oak barrels) fFcaT ¢ ay¥ gRuaa IIRTRr gol

#.4. IRIfAEY AT

2 3Teohlgeren! HATAT ¥o-¥3% (abv)

R 9% (Proof) ¢o-C§

3 EE] Jeedl (Amber)

¥ argar (Aroma) Sweet, woody, vanilla, caramel

g &are, (Flavour) Smooth, mellow, sweet, with notes of
vanilla, caramel, oak, and spice

& FAICT (Finish) Long, warm, and lingering
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¥.] H. . AR qoraAT yufaa $f wafaa gfasr afewr sl

B3R

B

HARGR FTABIAAT T g ToTh! [Tl S8eH FFTeY Hiefelel HSelg 3w Tollg TRV
AR FEAT AN FIR-aTeed TG FeTAT TWH T T ST JaArs ARTH AR Arfdrwant
A goreta Yoh fae] ader T faeR-amssl fafshehl Soilola WU Hofe AT Failold oAfds STl HeFoe|
R, | G 3T 6T ! AFAHT TISTHI 9% Hedl HH Hohlgoreh! HAT gl Gell3e] IEo |

3 YIGHTTel 1T 3ARGHAT AISTHAT AR a1 sRERer (Equivalent) afaid RERmEI Afcrer f@sor
IRTHT AfEIT T ITTHT Sef| WY HAGT 3T Yepfciehr Al Scureshel Tl Sl AT ScTeaTelis
ool lld JSTGERl TIRAT T UTUHRT Sel| hig ST T ST Hedicdel ITAT IRFAT S| fGSl-31TaT
IARBHAT & WA 3G g ISP S| Tl 0R AT el Ao TP 0% foEam IARPEAT o
3T Eiefeht AT o & REAr det & st 747 dAdfse Glorkgar ol

TSIl 3ARFA TR ATSTHT dfedgerl & T Tl 0 AT AT SR 216 3T Gavepr FAAT| afsrear
TeoIhl YHE HRUTAT HINTA TieAT T HERIch! FGal dlehoddr T Hiefehl fafIse argar (unique flavour
profile) &1 3T ¥ (trend) HRMTA TAT 1T MR g1 S|

aqrh

TSI Arehep! ARG TSR afel AT qReIGHT & T el 0 AT IANFA o 2.2 3d el =Ar
Hl 03¢ AT 3ANFA 3ok R I [ IAE S| AT Feelohl GHE FHROAT SAUTotol WAl
(Cuisine) & sgar ohsoraar, WfFTs #Afee sear #AFT T 3RS 3Usfiaar AT @l dear
STEhdl (awareness) gl

mqaﬁ%ﬁ-maﬁﬁaﬂm#mmqﬁgﬁmaﬁm &R, et e aR&AET A
HSTEH! B| Fel 10 AT Fol Tleh TUART ¢3% TAT IMATTAT Frehehl T2

8.20 TAfAT ARIATE TSASEART YatieT et ANTHT HgANT

WFERETT JAT TAAT AfIES Tt [Aasani 9T of NfFea ooy 9ffea yarer ggaier qar
THAT TG Bell Hfg TEARTH 3aE0EE ddl CsTH S

o W 3cACHAS FX Fe TAT 3MAH Fgherdd TeTel R
o IR TUN Heckifted SoRAT Gfaedfe Selr3ael afer AL FX T (tax breaks),
3eleT (grants) TUT NS FEfAd TeTel 7 FFS| I JIGUT 3cUe AT HA
06T dT FSITReAOTeRl SI1faT FENeT aTet T folaiTel 9167 Wicargst 906 qiet 8l
o forTa e HEHA o] IR
o WHRS HET 3culesh a didediers @d @gdler HRiEA Ahd HeAET JASA
FFS| A & oifdl, 98 gaR e SEdi fwr, fSor a1 @Rgawdas @Fdd NW,
AT ol ‘@S (shipping)’ 6T UMW T AR PR NI 311S|

75



Hig IeELUES:

FONREHIOT T YSEIIhIAT TEIET (support) INT:

THRel ATAT 3cUIeeh AT AATdhdlels 3fIged! 3cIGaTdS 37 Folk 2T 13T JTgeheh!
ATAT STIM3eT AT o] GFS| AT I AT TPRA [TATTT I, FeifaaAr drer o T
mmﬂmmmﬁgﬂaﬁameI

HeEetleT AT foshraenr anfar e wgder fewy
o WHRA WET 3UCHAS AT TEH [FhE 67 a 3cdled YHAHAT FUR A3

s HgAT o HoFe| THEE, 3cicehal 3cules df¢ IRseha-fsfdd (innovative)
WwﬂﬁeammgﬁwTﬁm

WIed: et IR AT dlgel ¥ BIC 3cdicshels O YohRepl aX P foad Rl & T&d,
AT T FeRETOT (ARaeanfd AT 37 SR o1 747 Aeh FFA 9gd JaA13) AT qfel
HEIET i IR T

gerfer: thed TR SE $eifel TR Ufel Tl drgel T e 3cdieshels & YehRel F B
Gl NP & IEd, HAIATTAT T TNREROTAT gfd AT 3] RPN &) A1, JAT 3cUIghal’s
3fgen RIT T AT For3a difere T feTepr afar sgaear afd Rer ol

AfFTa: AFTRT WHR fHa Jaiaelel fdeey & TWHRA Agadd el T el
FRT 0 AAT AT @A T A9 AFTPT 3ITeTA AT 36 SR T ASIETAT ATerT
IR B

o WIHRA Tfhell SUSCS Hlefelel AU HIETOT (Sflanferen Gfgeerehl TUAT gl TRTH)

T T fIRTeATiy SUHAT AT TSR TUT T Ageheh! Tclall AT TAUT TSREAOT
TAT GISATCHS I o7 oNTel TRIGH S

e, AET 3cUIChTs SculeTEdde! (facilities) FUR Tl AT 3{AgTR! ScUIeAATS
T 9= 9fe i FgAer I IR T

¥ wR AT ATFTFT TWHRA go I3 JAT (BRI ¢.9 I FARGA IeR) clohell
3UETR fhraer @ IR AN @ e, cfhdrhl Eeu aur S,
FTREROT T T gadaaT T IR 2T

WHRA Cfehell IcUlehells 3cUles, UK FTea0T TUT SoliRentor 961 grfafees
HEINT AT 3TeeY IR3e1 IR T

AfFORd ARl Officd SUAGHHIT SAMR TFSllar (trade negotiation) IR aIfard
TSIRAT FIAaIoT (FA IR X a1 P FT) Torelrsg rARad IR |

TR fhelrels gdes quT Fiepias Hdsha Hthd 9fd Jatia aEo|

cfhellehl HET Fear uerd Agave (Hdfeh) 1 @fT 67 i 3rfere qur e
e A AT

SATe: STATel TR WY 3UNT 18 AT F9a THIA U7 FgAeT e TS| PR
3¢ AIY 3cUleh g Ahol g3l T faeages drgehr fafIse w@re (unique taste) @3t
qsAE Heol 9feT 8l
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o WHRA TURR Aw0r Jonfar TG el A Scurestederhl (facilities) FuR
et ATY 3T IcureAens AATa e iy e TEaeTr |

o WY, WHRA HIY IUMT 6T FGHERUCS AféTeh AT Adelid{oleh HAshe HIb
Gicargel 5|

o dY R0R AT HUE TSR 3.¥ I Il Y 3cUlGhars seal qerd TieaAr s
T (subsidy) feuenr &=

o d¥ R AT JAUH TWHR .9 I I WATF qUT IeRIET ToIRAT YS9 &I
preamee|

o d¥ 033 AT SMU TWHRA .3 3 Il EIY ScUCATIT Tt Hefdetiel o
e @a T

o IUEd If¥E wEAEER AfARTFd U WERS AT T FREA eddd d@g
3culcehells TR Il WEAET 5| AT AT oM, offeid SNl 3detled, SAuR
gFsllar (trade negotiation), dfiRcadd eRmad AdTdel ofdr 3MeETsd FF TAd
TR

o @EHiceh Fefafd (Cultural Diplomacy): Fefafde TeAT @rer aR&HR A, WRhidS
MeTA-eld gcare HRheA At G S Scdestors Resgar @l darrey
SYHIFATR! Acfall HTAGIET T TUT ST SeUTeAeNs FFAE = Teder o |

o STl R X AT FHIEARGFT SoIRAT AT FAS hiogd INAN T T T AR
W,mﬁmwmmm%ﬁwﬁmgﬁml

o U HFUMEES T WY AT UF YrIEI Fealetd susHer Ao e semar
YT I TEhId ACOA | THSIE, HWAS A9 T FAT 707 AGhAAET AT S|

o T U IANG 3ANGA WERel TcI&T TNl AGUdr Il AR FeleTes Hfg T8t
HEIIT 3Teled] IRTTR | ST

o Wl 030 FFH A WNEREH U3l Uelel WAl A 3cuieehens (Craft 3o @#id)
N P G A AN & 367ER, 9fgell ¢ @ Y6 TATeled FFAD Te] Sculeatels
e oAl Hig Te fGguanr |

o WAl SYSHI FUA FEHA Hecddid AT Craft BfcalR waasr @gfaad o1 T
qﬁ%@%mq@@aﬁm

o ARG TUMAY AR ‘FA@gT (moonshine)' Jgehlielial $TAT Ui ScET FUAT
ARP! IculeAar fFOTars TEAET (subsidy) ey I Auedor AT It HUwTS
Sel |

o JARTH ®d AR HAARA gl HTA Ul Fll &9 I (enforcement)
mﬁ@ﬁw-wmmﬁrmmmmﬁﬁmﬁ
T AT 3cUIGHEE Hloleioh! Toolldlc TI: 3TFhal TR B |

o W, HAYT ToTERH HUHAAT HAASA ScUleAcls HEehicih hYUTHIIHAT FEJT
T WY AAEST W T ARG FEHHAS Gl RS T TS| FHSE afer
3CUGHEE! HATHIAT i gel TR T
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¥.2¢ Fig SAAT ARIHAT TIMBA ISP AR TINAT Hed FY FFa oY SATARIN

g AT ARIHAT TS INHT FHAR AT 3T H T AR Heqafa-8.3 #71 st & o=
= giEcg AeEi o Reua ol

o ARG Reare 3T g4 ABAS (Moutai) FRT FEIUT SEIAT 9% $ER & fAuRor IR
o @ A1 IJARFT 23% e (VAT) T 3T $fg I TUT Yo FAD S| 3T, ASASHT
T 3% F APCS| AT Skl Afe ABAZH HHAR Hed (CIF Border price) foo SR & 8l
HT 3¢ SR §el IS AN Hl ARG TR Hed 7T $3¢ SR §alo|

3rpf R, 3 @ T ASTAT .9% AR X T 8l ST Gk fegeahr (s, 5, &
T cfohell THA) AT €.09% HAR ANES|

o MM RSEE HAE §A ABAE (Mouta) # 3¢.s% HAR X fAUROT WA @@ A
JfaRea SaeTer $0% 3HTT #X (Consumption tax) T 0% ARRT F TEMES Hel HAR AT9-
ST (custom clearance fee) e 2,390 IaT Ffd RITAVE dlchehl S| JHHT Fel T HaAdT
STUTAHAT AISATS JRATChiel TR HoITAT bo.c% I fde] Tl

o WgFd IR (UK): ST STATerelr k% AR Hgger T Ui foleX Yetr iehlgerdlm 963
UI3USH & ec:Yodh AFS| A HaAhl IS goo U308 FfAfiex AR Hod & 81 HRT 30
U308 F A S| R, HAATSAD! §hAT 2.9% HAR Fggel T Ui folex Lo siehlger#T (pure
alcohol) ¢.b¥ UT3USH &lel Hed:Yooh G| AN Helshl TG oo UI3US fdToley HeHTSeh!
HOR Hed T o R ¢3 T30S X ole

o IsfRRIT HASAATS JfUS-rfFaR Al AT (3, HiS-AfFdRl AR AT T TEd
AT FATES) AWTH gaT 39% HAR FeHel T 2% GST TAG aves| Al e, Ay
AAAGAR AR FAed (CIF Border price) too IARST S & HA F ¥¢.4 SR oI I3 &N
P FAR Hed 7ZATH 29¢.9 IARNDT SR gAo|
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. MR AF-fAT (Road Map)

9.8 IR=ET

Hfteel IRESEGAT AUl oI faRaAT il [affieeT JehRepT RERET/EATAGRATA/ER ] FiCTehT
3cdTest ¥ @I R B 15 AT FA7 eI $9AT S1f0ss It IRTH Jardee sR faeqd ==
IRTH AT IRFT TaTae aRAT A O R{er foa afeso|

(@) Fo 9l TEJAS ACET TUT ARSI TYAT FMUST a6 & 9 FAv¥H @ &
HIATTHT FAGAHAT ScUleaT R TToh-TTeRoT quT 39T 1R 9| A, o] SoIRAT oF
RO FHTR TEJR IHrcRTogd ITAT SUSS el IHAFHT I e oo

(@ el Ul TEJAS AT TUT IecRITSET TIAT SMUSS Il FFYUT AAhRATAEEH! HIATSA T
feREcReT Ufthehel TeT 3TcATaeTS S|

(M)  FelUA TEJAS SUST Ieiehl A1 IATSHT Fgrad (idiom) ‘Rome was not built in a
day’ 8 SIE e THT Ao T Alfg IR g @ T 0TS Sollge] 9ol

3T, IWFT RANGTAS STEERAT 3 (TS JgT ‘AENA AR-RKT A7 3l &) T hfa#d
HRIECH HIUROM  (Ecosystem Approach) 36[ER o] IR U el &A@ AT ideee
TR R T RO T, JEANad JTURUIEE RALEA 3iftear TR=tegedmr Ieai@d
IETTAR JMUREERS FAl 3eqsid TUT FEAGHAT e Jo&-90T AT hig TRIFRATAEEHIT $TTR
TAhel T WHY FHT o3 FAY X TIR IRTH | HIdIT GaTeed T Wit [aheuge afa geda
IRTH & THY, FEAT AR 3UGFT SWAT YT-HC AR G FRRRATENE ey e IS
Hewl icidesT TARehcIh! TF-FSTd el |

|l IAUROTATS 3ifoieh sATIHEIAT (broadly) SfFeRoT aral & AT Q37 a7 Aihes, S AFaeaR
ol

F) AT Tawdedl fAURoT (Business Model Selection)

@)  @efial 98T (Legal Aspects)

gifaf®e 9&T (Technical Aspects)

/-\/-\/-\3/-\/-\
~

") 3 aur 9T 98T (Economic & Financial Aspects)
3) Arhies IoTAfa (Marketing Strategy)
) fafaer geeiereae g (Various Other Promotional Activities)

SRIFd ‘B’ deT JAURONATS IEMA GUsgeAT faega =l RS |

AT G, REREA-FAMATIY AT $FoeAlel AFH T SIS Giells SASS| o, glolel Feioid
ks, HUSRUT T galfel YHamel SiiSels olel TATHFH I/ 3UYFd goed (816 ¥ TULT 8oy SfE
Siig TQAT AN gro) fhetsial TER shelf-life DIET g HUHT e ol SR © 81 gl T
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T3 Ffod gro| TR, diee IR fGadr 9fd shelf-life TA-ITAT & AfRAT A g | g,
Qarger g 3cafed suaaiRgsel <er-SI&haT Il (mash) T ERAT PR diar uifd fHas ¥
(straw) of dlFaT T 3T Aeat IR FAh-TIRUT IR 8ot TUCIT HHUTR! HAAT 1. Fifehel FeAl3e]
TR fAAY| T, A IRETOT Hhel ST ASFYTRT gaT H FT HROT T FHAEAT o1 HARIF O

aad, Siiser gifafte qatel a9 Hewdel AR @Y shelf-life FeB3a 6] Ul vd oEmiA-gfawe
I oI TSR I A gl TS| T A ARTSEHT SisH AT TAT IR o
SIUSE I TG T Tdl IRTH S| T, [TFgAY 9f Flgr! AFad! aRAT AT Jgi T
IRTHT T| T (A1 HGT T I&T TERETE AT FAA) H gHAT AT HeqTT TIRTSH garer &
IRAT 9ol TGT BoAhdl INTD Sel| T, IEA WFEREIT HARCIHRT hAT Flar! IFd TWE 0Tt
SIS SHIF T SHAS W

9.2 SYqHIAS® FAWIH Sele (Business Model Selection)

Tl TFREIT AR 3cugege Autel #R & SRW Weldh W TH-FRAT AqaiRer dael 3=
TG FATeld ARG e | @Y @ wHg RAfded Sra-enfa, e qun sefos suAr d@Rd
SIf3U &) &b ST FHEHH REREE A 3G Il FHAT W oAl T G sfgierm
Whl N A FHCIAT i Sh-Ued & Fihes| AY, WERE AR Scdlesiells  ATHAT
(Corporatisation) el g % Ul SSER WH Tl WY, FATT RERPIT AfIg AL T2
RIS FUAT §1USS I Segeh FHAAS JEAS ST GfgdTder sl afel uiges| q@y F&ar
fafer i @HeEees Fed SRNAT A3 3o el WaAo| A o, & (Financial
Viability) aar wifafes fc (Economy of Scale) o g&l I-AWT TRPT SIIATT dT IHNEEATS
%?ﬂmméammﬁﬁ%mgﬁmlﬁrﬁwmgmmﬁmwm
%Y S¥dlad RS o

RFRIT AN 3cUCHeed HHEolS [Asiged! aleaal FHRNGH (Sfad ar safes
gleEred @ e Pl [FRIVAT SUF HHE) FFGHT foo Sl Hawd IgA TR E-FAT
RERIIT HIRT IcTIaFeF! FHElS (SEells IEqfer ‘Sattelite Producer & 39-3cqia’
st &) idlAftca 71 ‘GEFIN FFIT T ‘FFlA” o5 TAAT9crHET ReIRe#AT
FEU-FART [AFII (‘FENTT [AHT G HATTT) FAMAT HIGNT Heolad, HaRTHATHR
Jq Jele, solfvss, Ficlls, Wiy dUT [fF Ravvrd! anfar (Feafes ‘Her 3elar ar
FENIT Hlde &) AT Yald | H SATAT Tald Tt ATl TIET FET Hraierded
TE-ETRT [AFIIeIE HIETIR G2t 1]

31T, HGPRIPI IFAURVT HJHR FFTHT FHATS 3Y-3cUIGehge gl T Slgehenl HEHRT HEAT &l
AR a1 HFATA gt AR AfE TR FT 3T HToled T Tl Sof| T FI [Aepedenl TuAT, Foafed
THCIA AT AT 3T WYAH 3T a1 Fer/fAaa/rcfhee/gloadorers a1 fafdgeder @er
CIFEIAT ‘HA 3T HAloled o1 HFod aT ol 61 &l Heol ©el| WETeeel ST el
SUNTHITR T TATETRIAT TR [FhTaAr o3 9of & a8y, FEdridd Hd SRS Hre
fAFTaR a6t AR Alfehe] oot o
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()

AT [fF-Ravor AT (TEHR a7 HFdlel) Ay 39-3cdiehes 9T Tghrd Ik

3CUIEs YHIHA IURER I Ief EFeaeh! [qpreR 3fdgeare scurfed WFd Hepelel TR
HREATHT $USRUT, ITARThATER U9 e, Slefds U Shhivls IR %Al TSHRAT
ﬁﬁ?—ﬁwﬁlwmﬁaﬁﬁmmﬁﬁgﬁm

3cues faffems #AAfhator et IR ‘FAAfReor AR (Standard  Operating

Procedure-SOP)’ daR 3T+ |

o @ AAFHU [RAFIFT FAR TR FFIT [AHHH Rapla gred dgotel Fel
FETATE bo JIT FH AGRT (-9 Tt aT $6-20% SUTEET HeHIge HIFT) FoAlS AT
TSI FaTed TR TG gl 51

i AR R sAfow s @des T guiadeomr su-3caredeeare

3caifed Al 3T HewaAr wRe TR IMYfAS Talel HUSROT Il @Y

IERIHAFTAR Y9 RN, siefas T dafas IR offeid soiRaAr fofsh-faawor awf =rsi

[GEIEGRCTEY

3Y-3CUICHEEAS wgeTcTH HeAT YA VT Y R3] Tol Bl

FIefelel Tich 3TERDT Gl AeldAl HiAard ool IR US| oAgel a1 ¢SHRR 3T

feremmarar el IR 9|

& T SUNTEE et T Sl FIA I JASieAdl aifdr A 3T 39-

3CUICHEE ALEH! &R TS 6] FITUT 3Tl FRAWT TREAT TATAT I ool

51

Hel STl ATHHT IQfed 3U-3culgergedlc AT 3cuifed g Hevelel ] Goio|

JEAT 39-3cTIGHEERI ATH, SIMT I ATk 3TUET IIRTHI 3calgd IRATE [GaR0T §ih

3T a¥hr digell AfgeT O Tt e Yo HATIAS 3] TS|

Ifer Jieer fAFd 3w ar Al (- T3 Shifdel 97T e fAvst ar fFger g3 a7t wlat)
& Het JENTT fFHTHT B8 FH SGHT FHA &l IR FIEIVT qre 1t Afdees/

PRGIAT Il Fet SASAIAP! TG EH &7AT TeAledd & T Gl FHGIITE TAT el TRTH
& e 36 SAGerHT A FHATIH HEHAITAT IlAgeehl FEFplded a1 Seld qlgeid Sodbad AR
AT (story telling) ARTH Hgel FIR TR Fgi3al FlceA Al PsTIR RiF-fdarer it
STSTH] JATRAAS HHYT Tef HFes/

3T goaehl ITEIRAT HIHRCT AT IR ] 9ot &/

(@)  HFEET TAT RFrEFE F AH HA SUN TG FFEels ORI TUT SUSerdrATsT
AT T SffesT JohReT 3Taeue auT SEEd F I TFG, STl Hie 3aNOT dol
esuer

Scutester fafdest TRuTeTs gerel (Improvisation/Optimisation): ScdTeetehl faifiesl =T SEct
gceheh! Telle, HAT JcUlest df Seile, hHveH= f9ftl, gors f9ef, susRoT T aRuea Fa3a
9t scaieens WEREIT AFaear Hifds o1, F@e TAT TS ADRICHS IEX AU
HAR aRshd (improvise) =1 Hfehuen drfeh fafdet sflanfoes &, 3 Tur d&pider
safeFder afsTer IgoT I TepeA |
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o depfoush edr Uary ar ¥q uerder (additional ingredients-si&d Enzymes, SifSefe, #weT,
T a1 T e EEAR vq) dfeae R FafAa wwer aqur-aeser qur w@afe
afkeror AR Jeat usear AST T3

o FlH IFEH @ad WfEer Wfefewor oo sed Revr e Sfefaa Swer gar
STHFATHTST ARTIT Tgeh! ToTHeel ThRehl TheFcold dlarn! Jard A8 IiReTor e

o PR IFTNS IRUFT FASET HEAT grell, FAR et T & aROMT 30987 =12

o Fel AUl IREHRET Flethl IFH @ier (Pairing) Heiftrsh Farfee grer?

o TS TS AGHAE] FAR TRea glell (ST Vol §HAT ool oI5|

o A A FHfd ATHHAAT a HEAT ASAT (AR T aT HiHA! ageh1 a1 [Feoh!
frema scafe) R3er aeseer Aot Farg 3m3an?

o FEAl HER-IHNH! SICAAT U I a1 AgodAT FEAl & a1 BH WANOT M@ afe
3ThYH Bloll?

o FUTCIhT Pl TET (WERicIeh, HIATISIh-SlTold ar foamyr, faRrad-heritage, #ionferd Feear
$ca1E) of$ Slcel a1 SIelAT oIEal aT SWI3aT ofiald AMgehgeeh! STaAT IR a7 Hichwer|

() R, arfesr T FTddaars F1 a=: JESd HT 3PS Teh JhRepr Centre of Excellence &
FH AT TS| THA, A Seafdd (F T ‘@) FAGE & 9o IHIAS A @aor
el T ScUleE AT STHIFATens Rfdest ATIHCEART A SEm3eer @ Rew qur aifesd
Yeld s |

¥q e

o H 3eHAT (@) T (7) FHEIE FIE T gaR & TR FHRE -3 7 ITGFT FAGE
gleed TR FRIABAT IFER e Centre of Excellence s TUIYAT Ul Hdleld 3Mhel e ar
A Teieh-afiTel FIPelRenT HSerT et 3737 I g1 Bl

YFTIIT TUAT 0T HeA-37] TUTIAT TIT Helede] T galawiana sssre ke 9d TFIR RFEeed
717 Ry 9o RYIET

JETT He YN TAAT dUT GIMeTel Helelel 9] 94 fAfdY qatgdeRl AR 3eTA ARG ool
SEvo| fadweae wifaftes, nfdes, s, yerals, aesfas Jur aefae aeere 3eade akeg
U M- | deeied, I8 Tidses Tl e Jedd TRTh |

o el SUIH TATIAT JURIFT SeAol{ciohl STETT TR &7 I TgHEIh STl (dellg IAF Tof
ar 39ged Siamferpedraa T qa IR S 3TGFT g | TA-AMY, THM IePTAaT T fge7or
qerhl feaeel ded:eh FEeEH (@1 FEAAR gred ) JfSE gk vl sienfas
AHAT TAIAT TR FEATTAS TATARAT fege] TS| & IFTURON AR YT AT T
A SoAlSId Jald IR STTERSF g T O, & Hfd qeT Folorad food st fororaller gerer
THR TUAT G, e :osh HRATT T TUMAT AT Solthel TR T IR 3Gl
g ol

. %,WWWWﬁWWWWWHMM HeholeTH]
3CUICHAAT Y ScTfe) Fafeid el 376089 U9 SEETh TATaT o AT & (T dders)

82



S TUMAT ARG 3cUIGhapl 3cTIGTAS Heholod IR HTFAT FRUGTHAT Slefols dUT TTehiols
AR 3T STUSh! AHAT TIFR-TATROT 67 goirold o7 Afthel sgaeyr A3 ot o
o ITAT TTUTANS 3fAged!l oFMfel (investment), ATHATISIh YHIG (impact), HIGeTar (efficieny) T
-l (performance) T 3TURAT THIN IHefald a1 FEferdd a1 Fe (grant, subsidy or
concession or waiver) & afhra |
o ol IUNT (a1 e U T MEe 3mh a1 Aeefee-ciieT @SR Aeadid T
duT gaTelel I Centre of Excellence) & EATUeATh! STfaT ERAIR Hefareient ifaRerd folest
3 Aawr SEr §Ad I G|
o 3N sTTAT U, w6E H SHT 98 FI AU THITAH AT JUNEE ‘STaAAH
afee fSFAaTiX (Corporate Social Responsibility-CSR) RiNeel @ 36T 913t
A ATATRISIAT TAMAT a7 T WHERH IeI&T TRifar @a |
o Teeud], GrEaltd Feerhl NUHAE TP AT HEUAAS Feol Ueh ol gg Hel T
ar Centre of Excellence @8 39«34 (adoption) WcdEa Jef| 3T Ui At
SRR HaTeletal qoT foFAaR |ifg seafaars x| syaards amrfoe fSeaar
el A Ifel Tl PREETAT T 6] UI3eT sIGTAT I |

9.3 yifaf@s 9aT (Technical Aspects)

RERETE/ T/ YT AR IRAT ATHT ATHTT gl 3UcTsY] T, SIEd, dedl Yerd, Fal 3cuied
fafer, IFd 3cures Wi T @Ewg quEReT fawg (dgrser dew @ el o et aur amEr ar
AR HISTAT A FFE IS, H3T 70U ScAMe)| B AAATA ofrl AR Bef Al FaSfy
URTEEEATS Ulel MHYUT e ithool Hol HecRITSEIEAT T ST FL |

3ToTeT feaT Tl Iarael IRAT EIATT WFREIT digdh ATHT dallleleh SRk dfed Sef| JHETC
SRR oM Tsieaehl eX AURoT a6 @Ad Afheet| Y9 reargar Qife e Aol
WFERETT ARG 3ael & SWES H uchhl Sale (ingredient selection) 38, 3cdresT eHarAT
fAeor, qER AR Ay geAur, wEwE,  His-adee  (potstil) Bele, defas T
Wﬁmwmmwl

JGY, TAT AR Ieqiger Rfeers AAfFHIr 10 3cded S¥R el S| 37U, TART AfIS
SUss 96 94 FFafeud favages Saae ‘AmfFator fA&fFT (Standard Operating Procedure-
SOPy @R IR of & Adey W, e FERF e q 3O e e gl &
AERIAEAT 37 favaet faRerd e qates Tuse Gerrse w=io|

e HTHH Belic (ingredient selection):
o Uil ghAT: FEA Ui (FST a #RA), Fgipl A (FoI a1 AR, TTfept
U, Il 3R, Helehl UMl IUYFd ISUAT Heloleh! FLET0T scanfe fawa gafesy
|

S JEAT Iealld FFQUT SRR afe sftanferen gfgererenl TUAT edi el Jfaarieyar wifga | sitanfos gfgaraer gaATofeor
I WTgel Scuteehel AERIGHAT Sedfld YHdT Hiefeld: IHAard qref ] Teio|
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o el FFAUAT HEAl GhRePI, Fegl (HlaNfoh &7, THe Tageeal Hid 3Tel) al Fel
RAAT Belshl, TG Hel d ThelU=AEe JET IR af IR, HHR TP a1 hellgTah!
(cleaning & sorting), AR HUSRUT IINTHI I Fear Hifde FaEARN St AwT
Sood ARG TS|

o Tl IRAT: FoA-Pel SR TAT A, Higel A AR Foholel I, HEAR SAfSgfears
TR I, Pl ST FI1 AW FER #qA TR 6 gearfe| A 1 JUER forge=or
FON I Td A ¢ 3cuifed AR IEAT T HWears T Tedd HER FIH
(consistency) Tl oI favIHAT AT ATIEUs TR AR TS|

o RIS argaT quT Faleh! ol 3T Fol Ueeh Ulal AABA g o Al Foaewadr afd
Tose AN AR e 9eol

AT S TAT 3YHIUTHRI ATIEGUS (specification) T et

o HUSRUREYS T 3cUieA€dd (Production shed & Floor) & fH&ATOT FEdr S3AT T HEAT
AIATAPT & Tef &1 ScUTCATATRRT FIET HAN TRA &

o 3cUCAEIH FIEHS (hygiene) & UG US: 3cUled Yd, ScUleell HeAr I
3cUTee Ui

o SiS-ade (pot-still) T ATIGUS: Fel GTHAIH T Fel HANISC Selhl g Tt &

3cUTes GHATAT fage=or

o 3cUREH YHAAT fATAU Hollel ScUICa JHATh FHAT INA e Frdepr f@geor
Heel S| STE, PGS Hid Yeoh T HAR Yol, B SNHFH HE HEAT T3,
FEAT IETUAT T HAR AT BAEA, D-wHveaad #ak T &fd e @#x 7=, *fa
Wﬁw%y%ﬁ,waﬁwaﬁwmﬁ,
wifehs FEar AT Hfa AT ar arar seeuE 9, Ffa e gFa FEar diEEr IR
aRuerd (mature) Sel13el, Fel Fel FHITAT Fel el ITRUTHl TN et ST |

daR AT IORER fAg=or

o efelel didhenl UK & & g1 T &1 1 qiReior fafer

o 3T ¥T YRETUT Il IHTARTH VR HIUGEUS (SiEch: Fdfe gReror, agf arger aReor
$caTie) HHA qfgart T |

o HAN TAR AR JURER TUT TGS HY ThHadl HIIH e |

FAITRITATR FATIAT T 3TN
o fAAfAT THAT AR FAgeA FATH TRETUTHT Y THITRATCATRT FATAT o] IS |
o g fafrse gepfaer gReorenr anfar asiuers! yAerRITere dar o afheo|

drefas aur aefas:

o FAHAT FRTEA A IcUChE 3cUlfed TUT Fhfod AR FAR HUSROT e
39gFd o A 3ead eI T FAR SCad Sele e, HAR TG ITef, HEAT Aol
OIS, ool &gl adl I, AGeldl & HET [deROT Hlfelc: al STHIFAD STchiRepT
AT 360l el I dAMR §&] HER HUSROT 3o SRR SHBRT Gell3e] oo |
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o 3edR[eh A e Fielel WU GolSageh! T HY I qRUTAAT I6i FFawLraAT
3ol 6] TS|

o I Sed Aad 3pss ar FHifes Besa & T9ar AT gdt IR GIETOT ured I
fhel goflel AT SAGRT FIST Gl |

o UGNUT fAT-HUT TUT BIgR sTGEATTA:
o AHAT FREEAT TAERIPT TolHAT ] IcUlea YFATH ERIFAT FH-HEA YGWOT IcHotel
§O W N SR WY W FN JHAH T IUURICHSD IUIEE (preventive &

curative measures) 3eol@ et

o IAd FIH FRAIGH geoT:

o SYIHICATS FeaAH Iei IS Uefed AT A= (prevention of malpractices in
production) Td YU ScUleehells HHCS ol YA BaTaol Faey-giaeat IR3a
TFGHAT TAYC Wl TAR g 9S| sionfoek ofgerer a1 @R Rieg g e &A@
SASEAT FIe[AET ATt gal YECTet HIGT ScdTcehells SHGeh Sel3e HTaeTh S

SRFATARH At fehenior AR AATT Fo7a7 A yfddests AT 9.8 71 feswa & RO
@, A A AR AleAfheor AERIAT # TR (Format) AN g WIS Hedd WAL
AR AT e wiaftrsae TeAr O fav-aeg JUrdwe AHUH TAE [GRAT TAT FonRenorent
A& FANTH gl ‘Hel SRS -3l ‘ATAfhenioT &R qani 716 wefe|

4.8 FleIfer J&T (Legal Aspects)

RERTET/ T/ WU AR Tatied FFaletl Hieffeldeil F0 &I HoAd: g5 TRl e 3
3Rt Bol| T §oT: () TSUaT Prefieed 3naRas dNYT I, AT () e ACITHRT JIUTAAS offard
AR Teh 37T Hlefolehl TAT Iei (A TG ATSTAT AT Ficddest IHTER) | A A1 SFAT aeenriy
fehTares DS TET fAUATT Fea e TS §3e] Tef & O Ioal 39YFd §eor A FFefoel g
g feguat o

HIRT U, 03¢ UT HIERT RIHES, 2033 (Herltrad dfaa)

gTel WiATATEaemar 97 Huehl 3T f9€eh, 0¢t & gl 33 A1 A U, 032 AT HEaN
T FEATIA ITRT!

HIGRT Va7, 03¢ &I THT 3 Gfer Qgraanl gwr 3 (F) IfAvasl &

3 (F): TUMAT HAIRT TGFII-E SITEAT: ETIAT HIRTHI 3cTlGe, FI055 TAT
ﬁwmﬁrmmﬁwmgﬁw

TEAAT M AR, AU WHRA AT VT 3ecela a7 fogamafa sarw sy #éRmers
gated aUT fAadAa a7 @i & qUit, WAl AT GEdifad sTadTide TE98Y (WUS-Y.R)
TASH JFREC/ T/ YU AR Scure, 9fh-fTaromer @ gederearienrs widhd w1
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e A#feTr W AEIaA e awieeAr HAue IR SfEee (arfaer o.6)| @Y, afg ged
3FER fAAraford T T 3T fd IMERIFAFAR WM (o 74T AFHAT FAEL) TR Fof B

cifolepl_9.¢: TSeraATeT AT UTsT HAMEA TR HET SHIES

g g7
R (AR) “IcUIGH” Hoollel HICXT 3cdlgel et | WRFREIT AT 3cUIGHhag 3U-3cdlchanl  SIAT

SolleldaT e IR sAfad, B,
HETY AT HET TSI TS|

‘AfCIR ScUlEAAT AT Food
SgiFdel  Solloldad §IX aT
SSATSIdYA UTUahlel Ufel SSATSTdITAT
dfetar od  FAGH SRS
AT 3cUTesT It U3 Sl

(Satellite Producer) IR#TAT IR 3U-3cUTGHhaTe
AT  Ghold AR HFAT  FREEATAT
HTERIFATEAR AT TR FAT AN, sefds dqur
ihfots AR 3T STUSHT ATHAT  Tafoh-faavor
T Zolold Wit HEHIR al HIfSd  HEATAS
BcUlGeh d Hel-3UNT dT FUNRT AT ‘Solleld-
qFaTell’ &l IRHATVTAT Jlef I ITAl ATYEE dIi
TR ATITS AT ‘IcUIGsT I TRHATITAT IR |

THTH

FA-SUET a1 I (HIATSA FEAT aT HEHIR)
s Ty Al saaai&e 3cared 6T docol
TIMB R I TAT f9ehrEsr oy 39-
3cUlGaha! 3cUlgel &THdT gl Pilot Plant IR¥

Reaspfa et
At ffdd @Afd vEeer @ifdr He-sHer a1 SUer @ 3U-3cdieeheea! (Fehih
IGEEICIE] 3CUTGeT el UI3el IRATUT AfhURT  sTTFd) §HAT 3dFd IRANCHSD Fecol oIolaN3e |
i) T T A Heql df¢ IRATETS Ag O, He-SUET a1 FEEr o s a¥ e HUH

A el &

¥ BT fAT FeI-Fed 3Y-3cUICGHIC A . d. AT
S IRAER g @R 61 g7 @ @ A
Afgcdel faRoT Foalewd  3edYesh  HATATHT
T3] Tel o

Hedyfed Vd, 09¢ T Hodyed A48, 2098 (FeUltd FlRd)

TFEREIE TR/ U ARIR 3cdTet, Rfh-lTaRorsr @Y gedasmders wieaed = Suae
Iod: o VAAT HEATAT et ShreeAT et Iieguet (arfoemr ¢.2) f@=s| ard, IfE yeae 3e7ar
femmafear, @ERAT T 3T ofad IERIFAGER WU a6 U T (@ GEeeuAr 49 giead
3T ARl B)|

dlfolehl_3.3: [IEAlT 3ied:Yosh VoTdl HYA NI HET EHIEs

9o GPT
(T, T, ICIE: GGl afRersT, arferer s.¢: AT ool aIRTSH 39-3cUlesh T ‘3cdleh’ al ‘Hel-
S, 9, 3,  BRUEE Hod T Hifdew  SUWET a7 SUNT a1 Soflold-udAdTer I GRHATNEAT 9hef T JEdr
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UT-€) =0T yonfer TEYTEC AT AT AT ATT ‘3cdlcsT ! TRATITAT IRT
3, % 3od: e oreel, Softold T A1 TEATenrg A $iifdsh g1 yonfer sedeld oamsa I
) e [esheh! ollold U feeT STGEAT aTel (3U-3cUGehehl GehaT
A STTEAT o9 73Te)
go (3) gferfetr ex dieat 3Y-3cUICehel GehAT FTelistl &Y il sTaEUT glel (YRarial
TIUTAT) RS
THTR HA-3UNT a1 ‘SUNT of 3k a¥ Y T ¥ ol AT Fel-
%ol 3U-3cUleshdlc &Y 37T d. AT i IRACE FFg @ie
g1 &Y I 3FTAT Aigceh! [9eror Heaietrd 3ed:Yoh
SRATCIIAT IS Tof
3(@).2F | IR wuAr Rl aEwmETd a1 iy ARSI §HAT ed Yok TP sTaEAT
3ed:eh olaet et (TEASHT AT Scaifed Fol Ufel T, AT TA,
FHAT TEAT STTEAT o Tof ST EeD) |

92ve, fAarsd T 23HIS Ve, 2029

afgeh A (Collective Mark), sitaifares ufgerel (Geographical Indication), TRERETT A= T g
(Traditional Knowledge) gcamfeeh! fasTam a1 Oa7 #HisT Ukl A1 HFalY Yo U] Ul ST&es| &
#EY ST igleiehl Weq A1 Ufddesie! Hqyia-y.t (Rcehl ‘i’ 3ereon) A1 3T o

R, T o] Iof fSfish T Seged aRYfT wgeT URTl TR TARMEAT SRR SR bt fafdree
YR A, R, s caie diguel IR & A5 IWiHd slgfted FFUfd HETUERT ATCTHCGRT
T GHCIeS HUShaR o1 gAEe e $HA A3 deio| dEel ghAT sianfoas
afgaret a1 |Hfgw AR YeT AeTells HTEeTd IEHRT YT o] TES| e PR G 6] IS Hool
YT el JIeT R g Har ufe A e Jgia-y.e A& Hfe serier e o @,
THRS Gl IeThT AT RERITAT TaRIH WISTF TEAT B U TAAAT S9N3A aLTh sIGEUT
afer fAemse] 9ol

HenNfarF sgaarT U, 065 UF el FaHT [RIAIG S, 2068

enfirer sgaErg O TUT AGAETIAT (TUT AGCUS) HEIIUAT [HoilaRe HRMerTenl orfar (crfeshr
$.3) TEAS ARTH S| A 3HTAR 3T g1 T [T g Il FMT Te] Tef §oF FFS |

difolepr_9.3: faerarer i sgaury O qur [AgATaiar Feite IR9= H&T Jeres

UeTehl 3Tgfe-¢ I AT YT TUTAT  TUT RERWIT {FAR ghAT Ghell Tlls T2

EOk: Y Haree A d@fOT . Ry AUER G 3uged gao | aunm,
TIHRATE Fololdl fele] Tt FEAT RIS Soleld o He FEITUHAT
VoAl ST 8.9 () GO WERAT o FUNT gl | AT Jool@ ARTS Hel-3HET a1 3UNRT o5
o Gof G5 98 (Al U T 3o O 3eTeT
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FAT3)

VoAl ST ¥ (.H), ¥ ARG U GEUT  WERET AT 3cdieehal gl Sedf@d
(3), ¥ (9), R (37) AT TLTeAee St GRTES aISe sIawT A

VAR T ¢ T R (@) 3w ameem wiRa  itenfae o wemea Al 3cuesas
3T YT WicHgel, e, ek SN 3Ty IRIBA T IMARIAT
gioem a1 Fgfead e dF | qof ge |

HATYEUS JdTAT Jgehl  ‘AfGT 3UNT WFREE aT ¥fad A 3curgehept ofar
TIMAT  JaT HAEEH | P AMGUS d9fAT AR 9GS |

SAleld  GFdeY  AMIGUS
HeAd: HISA &7 ofar gl
AR TSAT TRTH ©

o UCUY WHR TUMAT 337 Flar 3curghas Fiarpl Idael NSRS 3caesd IRATOT
TASA FFaf-ad Hel ST a1 FEIT AT haTens 3far & 39gFd 1o
o TIEI, WU WEHRS Afger ar afad a1 AR W@Hfe Qe aHe a1 ARad St
TYUAT IR TRl FANHACTAT Gel MR HelSUNET ol ‘T HUTAAT oITTh T 30-
3cUles %9t IS vulnerable communities T g Hol plgrpl UFaesr NMRRIRG 3cargeT
IRATT SAITTH TEAT TGRS IHofalel ITeIE TS SATEINS gD
H?E?

INNAIF SFTarT Ve7-2066 F THT £ (2.9) THNFH FgFIRGEAT G F TABHTHT T§at TR FENT gl T+t TF &/

FIFIERUT HIEUT Vs, 2066 U JIFTENOT HIETT [FIHIEIR, 2066

o IATERUT EYETUT fATATEC 00l (HRAE: 0l¢-R-20) &I AT R ()- 3T &F (#3) #T
3ol IAHTe WFERPIAATCIT 3cdled T TReshdienl (Scfos dUT SOhiols dad) gahaT
o gl AR RN TR I5| 37Ad, RERET A 3t i FE- 3clesh AT He-
3UNT a7 JUWT TUYAT 96 I dldeR 01 3160+ (IEE, Brief IEE etc.) 9] Yot &l

o T, TIASRUT FATGT dT I FAedloldel TFERPITHATCIT 3cdlcd Td  TRITEeTehdihl  ghal
STeTSlaet, SITEareey Td aTclaRuTAT Yicehel THIE AYAS3T HER V0T HF I, ITUR el ar
SATEATTT Ief STIMIA TaTHe hrdiehl oTfel Teh fAERIr SR a1 & &l aRuTer=renr geamefa
IR |

9.9 34+ FuT [T 9&T (Economic & Financial Aspects)

Tl Ul SEeNg AT TAUT eI TUAT 10T ITef &1 el FATYH A TG Rl [AeTHT TACRHATA
3cqieet AR fafoh-focRor dqur 3usier aiRe o1 @Y, @] TORAT o ART AHTR  TEIelS
IHeRITSET AT FMUSS el IFFHT T Sl ool Fol Ufed TEJAS AT FoAl3T N TEL]
TORR, TR WA el oRmad @ qEGP Hedehl gell HAF g Fogdl T 33
9T Scules amId ST & AT Wi WA A YT EER Ulel Hgeaqol UaTge $TThiel JMENTH
IeTedeAT | aR TET AR Bl
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9.9.¢ FHlld Hed. e IoTvd ¥H! feadvor

mﬁmmﬁ(ammm@@mmm@mmﬁﬁm
INFN T e WA AR o Hfodes| FTASUAT MG AR ARRIAT FTIAAT 3ied:Yoh T
HoI-HAGEH Y eS| T GehRehT ATCIAT FAT £3% Hod-H RIS Y dlics #el TaiR Aferent
vafad ed:edd X difes 2 (@, @) AT Gsua o @, Al Serder sces aearss
difelehl .8 AT Y& IIRTH T e, Al .3 AT edYoh Tokd Heholel HFdleY TLASH T
T U AT 3T SRR AARFT AR aedfash FITAT TR &7a1e 3Mqfcd g Al
37T AT CWBUHT S| AT dlfelhlgeed! eI dc e a2 ol

faarear RATerT fSeaRel Scurest I1ef I WERMETT Al Ter &1 AfFa 29 1. (¥¢.9%)
WSl & AR yafed 3eded @ & f,¢00/- U X a1 F 2,90/~ A vl e
oo APes| I R 9 I/, (¥.¢% viv) T ARTEAT, S FHAGITAT HAST aTFaTe
3cqfea eaferel goo, & tuko/- Ufd T fAeX ek dREs| TEA, & JWEG A
RERETT AR 3CUTEAAT ATl TIfdd &FaTe 3cuifed A a1 3manfag aaik aferr
#oel 9fd Tafd foey & 330~ 9f el T UIGU WEH T A HARl WERET

AT 3cUlGHhels ‘SThRIcHA® TI&UT (negative protection) g I & SIATATAS ATAI:
AT AlfcsT |
glel df¢ APl HICIH! JolATHT hH  AfFaeh AfCIH ghaAT Jolellcanmeddl O A

Ie:Q[eshehl &Y dlfehUehl | STEd, ¢9 MU & §hAT & 3,80/ Tl 9fd foex & (wfa
eI & 2,¢o0) ol FA AfFAR AT 9o M. AT gHAT FlWo/- T ko L. F ghall .
eeg/- (A foleT & go) 9fd Telf. fAeX & A HAHr vo M. siwer 29 I AT 3 IO
el el Toehlgelehl HIAT $UAT Ufel e :eshehl &Y 36 0T dfe g Bl

AT FhfAd SAGTAT (SIES Joirad, AT, S, 3rseforar, Rasa scarfe) aAtflaar ar
STRITRT 372 (alcohol strength) T MERAT g2l 11 Afd Tel.f.fAex o1 T & A g Tef
Y| FEhROTer 9fe grdes foh IS Afeew! TATAT bo L. P ARICA ce seeh!
&ee ot 3o afadd AT e ait@d o qud IFas dfEE Aeded A
HAlesT Afchoed |

drfeIshT 2.8 T iferhl 3 AT T IRTH 3. d. 0b-co HI TLATSHh! ITURAT o=
AfFTRT ATCRTEERT el ek ISETHAT ARTETsT IOTAT IR AR 4.8 FAT I2T ITRTH |

arfolerT 8. 3. g. wuR-¢o AT NifAea YspRa A& 9red AHed:esh TsTed

%. AR AfFa ShIg 3. g, obR-¢o TSTETAT
&, Seree Heaged | AvEE %
ToTEd - .
e (¥C.5%VIV) el M. folex 314 ?,R%€,9€0 0.09%
R /I (¥.¢% viv) el M. folex 3,¢3R,8% §,CYR,¥RE,(E 8.99%
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3 3oFM (¥0% viv) el U, forex ,6CL,3Y  ¥,¢20,329,R¢9¢ 20.¢$%
¥ ¥o M (3.3%viv) T faex ¢,3R6,CB | (,C96,699,¥3R 3.69%
g 90 M (A.93%vA) | Tl e 0,040 CRR,¥3%,94% 3.3t %
€ Lo (26.8% viv) T forex 33,66,30%  4,403,¥30,¢08 0.86%

el 2€,%43,33R,043 200%

mﬁamq;xmmﬁwmazwmﬁmqﬁmgﬁy

o Lo FM. H AR IculeaT 30 LM I Tl 22 UM Heal afS (T M. Forezant
3TURAT) 0T I 31l 2[eh AT BRI $9% of AT (S g 33T | TEA 3TEAT 9
.M. |1 greer af Sf@eo| Yo J.MA. H9T afsar ¥ UM S e AT afel ¥o I
HT SISAT T HRT €3% AT Wh T AT, Iecdohal oIl SUHNFATCS HH
iR AT Jaat a7 e o, At 3R AFET Afew o FF @F o
TS| TIHRROT, die ATFh AR JololAT bo FMA. H Icdleet dae] Fol IR
afel 0| TR, THA AT HeholoTHT fo¥eh FAhRIcHD T Tel INHT &= |

o 37 gfesivrEe ger bo gﬁﬁﬂﬁ?ﬁ#mwwgﬁraﬁwﬁiﬁm
SR 6¢% T, TR Hed:Yoh ToEd HA BRI 1% HAF T HAT, bo I & Aferer
JEgAfaReTe Sfe TXETUT aT WehTg USigad! Qe

I TFIUAT ecl: Yo [THIETR HTARTEEHT Solthel el bo .U &l olfaT A HocT:Yeher!
W AFTH AT 3T HAUAIREG SEH Scueears fecaed W R @x, Auresr
JElgae & Rear 38 afa €0% Hear fe Wepr IISUal TegeTdAT AT IMUR T dehel Iiel
TEHATTHRIRETAT HIH IND Gl | FAAT ATCIHT AT A AfeheT goT FHbT IaEATAT
(89%, 8%, 3°%, ¥°%, $°%, Bo% abv Hfd g AT dh e el A= |

o YAfdd 3o TU HAR Il & Ul T30 Ha afe AfFasr Afewarr sushadge wa
QATFTohl HICIThT STHIFAGEH! JoleATHT HAUTAT Scuried AfCIeNS FAT dfe Iohe Faliel el
T Bof| Y, TEAT Agehhl AT YIS Segeaer aAd BARR derere Sy AT AT g
IRT STAHIR GICT T HITR S (3&TER0T: AuTerhl IS mafcl aiar AfFwaar scafea sed
TR T FEA Al SR Tl & o7t IRTATR STe 9fd gt IRA0TEAT 3T gl
IRH )|

o 3R TR, AT BATSH HAR (3ecd:Yosh AT T TR TEJAS FHAE ARCH) & 7ol
WH T, & go-/ Ufa e ITrar NaTUT IfAd SASHT Ffaeqel 7 Taefy TS
FEAEFH TS| el THITAT T3 IRAUTAT TATSH I TR gel FFS |

ard, RSl 3T ARSI JEA HoIAT of TH IO T IecRIToeaedel IR Al @i Yoy
HITEh! JATUTAT AR IHod:ohehl & Aeilioleh dakel dlfehe] Uef W= | 3epf fdehod arareh!

90



3ed:esh e HREEHeTH! HURAT (ad valorem)’ @it g1l Acdsd © o, Iqqfa-v.3 a1 feguan
STTRIRAT FAT II: TS STET 37 CRGEAT FRUTAHeTH IMURA 3ed:esh T AR & HRAH e
IRTR eS| TEY, QUA  Ied: Yol IR TESHAAT TUMAT  dUT RERET  HEITeR
fcrREatiicas &THATR 3T AR Tl fTwo|

9.9.2 RFRIIT HiaT@ IAETeiicHs &A1

IferhT R.¢ AT NERWIT AfIRT IcTeeT AT TEJT ITRTHN T Hel ATfeIl . AT TRETOT et
AR GEJ TRTH T AT .8 AR, WERETT AT (Praler Irq) & Hwd afFa 30 g
(¥°% viv: 3 UI), o T (A% Vviv: ¢ T ) T €3-bo LA, (20-0% viv, ¢ U L., dIETR T
& IER [T AR AW AT SR Hedeh! 0T IR difeehl difelehl 9.9 AT Jdd TR
ol

o TUHId HHAUTH GRIA Tehfold SITARIREIC AT AT 3cdlGed oPTd 0T IR (AT ITOTATAT
3UHIUTRT I hefe, 1] YIS ITadehl SATS, Screatedel AR i geanfe FAmaer Se)
A AT 9fd wgo TH Ul SIdehl ITURAT Sidel, oigel T FIgel S19d 1 AETd IATAT &, ¥e/-
(30 T go M. &I gehaAT AR Sicdel go] Ul fRETE) SIST aredideh 3cdleal oleTd RTH
Tl N, bo FM. & §HAT TelliSeeh (PET) el YA Il Hiched T & o FeoldAT Igehlel
SIcTel, el T HIEA ST PN AFI IFANAT F. ¢/~ A TRTR S|

o 3%d A ScUles] SEIAAT SRliotehdie! HATH T fafsh-faaror @ ada 9% S HRErEr
AT HEH TRTH B

o T FREMT HeIAT IRETUT Fides ITaNS Al AfFT TR aleel Hech:goeh Tored (3.

d. R0¢2-R H eXdlea) SIS HREHA gl HegAT 23% VAT SiIsST HATAT SR FHed 0% IR
dTfeehT .20 AT CSTH & HeA &N &l BIEHR T dIfelehl 8.9 AT YeT: 92T TRTH B

ISt 8.9: 31T, d. 0¢2-¢R PN AN JEANIT Hed:Yoh eXdiee TR AR IFTAAT TR Hed

. THAT HBeAT FTT 7ET FAR 7o (913 byo A1, deaer): afd #ftger
@ Eol s HTIR HT. T, Roct-¢? &l qaleg
HTAR # fRAT
-3 3@ -90 g - bo ZfA.
¢ eeigper HIer 2, 0* ¢ R *R9 M| R,
N 3E B
B ég'{p:r Fier 9,668 R R Y44
3 ARS-JER Hfotanr $Rux *ys g,
y | SI-fadAE lar 2,R49 R43 3R | 39T AT LPG
VT (@asIR T AT a18F) 2,693 & %0

" An ad valorem tax is a tax whose amount is based on the value of a transaction or of a property. It is typically
imposed at the time of a transaction, as in the case of a sales tax or value-added tax.
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drfelehl 4.9 #AT Y& ITRTRl TN FHod UGS Gl SoIRHAT 3T SUTelehl HITST A Scdreeh
Frufagedae 3cdiicd ARG gloal et 3aedT = |

o 307 M ARFT (Yo% 3Hohlge HAT) N TAMAT ARIA HTT TR FeT 2,693/~ g 3HeTAle
T ¥ TOIRAT TH ORI HISHI (FEAlT dT ¢C¥¢: Yo% 3Hohlgel HTAT) & o &. R,000/-
Sf@ ?,300/- HTHUTE WH IAEAT B

o 9o g M AT (e.9% Hehlge AMN) H AT ARIA VT TR Hed FR ¢cy/- g
A T A SORAT T "ed STS (A f3eaR), Selfie Aoy BeaR) sussr
TORERHT 90 . . HT AR VT TR 813 €yo SRY €¢Co/- FFA Tgohl 3aeUT T

o bo F T AFT (30.8% 3HePlEel AN P FAMAT ARIA HTT TR Fed R WVeo- gl
HFAA T HA ToARAT TH T BT (AMose Teiig BReaR), sher (A BieaR) ¢
fagal (g BfSeeR) STUsehr vo . 0. & AfGIHT VT TR 13 Wo SR 30/~ TEH TGl
3TEAT T

3|, oA aRREAfaAr RERed AfIer AuTeer Ferfed AT 3cdiged  HFAfIgeae 3caied
ARIETET Ifaeqel I TF aeAT 1| FA, I oo INTHT FRUEES T ARV
IEhT AT T el TETET T Fehel FL | TEAT HTEUAT THR SAlfateh dalel AsTEdeht
ET INAGA AR TFA TERPE AR AfF-FTR0T 3fha datel & o T T AR Yok o
g Swo|

T, 9 HBS o RERETT ARIAT i He:Yehehl 6w TEal [AfAgeeTs Heffel qraRren! Jiferear
SABTH T YA ea:god TEaAT HA ufd 3M3ET (a7 TR dedR o geo), 3usiFarens
e STE Qiehrede URRARIR Al il U3 9de (For Al GITH 0% el S HeAfdpcd
AT YA g A ©) T A5 Fieffed HH H Aed-FReT T Hefelenrs arer Yetta G aRfEufa
afd 3cd geo| Al fAYTAT WA gXwheeAr @dl IR o

9.9.3 RFERFIT ARNIH AT FETNRT Hed: YeFF &Y

AHAIALT, Fol TEJH Fod AR Tqd AT JepRel T a1 qoiX et TReo| A FoawtaT
U3CT UGl AT Heleh! Iusdlercreant el geaT (Willingness to Pay-WTP) g« dafel gl & uel ush
Pce HETAR VT HURA el WACTH Al YR H[aR 36T qoedis digd Hegan
TSTETHT Elge HIAH I Y& IRTH T

o HT-IAYCHT Fehl Ffeld 23% & JYUME HRAH IR dT A I |

o 3UHIFAH Tl STOI GFREIA R 3cdried Hialnr AaaeT IRIEEeH HTaR I
IURER I TN ScUIEATI AR Tl $TTAT gTel TIfeld JURFR IS (AT aT ¢C¥¢) T
TR HoIh! JoleTTHT Yo-¥y3% TFH TRFENNET HICIH ToR Hed HUAT Yadiel Aiotol
WREREIT Hlgrn T @Re ef S| JATT, AT AT bse TH. T, Sicadl TRERET
HIERT (el ) H TSI HRE . Qool- #eal o ge] Al T, 9o F. . et
gRAT F. €90/~ P IHIH T bo . U AFAHR §HAT F. IR0/~ Heal HH HTAT TARAT FaAA
I TFel TR Flgrep! IFadT IRTEET T 3calGhgea! gl qrsa|
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SRIFATAR, 30, 90 T bo I . ufecden! TUMAT ARIER oM oo X T R
HFANAT TSR Hed A 0T IR AIfAHT .8 AT SERTH B

drfelehr 9.8 TAMAY ARl fN JEdTdd AHed: Yok eXdieg I IAANAT TR Hed

. Razor Figt (93 bye A.fA. Fder) CaCCa) FIaT
& 30 M -0 IM - wo T - go T
¢ 3T FREETE o 99¢ 82E, R8¢ 2R
R UEANAT ed:Yoh e R0 290 €o 290
Sl Hed BE? YEE 92 308
VAT-23% 3 by 3y Yo
HTATAT SR Hed ¢Eo €33 30y 38
qsce;
¢, 3vd SREE-E T eTgheTl T deYAee fosT ol
% PIABIF AHAT TUT IHEIIeT eAGIR, AN UICT 3T FEloAT AT JTERT &/
3. 3o Ffa B AIRIH Ao Yok & 9o/~ FId [6lex & &.396/- I Uer.fU. felex gecia aRTH & (el
T, T 0C8/R F GHAT & §,co0/- Fid Tel.fU. falex &)
Y. 9o ZfA. F AR e Yfoih & 90/~ GId [dex @ & 300/~ gId Uel.fq. felex gecid IRTH & (el
T, T 0C8/R F GHAT & §co/- Gid Uer.fa. foley )
9. bo TN F AN ook & £o/- GId X aT & 00/ FIT Tel.fA. [eY geaid TRTH) & (STald IHT.

g. 0ct/c? F FHAT Gl & 0o/- Fia Uel.f faev o &)

oifelehl 9.6 #T FE ITRTHT VAT AR 30, 9o T o . . AuFasr iy afexrenr ofay
Iod: o eldieg HAA: F. o/-, 290/~ T &o/- Ui Tal. . Ty yedra INTH | A Al
WA 37 & R0¢/c? T Hec:Yooh eSiweehl ol 30 T go . . &I goheAl kb o &1
R o F. U gohar 3¢ B TUAT ARRIH IcUlee NI §iE AR HeT FROT HeART o
gfderieyr eX e & g &l

T eXdfeg IR Ao ec:Yooh Td Heg-3ifAgedy & afgd 30, 90 T vo g .
feder T AR 91C FHU: & 3YR/-, RW/- T RY/- FFH Yfd dicd I3 TFS

R, T MOROT 9T & & #7 R0% SAfd FNfAT AR ¢R I, 3T vo T A AT &=t
A T 9 T (S0 . ) WHAIIIT Hictehl FFaehl IRIES TUT TS 7l 3 Ul (30 7.
) o 3 v 3ifos T TSgruear f9fsh g IR SR 9o g1 U T 9,
Sehfedsh U A bo J. U T GUAE ed:Yeoh eXdleq RERMNT HCIH! §hAT HIAH
TG (37T, & wo- Ui Tel.U. forex) Torfed aTUumnl AT W . Yoo- Ul Tal. M. forex
(@ F.¢20- 9T foex) FIA TRG e s7AERF g AW TFC vo J. . & 90 . [
g Soal IEATHFTIAT S TR NeATET P g Sl T & o T g0 T go J. A a7
AR WU FeT3eT TAT FEAT ool o &fWo|
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3TFT fAATAEIE & P TAC G el, TAMAT AR 3G AT §fE oIl FT FROT Sl o
maﬁﬁwﬁﬁlwmwwﬁwmmwmaﬁﬁﬁw
X dfal gersd dfhes| 3R ah, Ay AfIR A U FEGUAT AR AR Al
UfREEAT HATH IAEW ©| I FRUS AT AT 9 AT SUST I Y9 ScUes AR
HAATRIOT o] Ul FUhll I TUH ‘HAledicheriol fA&RIAT (Standard Operating Procedure-SOP)’
TR 9] Ul GEATT ITRTA S| TEY, TAA X FAdgolel Td & HAleAfehehior HERIAT TAR N
arafeud e fagpfd oed dgoter Fel 3UNET a1 IUNT @15 bo ZLfA P AR (62 WeT aT tb-
0% SABA Hehlgd HMET) T3] AT Sollold WWW@WW?@WW&I =,
Ay Gorfsd HEAEIE Scatfed bo F.MA. T AfCIRN §RAT e Yohehl EXET TEW &. Yoo- Ffd
Tl . foreT (a1 &.¢20- 9fd forex) s\ e ool

9.9.% FEANRAT Hod:Yfchd] GaIC IFTHAT e gHId

99 IRTECAT TRTHN TEAS AR FTH TRESEHT Hfd IRATAT 1o Toreadll el g & ofeed
IUTAT IIRTHT S| AT IUEAT 6T e 3TUREE (assumptions) st &

o TEAIMAd 3edleh Walead EBEC AW 3 FHgAr Ffaeamds 3R (Substitution
Effect)’ e &l

o BT IATIhA dalel SSTRAT Tafoh-[TeR0T $sTgeh! Aloarier sidel Al (T&e) 7T v9%
AR vo g, . Afddar wfay Al &l

o 3ad IEITHIRE T INYf HSTgH Al (T&e) ALY Rarid =TT 9% AT USRS
SHAT A3 vl T

o Lo I M FN NUAE Ied.yesh Rdleg RERETT AR gHAT HIA (AT, & Rw0- 9fd
T . o)) TR © 7 Gorfdsd TTATHR §hAT TG F. Yoo- Ui TA.M. feT (a1 &.¢20-
g forex) Hae IRTH T

FRIFA ITURAT AT gol el esh ST 0T IR A= 4.3 AT Heldol TIRTH T A 374K,
A AGIEE HRT & 3 3d T ST FEUEE UT HRT & .63 T TN Hel HRT & .y 34
e e ToTEd Heheld g4 ITAI S| TEAMY, PRI & 2.9 34 A TeTeTew l qea AT
(VAT) &ad 3ge g TFT T AY, TR AT 30T IR Aod Ufed 6ol TAdel oides| 37U,
ST SIS g3 0T Al Ioied HeholoTHT Tfel gTeTohl JoleTHT mﬁlﬁmaﬁrgﬁal

9.9.9 3= HfdlFE I RAT eI

o ATITA UGS &A1 IS Fern WA I e Wcded I Fe ad 9fd
SEIOTIA 3ot &, ST A Heddll Tsel T 3feh TifSeeh dedel HRUA g Tedget Ioten!
o orfafts FEdereR @Y R IFEH Scues IRAVER TURAT AR A 3ieer
e #fthes| TwaTe, WFT Scureesh IS AFFH! Hlcfiel IRTUHAT 33T gad TGofo|

o WEREE AR AT gar fAaEedAr Fd e (8e-c% TEA WRHN) I I3
FAFHIT §el T

o TUfAT fRerae WeRmerg Al Rt IR Siefas aur wehiois T FONITars sIaarT Ham
1 ge fog wol
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&

JEFERTETT AT gt IR Sefos TUr SOhfas a6 3UNTes Tacer J2ur facerdr ¢sdArs ar
sienfereh g a1 #dlel waeee gdl el Yo7 g Ud T JHefeld Tl I |

sgie-ih quaAT fAfharel g 3ec:yYosh oldel INHIHAT WEREA a1 TAMAT AT geheT
Ied: Qo FAellial sTTEAT e |

JENTIh AHAT RERMETT HCIT HA-3ENT a7 FUNT 18 fA:esh ST 3T IR13A|
WRERWIT AT 3clesh FA-3URT T ‘FUNT JAUT 3T-3cUIeshells IFREAT 0T ge el
HeRITSed UER yAYT (HACEP, ISO 9000, ISO 14000) Wred 316f ‘Hel-3ter a1 ‘3w
TS Y BE Td JHeJaleiohl sTGEUT et |

REREIT ALGRIB 3G GR-GRITH] HITNAFEIITAT Il GlAT FAFA g GHEA HOH T el HrdRS Tored
PrAferddl el [AIRIA FAT HFoHA T HAF HSIRT §el gaT IFcT SIBAT FANAT GAFEHT HA=TT TR
ISTET FISPISHT WgHAIA T IITed Hhele Tl HgTHad: [GFAT 3lgeens & e ab Heal® Iored f3mere
39gFT 39T fAFTeT] G RIFENGIAH BF & FFIS), FETEEH Risk Profiling TR FHA: FIfTHET TOTT
(self-removal system) HT SlAcq% Hles] 9o IRV THT RIFAIGIAH oH &/

9. ATHRS T0rfafd (Marketing Strategy)

ol Ui FUSAS B TABA FHIGHIR AT I0MATT HcTaeTeh S| Thol SIUSSH o HEH
3ITEEh] FFIUHAT IEA-3 AT [T TAhel HHheh! © (FIUsH IRTY, SUSERHI UROT, STUSH
TG, STUSH! ATE, FUSH A9 a7 sFfFdcd, STUSH Uh®Idl, STUSH HwIdl, STUSHT FRIT, STUSeh!
3ot T susH 4ioh)| R Aeunfeas geTels STagRaAT 3kl Ahes e wAd foe] wds| aunf,
Tgi geEenfad Arhies Iumfafaer srar arferer s.o &7 a@féied oot IRTR o)

dIfeleT $.b: STf0ssehr 3797 I Feanfad Arhfes Iorfa

..

F1fOs5HT T FFEHRT ATFRT TofAfa

SUsH GRET HEEE dled T AR @ R o worerged glaerel IR 3cpve
3 Beile I Afhew| faTeaa BcaRer tamer sed T oen afa
IFYF T IES, HIA AT AP SfddeTdr S@sTH TS Sl
ST I Rvsr afd Ao T e Res| (G [ seg gl A
gErsUE )| RAvsie g g | s s # T9A §AG &t e
TH gAS| AENAT el Tol AT el Sl TR I T3 Fu13 g5 |

STUSIRT YR | Hfg FrEenfad fean afg=met: RATrRS Felel drfddie R TRTH,

STUShT TG2m MG ST T orerhe el Gfdeh, Sggie U9, IRGHT T THY (AaTR)
ORI T HEHIA Sishehl 9, HIRATYT SIET 3Heol gediie

STo=ehr AT ar e SEIGRAT e I &1 0 ¢fehs, AT vaauisas, dies SAfPs,
sgiFdca AHIES STET FRHHAT FEATRIAT A3 | A Fell, HEHIAAT Ffoge Tt
& e RERTITT STET, WY IRSBR Hll, ol Yeifad AT 19T oA
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SIUSH UHETT | HY Teholldel ST (AT YEAT IYHIFAR feedback TR &g gRach ]

Uel geAaTo|

b STOSH! AT YFAT FAIATS TR b TR haael: ATege TIAPT GRAAT G 3T Lot
RSUGIGIERIE)

¢ STUSHT ST HY 3T IURCRl Scdreetenl Fedmeifd It

R

STUSH! Helchelel | SUHIFATH Sefolcl TG T I FAINSTH AT T ToIRAT A3 |

go

sTUseRT dfor STusE! GfTAT AT 33T AT Hea Aad Gl

Frar! HFAATS FHTAHIN AR WIATA Iaerrast IR IWTFd HTURUMAS Frdleadsl TR IE,
T AT (Seclaie-Bfaed), yetdacas FRHA (SHec IS T ar dqer o, Sffes
SISl AR FHlold §IH-FCHT Hghr I), sAq9eh fdfsh Heollel (Yool INRT), Ageh Fal Fedmic|
Tsh Yeoh EXC] SSIRAT Hhel HUGTS TSR SoRAT Jaer ur3er 3l gemmaeR Arhies I0Tfafd delrge]
U5 R STUSH THEIdH e fore] uesi|

g 3= fafaer yatdercAa® #1d8% (Various Other Promotional Activities)

TfeeT el RERETT Al TatieTehl 3eTerd AT STAETE gal 3oy S ST WERET Al
e AT IR TUAT SMUSS o1 FFYUT TISRATAEEH HIASA T el Uldhehel  Srmer
IATGTSH | AUTAR AT el UFdh a9 3ol @WUsAT AT IRTHT ¥ gaTehr
FHARFT T TIPRATAES Al et JeedlcHs HREEE ] Tof fWeo|

faeafeemeras! aragsaaT (Food technology or Alcohol technology) ®leret IfFEeR! 3cdTes,
TURER fAg=301, Sefds, Thios caric TAE | IJH FFEaUAT fAfT 0¢0-g0-2 T FT
af¥ehT AT YHIAId HATAR 3[HR a0sTeh favafatmerel eRe] AT &ei3a Fr IR el
TURER  HTA Tl Hool T TP HUH FAGUH S| JHS 3cdieed &7 T
faeaiqemerge! 3THte STa he Hghr Aol TS T TET HJHetlelells Wedgel TR
g |

THRe ST el (ST aUT foce@r, Tfey, IRdRy aur Tuifay) Ivey #sr (Banquet)
aur vaie-3Etoaies FRIEAgeAT Figrn! IFa FfATRIeTAT Wy sgaedr =1 (Ife 3fger
AR Ioid INTH T F 9 P IFTAS T

TIRUICAT gt Duty Free Shop AT ARSI Sl I IRT sTGTAT et

it FEh! WERWEIT T Fifelh ae=l Td TeHAT 3eek dYe aT ST GRSl e, Scdieat
SISTEAT JUR A3, IO AIHA0T 916, WERY ToIRAT Jeer IRBA g 3ef@etiel aam
fSreRIerAT |ur3 qa3e SeRr e Hergers agenfar R3]

AU YSXre AT GIeorAT HTAGETTH Hierhl Adq giee gal SR IR Folrsal aar I/
3T |

AT suer e, IS a7 TAMHEITARAT Fiae! IFT T TAAT IRSRST Fell =TST=T
IR FqaIss ¢-20 T T TAfAT 9RSR (Pairing) @18 9r@maT TfRd SATHNT sTIEAT I+
Y, @ AHT IchSC FFed ToAl3al TRFAEAAS Ufel ITeh¥eh GLEHND! FGEAT e |

TaR [EFT PErR T HafAd F9Ar eaifer sedfasr smer o T o)
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Frern IFT FaTaediars f9ffieT FEMeTaT (customs declarations, certificates of origin, and
health certificates 3c1f¢) dIR T HEANIT It

e aur e W WS aur aeefae @wwr Avg Aufa dler @ o g9dd I
qeTeer afe WihT T TRIAIed HIHIS AT aT HEATATS WcHTgaAR STSEAT (Feeh, Fel T,
ST e I |

TG @ H Ifdl, SUUR Selthel  (negotiation) &I HAAT JAT e TSNAAT RERETT
AT IS TR 301836 66| o), AuTele! Hlarn Fd AR SoIRaAr gaer RS
o Trade Negotiation I1ef ShAAT gd T&TATS BIFel Yoel IR WEHATH Il Hiches | & I 3T
N g GFS, ST, HH AR FHel &, PN A HRETT T 3 IR HRIY (trade
barriers) &H NI S ST dT HidA JURCR HUEUS, ARV HUEUS, Sl PRSIl
AT 3ca1ie|

fReufRum Feffaw BT

facer Pua gefafdes e arhd e SR Faffa soar e aeghr @ @ @aeeears
=TT qRETe TR TS|

AATeTh! GFRIETT T TS ARIAT Foafetd ST wfd HER &, Hfd 3ed:esd T T
3T Hid FhRHT T dPes T 3edellehl Hfg Tehicehl HEIHAT & Hid R T 3T
AHCS & I JoldlcHS YA TN AATAT TIAT T3] Uel sYGEAT Iei| AT HIHBT oflfaT
dq-dd. fASIAT Tehlel TR IR 39T g |

grafead AT T ARIART AR el @Eaeydr  AaiEse AuTes d1foley
HATIH AT FH=ag TR Trade Talk/Negotiation @I ST Igehrdy a1t |

farcer T AdTielel TTelel IRHT (AT 3T HT AUl T HaTeled IReT) T/eee TAT gleoTdl
GFERATT il JFah hecdl Tl TG TUT TSI ITgehells 3Ueleyl IR3 Toeriedd
FefAfded AT o Tgel a6f| A HR GAHET TIAT IAAS HeI-9 FeleT el |

foeer®ya gefafds @A aha aAwfer sitanfos digae a1 wae-Rieg Se@m (Fegeqer:
AT FSTRAT) &l I T A FH TIGUETT Ted TAEr [ ST A3 |

faTer 3T a6t 3TaTRS-3ATaReS FRIFHAGEAT e TFT TAaEITdT IRG sTaT2dT
?ﬁrwmaﬁmaﬁaﬁwmmﬁl
mmmmmgﬁmmﬁmmmmmm
EIAT Tl 3UIeY RT3l P 3 37Tk AT Ief |

facer T&ud Auifoel Fdleld TRAT IT/¢Lee AT gleed Al AU Plarep! T Foewere
fAafAa feedback foig AUl ScuTceTshdlens Foid Aied SRR |

dlerhl Irgeh! 3cdleel FTTRAT FUR oA3, UK fHAIeA0T I R oAd-Hacelehl ofiar
Trotd AT gl 3uPFd g afgenet IR o qar Heradsr @galer a1 geehrden! offfar
ggol et

YA AT FeAHHGTT (Nepalese Diaspora) dfe &l & a F&I AKX GUT g I derers
TRIHFA TG FET TFH FelAladF [2Tewers JRare (mobilization) TRT dfc STEETRF goie,
STt AR, FIAS], S, eldd, HLIdr, GlEoT FIRT], §5%s, [AsING ¢ e FRIATT GoIgs/
e FIRETH Gl AT 4T eI e Goles]
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FHGTITT_HEZT

o AR ead: AT TP FIH-TCET HIEdHT Th A Figih! I 3cUled ddT Sefas ar
TS el TUTAT HHAUT I3 UF @3 (tasting) FHIHA IRT| JEAT HIEAHA ThsR AT
& faRIse @il qur diepide 9Rwg gesd T wuifay 9ReRrEr s @
(Pairing) TR 1T §fE THTTHIR EAT|

o & Sleolld T HHEH! ST el TR IJURERH A 3cdlee IS 7 A Tl TS
FEATA g4 §&T Pl Scdlcehel ITeld HARMIe! ITeTd T FHAdel fhfAAS! Teshepl JAIT IR Harder
IURERT RERT HICIT Scdlee el Al e TRk 1|

HIf3eT &7 HEIT

IS &7 Hoollel TgT Held: AUEIT dR a7 e gled Td Isglee dUT IR Sl sTTHTAGLAS
SIS TSRl & T a&q (AfR), TEAT Ui APl TUT FHTSHRT A SR s,
13 WIcHTgs T Yt Il gXehehl sheied §I, IHHAT Ul HIfSA 1Tt Tl A Ewo| 3fAgeer
e Afafef® ar &1 Arba gIer T gFS|

o AU YT AT BITelel HTATITIAT Flgrh! Fhd Fiee gaT Sffa TR Fw IRy |

o AU BlTel TUT TCeeel AT UTH! AGAT HAGTRTUHAT et WFd TAT Ferdel | AT,
ar 1 Tfag aR@R (Pairing) 54T gfd SR IR13:1 | TA1fAT dgel 3T &5 gleoT
qUT TGLeeells ATATATTHAT AT SGEAT o9 Mo |

o AUl gleel TUT YSgreel TERMN HiGrhl IFHh heFeel FATT TR TUT TSR Imgholrs
3YeTeY] RT3 |

fRAgerAT F% Hurfer sgaaIfy

o Ry Rud Aufde o INAT Tglee AT giecdls Aueh Hipias aRde afed
WERET Hierhl g T & & 3UGFd dhacel TAW TEeil Ul W amgehelis 3ueistr
IR HISSIeeh S It TUT A HHHT o7 NeAFud HefAfas Harererg aRwres |

9.¢ T AR HeHAa TUT AgHw"

Yy FITEAT AT IR VoA, 0¢t IR HOAS AfCIT qfel @reyet TRATIHAT 3T gaT @Y giafer
AT IO AT THAETEIE AT O A TUT e RS &1 A F 319 Fel Feprare
AT IR HIHA Iof $ood FFToE GIAUT gl B

@, @ giefr qur UER AT [9HET (DFTQC) of fAfA 069-2-9 AT AUTel IST9TAT (@US-£¢,

TEATR, ET-9) Hfg AR (Fafew, diswr, O, @ T AM08) U AYCUS T AR Fehreret
IRl 9fe TUIfAT AR §HAT AMUCUS dSlAT IRl Bef| 3epl TR, AU UREAR TAT Adciter
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femrer Tarfa #AfeRT (Fieg B9e) &1 ofdr . 1. vo-o8¢ SR IR aear &l 8y, DFTQC o
FuTRE T AR FFafeyr HfE ATGeUs FolAT IR o] A1 w=F A
9.% GFAIA SYAATAS FEET AR ‘FURT FATIAT THAT

A JEATST SFaHTeh FaEY T Fafold BIfAAT TEdlidd HMUe G RFEREIT HICIT FRMEreT et
FAA-SUNET a1 ‘SUNRT TG TAT FoTolel 6] Y foe=T Gohdm I 3T] ol

—

&) HFT AT GISHT HI a7 WG B a1 TEHN Gl I (Fle sAfFT TaT )

(@) FFART T WISHT HH aT TSGR BH dT AGHIR Hl ATHAT HedReh ISTEd HATIEC STl

T FIICAT &l et

el 3UTTHT SoToTde! AR TG THNH AN Ireed e e foet

goTTold 9T TS Rl TRBRD! TlAT TAUT T HIATCrIAT JUNIT gl ITef

SUNT TAYAT 3T hAAT TN ABRIEC sTaH0T Felloletenl Eashia foiet

) ST FAYAT 3Tl HAAT AT SRS oM TAMAT Hehgere i o=

) AT 3cures (Sefois aur Taeos) qd@ 3T fSHEHAT $SATR & It

S) WY TSl TUT JURR Ve, 0¢t TATSH @ 9iefr qur oy f@geor fQeqmer ar
JecaTeehl SHRATRIEIE 37T 9 folet |

(3T) ARIT 3cUe-Heholsl, TN, $USRUT dar WfF-NaRumRr onfr afveer weema afea

Iod: o FRATIAT 3cdlee] FollSIdTTenl olidl 3Heeel G T & ured #uufs sqaanids

3cqTee e I |

GG

G

/-\a/-\/-\/-\/-\

gTel QYA YHaThl (AT R AT 3eoll TRTH B) JoleliAT FEATST HAMEUT TRIATA  RERINA
AT TRt a7t FHel-34WT a1 ‘JUWT FAYAT TAT HATeleT el R 6 HH IR ] Toio|
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€. AE-FTer fadyor (SWOT Analysis)

€.¢ U=

Jfieel IRTSEAT AU 3cuifed RERET-TAMAIIAT AR AT qAT  IecRI™eT  TIAT
§Uss I SHIATCH ATURUMAT ITEMRT AW AR GEdliad TRTHT 37| &7 HrI-feemar
gEaad IAfefae SRAT Fiaed 9eevor a1 #= @eaaied I9 JeTIAT IRTHT | faRewoT
Holcl: ¥ 9gTAT AT g TIRTH &, sears e Raeer 8] 9aT SWOT Analysis 9fel sifdieo| @t
&1 enfegeh HY AR W S

40 = o

Strength (32T, TS FRE-GATR T TaTge F goi?)
Weakness (31d1d, Jec1fad Frd-feemsl gaer Taies & ge?)
Opportunity (37T, J&ATTSd HI-fERmer FEar FAldr Ao Ts?)
Threat (3714Td, YT HRI-fEAM AN I & & TR B?)

SRIFd IR T TN Hr-feRimens Afatcaedar faeeivor ik yedd aIRver |

€. AT-RAFHT Taa 98T (Strength)

TNHAOT ASTTRAT I gofehl AT AT &7ThT ITIF GoA@cUTAAT T ool T

TNAT Federy af gcahdl  TARTd  RERPIA-TAAIIAA Al 3caeaads o
(sustainable) @I YcarIfd (guarantee) el 3/, 3EAIAS @laT F€ AP ScUICAAT
foReRaT Reafhal s g1 &1 Goeer go|

3caTe Tiafr TYUROT qur AfSTell HUH TAMET 7 JAT RIT §1¢ 3cqTeaTdhl i T Afchel
[y

glel dghiofiel TUST HUId HCI IcUIGhge Plofelehl SIIHAT IT30e]| TET 3ol Qoeh
SHEGAT 9fl FER §el AT S

gEaifad s-Gemer dfoT MR, Teflie MR, TUifad @WER domad #er fFae, Afer
3cUiceh, [afh-[Saurehal TRId @ FRIAT HelPad Jaols  win-win  3GEAHAT  oA3S |
3T, SUHNFATCIS JHigolehl ST AhREde AURARIS AR ufd W3] @& (P Af
Gudeh! €0% #eal qie HATPd HIdsTe Y g4 TP ) T AF Preffed FH & Mfecd-FaT T
FIeeTes o181 Il et aRTEATT o afer sharer: 3T goiol

£.3 AT-RFS! gder qaT (Weakness)

e esh Y AR U WAGATIT T g1 Mgl S| Al Feaed 3iech.Yoshepl & TRt
I AfFTA H RERRTI-FAATIUS AT AT AT Hed™ET TUAT 0SS Ief 1A
HFAT I B

AT T TAIfAT TRAT o TFS| ¥ YT AR THET olFcasa Tas|
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o Al TR IcTead AT Welel TR IHTEAT Y TheAHA Meges Heol Tfchod
AHTHIA T FG-FaTTHT LA Fiogd TG ol

€.¥ AN-RAF gge et HAlFT (Opportunity)

o CNN oRTRICHT HEYTS AUTelhl RERIIT HicITells favash y3-3if Scpse Al Tua It
| I AUTClh! RERFEIT Al Tava AATTAT T a1 Feder A3 o

o WFREI-TAAIILAT AT AThA Adrciens faed #Amar aRfaa a1 wafd = dgdir
QIS

o adTerRRl AT O goAos MR Fufa Ao o

6.9 AF-RAT AW AT g @RI (Threat)

o I FEH IUCAAT I HTA 8 AU STEA! WIETooTAT JUT HIcHTA FAHTHT ASCAS FHlal
STEAT 31 AfSehced TR el FIA §oT T3 WY YA Teld Toof Tohl S|

o TIHIN TEIANT Y fRERIIAT AURA TS|

o UTEANT INTH ENHRATAGEH A [eledSUAT AUSA TFS |

o AT fAIA-FT T Afoer TnfcaAr fSerdAr Ak g 3ear gar sfasgAr 9f &
aRFEAfd IEIRGsT o=t 31aEdr ST
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. faseY Tur RAFHIRA (Conclusion & Recommendations)

v.t fsHY (Conclusions)

AUTEAT SHET TTed HRT 3¢% Aol RFREIT TP T4 RfA-Rarerer suam Yar #fexr scure
AT U i INHT Bel| TR, SUAT Flofeiel TRAR Fhsieteht el [@AT AEm@AT A Al Seurest
T FFA AAPR U & A7 R RNuas sgaail@esd adl ol gl STeIeaide
SATIHTIAT 3MTaTeT TSGR HTTAT IWh! B AUTAAT I ool AR T {ATMR Afg JoeeRen
ARG AT sl feh TEA HeFd 3T goltel DR Yo FAT s@al S| bl T, grel Aurer
FFqoT AT @uae! R g5 A (PR €9-68%) AR T aiFae (R Fefa T Screst
¥ o) Y #1steh © o e Afeghl I8 GfsAT & 1 AT Fgedl AT TH o & Fegol
HROTS I1&T AUTCHAT HICIHI 3culeal T 3Yfd Teevdl a7 RREe deef 9ol 3aemel sf
HSHPH T

IH JSSHAAT JUNEANUT Ul YA FedAleldd Ty AfeIens sfvss A Afted  aur
eRITSeTeuaT fafsh-faaRor sty onfer &t R/ (Road Map) ddR a6 AT 37eqTA IRTUH S A
37! faR SOTel TIPS 3. T, 0¢2/¢R P Tolc ANUT UG TSTAT URT IR 3NF f9eaeh, 0¢¢ AThd
ar P TRedar fear gor IRe Saes|

AUTEHAT HeAd: 3 PR TFRET Al [Affiee Siefenfae exar scuea R Rzar adsar: Sifs, e
T dizan| 3 T S e 3eaidic oo A Alsal Hleldle deeo| Siis, agar I Hider IFq i
ghAT & @I shelf life TFIUAT IT I 6] Tol STATH T el THST NI Hed SIS
FolTSa I(FHR! EHAT Flerhl TE SMUSS I1A Tlohel §aT AT FTIIGAAT Plelehl AR TRAT AT Telhel
Flegd TNTH T

SOIRAT 3ATaRe Talel (A o9 ood-Gooll) $-30 . U (3 &), 90 J. . (3 u=)
IR bo T, T AT (b2 I) I 3T g WS | A AfCIEE FATT &7, TS T RIS &1l
ToIRES (TAAY IR HRTHT AGT-TOIR ATSAhehl) UT FHIGATUS 3UcTHR THIAT Afotel 3T &| 3+
HAfegl AT FAT WFERETT Al ST SRelel Afdd TR I5ea| ITqY, FISd TEATA 3cTTGeT et
ARIT ALY o g, . STgehehT 3T TFQUT AR IcUleet IT-a¥ o HRT 30% of TCHAT AT 3. d.
AT IT go-0% o HTe TR AIC §oT TR T

U HHUTRT SRIAAT YT ATelehl hig TTeelaTe Hehfeld woeTgeR FITRITATAT IRTH TRETUTETE
PG T AT IO bo/0¥e o dAlha! ATIGUS FAISH o gl TBTH ©| WY, WHAITAT 3
qleienl ATFT HRT 8% (abv or 30 UP), 8 Uil AfFd &R w.90% (abv or 50 UP) T -] Glaiehl
AfFT HRT 26-20% (abv or 70 UP) ISR | o, Hlant el Ffcelles e HeTfeasedal g Tof
Heal foh HA WH T too fhell Pge wFAdA R e WFewigs Roe ST (86% abv) g
To AT 39T 0 oY A WHN T FHAC Hle] Al AGedqQT Howfohl IfAhcasd FGIANT gl Hehohl
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ST 7| TaTems Ul Affest w1 6] wof ©, S A IR IR TN, IugFT TewHH sele
T+, SeaTesT oS FUR I, IUF ET-aelART T T gt

AfITNS SUs5 ] Foaletl VYUTfedeh AT U HecRITSCITIAT ATH HATUHI [ofHeeT ST T
o Rem o afFeo|

Tl Uil SIS ARLT TUT IecRITET TUAT FMUST 6t & 7 HITUH T TE] Hlof[i oAl
TAGRAR 3carest AR ffeh-foawor qur 3uster aIRe 951 A1, e TR o S Fervat
TEIATS eI FIAT SMUSS IT AT I & §oo|

Tl afd SEgelis AMET T ecRIfET TIAT SMMUss Il FFYUT AARRATCNgeh FIfSA T
ATl Tfhehd 9T 37cA@eTeh S| & & olfd TIRIR FAThT Heca ol FTere gt
Gyrecad

FoAufel GEJNS SUSS eTehl oflfe TSR Hgrad (idiom) ‘Rome was not built in a day’
H ST fAh THT des T AR AgEREA A T 0MAT S8 el

ST JSSHH T TEAIAR! ITURAT RERET/ TG/ YU ATCIEHT AT AT 3RS F9aT
SIUSS dMeiohl oIl ‘SehITEECH IaUROT (Ecosystem Approach) 38R e & I0GHHh Taigeels
AT Ufhparedall 3TH SeaT &N 3eTAT Lo Aot g1 SR=o|

sIaaTie Taeger fAURoT (Business Model Selection)
gifaf®e 9&T (Technical Aspects)

@leffel 9&T (Legal Aspects)

3 dur f9faT 987 (Economic & Financial Aspects)

Arhies YoTfAfa (Marketing Strategy)

fafaer geeercas wIge (Various Other Promotional Activities)

v.2 RWRT (Recommendation)

SEATAT HAE-FITR el hAleadeiehl ofa e Tafgear aay ager dles] Uef SRRl HEYoT
TIPRATATEEH foRedR HgHRIDI TaIFAT T

(F) sFaaTd® FawaH fauRor:

o TH ANFAT TEAT TRTH SATHRR FTEIAS Tafeld Plofeteeaal dar+g g4 IR Hie-
oIC e a1 Ifg AR TSUATT Hlefelge AT Iei aT AT AT o |

o TUAY ARTH yafieT et ey ufgare aiuesr fafay qefgear e aur e
et U RIS AT ST He3a Hry 3UNET 3mhel 6] Ul AT EIHR TS A 6T ar
fs-ardsifae Tg-F Ahd If see ATTAT TovedT g SRR | Ife Fel-aesifas
E-HI A i g7 8 g U&Th HIH holsd I MUSRA! TISC Tl IR IR A
ITAR idsey # gd vatel Hre I |
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(@) wifafas ga1

3T fafrers AAfRaor 6T IR gTdrdd 3URESel ‘HAlAThaor R (Standard

Operating Procedure-SOP)’ TR (| & & T 3qqgia 9.2 A fGswar o @

AHATCNS EXh JUNTS -3l IRIEIN @R ook g AR 3U-3cureehgeel

HTOTAIeTAT A IcUEe I Uef geo| A SOP &5 &AM gt I THI-GHAIA

3UNTS IRATST TR @ AT el fos o] Tt Fael Tl

TURFART FlGTH FF et Al Ay HfAdr Geol Iy, wFfeud Jenm

ferr (DFTQC a1 NBSM) & & &l U dlee] Uef f&=o|

P IUNTe -3 AT e TA#0T (ingredients) T3 TFGsT| IEAT TEATAT AT

Ften! AfaTeh TAOTeS yEafad et Foafd O 38R Trade Secret T TYAT 3T

famaTaT gcfl IR JHefeciehlel TFART AN TN IIedl I} 3UGF &1 |

AHEs WA 37T g3 3UlTe ¢85 UF oot fSaiser IR gafard deve, e T

CSAT Uel, 0 AR 38T fANWTAT gl TR icfocieplel HFAST A EEIUT Yo Tt

aferet o

o IUNT IR Foi FeASNcIp! SEeT Igehl &TFAT Falfeld & T Hfg TSI AT Al

Heholel INTRl & Hel IIAT AT HHACRID FEATTAT Sfolgeenl HEpiden ar fanios
afgdlel Soshad IR HUTAT (story telling) HRdH! oigel IR IR Fer3al sleaar
s ffeh-fIeRor a1et srete JaraAdars T T geo|

g dicar e e a1 #ifow (Fd- T3 Sifder s3ier 3 ‘s a1 foeger s&ier a1t

der) T 7 3T SRR ‘Bersa #r IuaAr yafad deve, Basa T ¢3AT U, 0N

ITER &l AR 9 a§ FFAS! A FET0T 9o Tt Hfheo |

fafrse sffanfoss &7 a1 fafdse Sefsiice gfgereT o3 ar ook ‘#ianfos afgart

(Gl) a1 |egard A (Collective Mark) &1 FUAT AlfhTHT Fhal JAW fotrare @RI

SASH TIgaTd & T SEdifad Jenfiis qedfd U 3R Gl 1 $uAT 3Eer fasimerr

gar AR 3Tl TFEAPT AT TIETOT WIed I Afhel & U 3U-3cUICHEEATS cliehUahl

AYCUS HJARI A 3culest I Hefforodd ST It Fichod S|

fafdrse sitanfars &7 a1 faftse Seenfasr #Aifas 3cde JHar & ar e RAT & o

o o wafad Seve, B T $SA U, 0 AR &l AN 0 a¥ FFAa! @

H&TOT UTed 9T Hihe o |

(1) FTeqfer 9&T

I AE-REFAT 3e@ RS [GUAET ol IRAG I a1 797 Hefe TSHT o] Tol S|
AT TH AARTAT TEAT TRTH STTHRAS TGS TAfd FAAeeddT qeFd gel
AN Hic-oic Tl a7 IF IFTAR AUAT HlofeTee TET Il aT 737 TSHT el |

BTel ThATAT TGHhT Hefelge, S e Feafd Velells JUTAL HewTare IR IRT A9
T Iof &l AR TR HiAwT Jadiacrns Frige FAT ] Tef S

FITA: YTl TRTH FETUT TAT ATHAAR H TAN Ao sTagTRepeqAle foreaer
Td FAGEI dalel 6] Uel B JERT A 3aRTeh SToldclell Td Aidolfeleh AT orfar
3YYFT HHHA TR TR FHEADINIIHAT HAadel Ie] Teie |
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(a) 3nfds qur /e gar

SR Yol &XeTeg AR TAAT Al ToIRAT I §oF Tk gar e
FefAeTel TER 3cUlesd Al Rf-Rawor gued @ o qud, @ AE-REAr 3eaw
et wrfag AT aifft ged seayewal wafes HER TG FEYOT EUFRaATATES
win-win situation @l 3T o7 I3 S| TETNTE, IUHIFATS QAPIETE IURCREPT HiCT
3] 9&e, 3cueshel TG VPR 3T I3 e, Ag PIeffel FH FA goT I LMiec-
T T Fhfeiens o8 Tolfd fool aRTEAfd 1 saren Hecd g0, i Hodeld TF
faeRY FeTA T TUT TSI §oT T & T ATl Uled YT 1T I et |
RN AR 3cEe GR-EITh HIMTCIREAAHA Soai@iald AT gt HHAIGAT 3T
Y TG 3R ToIed FrATergen! TedeT IRl ToT Heerdet o7 3ifeieh 3°aaRY g1 gaT
JEAT BB3AT TAMAT TITAREEHIN HHeGT I AT ASHISAT TgATd IR TSTET Geholol
AT IITHAR AT 3fAgTens o foet ah MedReh Tored [QHmTe 3uged 3T gfgers
AR W] I e

Fleley ALY S5 3HAH AT INAT WY GRETHT g ANl AHAT ] ef gl
TFS| I8, AR 3cUEsD! o 3UYFd ASTERl Hiarhl Wi IThl oIl heg, Fer
T T et gl TPRA FH-AT IR Ulthehd &Tel 3T WGl TeTeT o] Tel S
FrarR I Scdestadiens I8 AR RFAT 3eo@ aIRTH 3w HE Flaer veret 1wt
TS Y9 Fae T I Fef Bl

(3) Ardfes wifafa

Ay aIferedT 9.6 AT oo INTH WfFed TaTgdols TARE STTERAT 3dT gih 3T
Arhfes ot (WHALEE) Sele IR -3 [afese aRPufa qur dwumr 3egea aur
3cqTied SEg! S1fU8s Tl IR FaedT fAAS] Ief o

(@) Ry gadarcas s

ITOE 9 AT oo INTH RfPFeer HfAwe vedarws sige FafAasae e

T fo¥oeT TRPRaTeTge IR g a1 IRTel 1] It

o HEY oEamgd ¥ ¥ Wiy WHR vd feeuyd Fefafdw @FEnrer sedf@a
HIAGEh! oldl 3G Hloffel a1 NTHIA AT PRIHH TSAT IR @] Iof| TFH AT
raifag Afer 3NeT a1 AoTged oo HATHTSIAT R et |

o e THeeE (B1H-5, 3U-3cUlcsh 3cdlie) T A 34T a1 fAsTged TIre-
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<. gfaaeeaAr Wt iy AT erea AGfer 3rpare quUT SATEAT

gfeestaT Hfaad SI3AT AT e aT AR (phrase) F HIARIAG ANTH S| R AN HIGEIAG T
WWWW@%M%&WWWWW#WW@
I GfddeAAT e AT Hfg AT s aT A FT AU 3fedle TAUT AT (Glossary) del

Gt &l

A ereq ar FrFITr Aqrfer Aefarg T4 SITEAT

Ageing IR I3

Aroma argelr

Artisanal spirits el (g HieT

Association HFacydr (9d)

Authentic Aiforw

Bureaucratic CIERHIITS

Clean taste HBI TG

Collective Mark ae-faeg

Consistent quality TShaA TRl IR

Common characteristics AT IUTEE

Compelling narratives ot ES»TrT AT

Complex FeT /| WEAR™

Craftmanship frfea-arer

Creative drinks HAATcHR °p)

Distillation Process ERIENACCIERC I

Emotional level HATdATcHS g

Exclusivity Hh-IoT

Flavour &dlq

Fermentation GHUCH (@Y TS T R fFgeor foemre
TSIAT IR ATUCUSH Tohvaet sl & o7t
3ed: o T AT VoTgRAT ‘FEIUh’ HiATH B)

Geographical Indication simfors gfgareT

Heritage o

Heritage Drink frga-ag

Highlight 3SR

Innovation AT-gadA

Input goqc

Intricate Stfeer
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Image ESIEC)
Ingredients "ch
Longevity feeg
Luxury foenta
Marketing HATAIEE -FoITReOT
Pairing Sirer Aem3a
Pressure a9

Purity qeyrdr
Refined afRsehd
Reseacrh g H T
Road-map AreT-RT
Smokey (taste) EgAIeR (Fde)
Smooth g
Sophistication ARSHRYGFA
Story telling HUT el
Strong har
Temperature GISET:I
Unique 3rter

Unique flavour and versatility
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‘Pure Kodoko Rakshi’ @ it TR ‘Absolute Vodka’ s7&d af@=e5/
g GeaIcdel AGAH] Foiwl HlGIH! TR HreRITSEIEHAT [31F Gaele Tt IR Gof FFes| Teel, Aqrerat
3cuIEeE Gl Hhd TYRIE ERET0T el 7 et afdeer/

aIfTSsIE Y& g Hlal S a7
FAGHAAIE 94 T |
R IATEAATS U8 1 |
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Annex-2.2

SN HS Code Brief Product Name FY CAAGR Remarks
2075-76 2076-77 | 2077-78 | 2078-79 | 2079-80
1i22.03.00.00 Beer 222,811 204,320 | 122,848 104,393 89,972 -20.3%
2 22.04 Wine 689,524 736,595 | 418,541 736,062 468,070 -9.2%
3 22.05 Vermouth - 288 518 7,601 3,456 128.9% iLast 4 years'. It seems Wine is also

imported under Vermouth HS Code

4:22.06.00.00 :Country beer 87,659 24,990 9 - 0.  -62.1%:Chhyang
5i22.06.00.20 & Champagne & 6,393 3,802 13 6,011 7 -81.8%

90 Other Cocktails
6:22.06.00.30  (Sake - 1,801

22,07 ENA & allied 5,275,065 | 5,959,411 4,669,180 : 4,596,012 | 1,782,256 -23.8%

22.08.20.00 Brandy & aliied 2,608 2,263 558 3,226 1,213 -17.4%
22.08.30.10 RM of Whiskey 738,118 595,256 | 411,161 567,293 388,433 -14.8%
22.08.30.91 15 UP 67 3,096 792 5562 335.8% Last4 years'
22.08.30.92 25 UP 322 154,381 100,540 44173 416.0% iLast4 years'.
22.08.30.93 30 UP 7645 | 339603 557377 1,134,196 429.4% Last4 years'.
22.08.30.90 Other Whiskey 574,573 441,423 362 550 510 -82.7%
10:22.08.40.00 Rum & allied 5,348 13 118 1,587 4,572 -3.8%
11:22.08.50.00 Gin & allied 2,083 3,844 2,886 8,053 16,761 68.4%
12:22.08.60.00 Vodka & allied 9,328 10,040 5,951 9,094 34,546 38.7%
13i22.08.70.00 Liquors, Liqueurs & 51,946 36,002 27,030 79,763 76,754 10.3%
allied
TOTAL Overall 7,665,457 | 3,548,286 | 4,188,810 | 6,778,371 | 3,356,151 -18.7%

Annex-2.3

SN HS Code Brief Product Name FY. CAAGR Remarks
2075-76 2076-77 2077-78 2078-79 2079-80
1122.03.00.00 Beer 43,634 46,684 28,716 24,403 23,345 -14.5%
2 22.04 Wine 278,613 297,845 166,751 372,110 246,903 -3.0%
3 22.05 Vermouth - 253 335 8,089 2,212 106.1% ;Last 4 years'. It seems Wine is also
imported under Vermouth HS Code
4122.06.00.00 Country beer 12,794 3,790 6 - - -100.0%:Chhyang
522.06.00.20 Champagne & 1,278 2,276 15 2,009 11 -69.7%
Other Cocktails
6:22.06.00.30 Sake - - - - 1,017
T 22.07 ENA & allied 728,252 760,017 712,255 779,839 460,280 -10.8%
8122.08.20.00 Brandy & allied 5,707 7,210 427 13,042 3,509 -11.4%
22.08.30.10 RM of Whiskey 1,336,660 | 1,030,694 674,248 978,677 823,965 -11.4%
22.08.30.91 15 UP 268 10,466 4,810 5,562 174.7% iLast 4 years'
22.08.30.92 25 UP 868 327,464 225,807 44173 270.6%
22.08.30.93 30 UP 7,397 677,548 : 1,161,497 | 1,134,196 435.2%
22.08.30.90 Other Whiskey 1,066,681 818,654 3,340 4,816 510 -85.2%
10122.08.40.00 Rum & allied 3,746 17 178 1,278 13,285 37.2%
11:22.08.50.00 Gin & allied 2,730 4,841 3,566 12,590 22,306 69.1%
12122.08.60.00 Vodka & allied 8,495 12,761 6,847 12,886 44,281 51.1%
13122.08.70.00 Liquors, Liqueurs & 59,696 40,209 38,547 109,663 159,775 27.9%
allied
TOTAL Overall 3,648,286 | 3,033,785 | 2455244 3711516 | 2985333 -4.2%
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Annex-2.4

SN HS Code Brief Product FY CAAGR Remarks
Name 2075-76 2076-77 2077-78 2078-79 2079-80
1 22.03.00.00 |Beer 85,253 90,343 55,634 50,123 46,694 -14.0%
2 22.04 Wine 485,900 597,385 353,059 663,683 423,965 -3.4%
3 22.05 Vermouth - 255 518 7915 3,225 133.0% :Last 4 years'. It seems Wine is also imported
under Vermouth HS Code
4| 22.06.00.00 |Countrybeer 8,972 3,195 4 - - -100.0% :Chhyang
5| 22.06.00.20 |Champagne & 86 3,172 15 4674 10 -41.1%
Other Cocktails
6/ 22.06.00.30 |Sake 1,017
7 22.07 ENA & allied 623,567 862,458 697,263 760,079 353,768 -13.2%
8! 22.08.20.00 |Brandy & allied 6,106 8,405 1,949 13,016 4,885 -5.4%
22.08.30.10 |RM of Whiskey 1,065,564 | 1,085,285 862,956 | 1,161,776 866,124 -5.0%
22.08.30.91 15UP 287 13,173 3,852 4,576 151.6% Last4 years'
22.08.30.92 [25UP 1,199 564,369 391,588 72,859 293.1%
22.08.30.93 (30 UP 26,186 | 1,212,050 | 2,112,450 1,812,586 310.6%
Other Whiskey 1744209 | 1575496 1,796 2,857 521 -86.9% It seems that ill FY 2076-77, all whiskeys
22.08.30.90 were imported as 'Other Whiskeys'
10| 22.08.40.00 Rum &allied 1,002 44 412 5,735 12,890 89.4%
11} 22.08.50.00 |Gin & allied 6,270 13,270 10,706 31,775 65,647 79.9%
12| 22.08.60.00 |Vodka & allied 26,781 34,517 20,993 34,322 127,957 47.8%
13} 22.08.70.00 |Liquors, Liqueurs 135,099 107,828 239,641 265,126 239,641 15.4%
& allied
TOTAL Overall 4,188,810 | 4,409,325 3,881,574 | 5508970 | 4,036,990 -0.9%

Annex-2.5

SN HS Code | Brief Product Name FY CAAGR Remarks
2075-76 2076-77 | 2077-78 | 2078-79 | 2079-80
1{22.03.00.00  {Beer 684,386 421,268 | 303,997 | 1,186,980 | 2,562,143 39.1%
2 22.04 Wine 70 54 - 573 -
3i22,06.00.20  iChampagne & 4,500 - -
Other Cocktails
4:22.08.20.00  {Brandy 35 450 - 1409 151.2%
5i22.08.30.10  {RM of Whiskey 131 - - - -
6:22.08.30.90  {Other Whiskey 3,789 6 12,816 19,661 16,393 44.2% i1t seems that whiskeys are exported as
‘Other Whiskeys'
7:22.0840.00 {Rum &allied 49,168 32,898 | 46,491 39,276 | 544,662 82.4%
8i22.08.50.00 Gin &allied 163
9i22.08.60.00  {Vodka & allied - 450 5579 8,253 12,736 |  204.7% Last4 years'.
10:22.08.70.00  iLiquors, Liqueurs & 3,203 2,158 4814 1,013 5,758 15.8%
allied
TOTAL Overall 746,938 467,268 | 369,778 | 1,255,755 | 3,137,725 43.2%
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Annex-2.6

SN HS Code Brief Product Name FY CAAGR Remarks
2075-76 2076-77 2077-78 2078-79 2079-80
1:22.03.00.00  |Beer 51,603 36,602 35,690 86,826 182,759 37.2%
2 22.04 Wine 419 32 5461
3i22.06.00.20 Champagne & Other 437
Cocktails
4:22.08.20.00  |Brandy & allied 57 681 1,955
5:22.08.30.10 RM of Whiskey 46
6i22.08.30.90 | Other Whiskey 3,520 8,797 12,151 23,402 19,478 53.4%
7:22.08.40.00 |Rum &allied 30,061 19,749 27,099 67,596 67,596 22.5%
8:22.08.50.00  |Gin &allied 163
9:22.08.60.00 |Vodka & allied 272 2,391 4,862 9,849 230.7%iLast 4 years'
10:22.08.70.00 Liquors, Liqueurs & allied 92 1,443 574 2,566 5,737 181.2%
TOTAL 88,745 67,739 77,905 151,066 287,372 34.1%
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Annex-2.9

Photograph: Distillation of Country Spirit

Copper pot called Tamuro
Water

Earthen pot called Aari

Traingular iron stand called odhane
Perforated big earthen pot

Fermented millet inside the
large container (Tama ko Taulo)
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Production Process Flow Chart: Millet Spirit & Country Wine

Rice (normally little quantity to
generate starch) but may vary
quantity as per the personal
preference end product quality
requirement)

Finger Millet
Water Washing
(Preferably: 15/20 times to prevent foul
> smell of end product)
Water l X
Cooking <
—>
\ 4
Banana leaf Curing
—> (Covering with banana leaf)
Yeast Cooling (until lukewarm)
l (Normally in bamboo mats)
Grinding l
| Mixing

Red-Hot Charcoal

v

Covering & Storage

(2 days in Dalo/Thunche; in emergency

HDPE bags also used)

\ 4

Transfer to Airtight Jar & Allowed for

Fermentation

(3 weeks-6 months depending upon the

location & need)

Heat & Water

\4

—»

Distillation (3-8: 9TeY)

Raksi-Spirit l

Filling in Jerkins/Bottle

Note:

Filtration

l

Jaand/ Country Wine

Spent Grain (Pig Feed)

e No uniformity in the use of utensils for fermentation & distillation. Plastic & aluminium are widely being used
instead of traditional clay pots as clay pots break frequently. Copper is considered better but is expensive.

e Aluminium distillation set, with external pipe system, costs Rs. 9,300/-

Input-Output ratio

e Yeast is prepared by using different ingredients (usually, wild herbal plant/s mixed with wheat/millet flour) by

different communities and also depends on the geographical location.

e Packing is done in used jerkins (and is repeatedly used) or used PET bottles for one-time use.
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Commercial Production of Ethanol from Millet

In commercial sector, the ethanol from the millet is manufactured as per the following
process:

1. Preparing the Raw Materials: Millets such as finger millet (ragi), pearl millet
(bajra), and foxtail millet (kangni) are chosen as main raw materials. To get rid of
contaminants, the millets are carefully cleaned, washed, and dried.

2. Grind and Mill: Using a grinder or mill, the dry millets are then reduced to a fine
powder. As a result, the millet particles have more surface area, which makes it
easier for enzymes to break down starch during the fermentation process.

3. Saccharification: A slurry is created by combining water and the powdered
millets. To turn the starch in millets into fermentable sugars, enzymes such as
alpha- and beta-amylase are added to the slurry. Saccharification is the term for
this procedure.

4. Fermentation: The millet slurry is transported to tanks or vessels for
fermentation. The addition of yeast, such as Saccharomyces cerevisiae, causes
the slurry to ferment as a result of anaerobic respiration, turning the sugars into
ethanol and carbon dioxide. Usually taking several days, fermentation takes place
in a temperature-controlled environment.

5. Distillation: Following fermentation, a combination called the fermentation broth
is created that includes ethanol along with water and other contaminants. Alcohol
is extracted from the mixture by distillation. A concentrated ethanol solution is
created by heating the broth and collecting and condensing the ethanol vapour.

6. Dehydration: Water is typically present in the concentrated ethanol solution that
results following distillation. Additional dehydration procedures, such as molecular
sieves or azeotropic distillation, are used to produce anhydrous or pure ethanol.

7. Purification: To remove any leftover contaminants and enhance the quality of the
ethanol, the dehydrated ethanol is put through purification procedures such
filtration or activated carbon treatment.

8. Denaturation (optional): To render ethanol unfit for human consumption if it is
being used for industrial or non-consumable reasons, small amounts of chemicals
like methanol or denatonium benzoate may be added.

It is crucial to remember that the ethanol production process can change depending on
the particular millet variety used, regional production methods, and equipment available.
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Annex: 2.11
TEST REPORTS

Tests Done by the IRD (Excise Division)

Observatior
SN. | Parameters Unit - OSJS%ML - OIIJJPNBTO% v,
1 Colour ; e Colorless
2. | Odour /Taste - Alcoholic Alcoholic
3. | Volume ml 300 ml 300 ml
45l PH - 6.5 6.5
5. | Alcohol content at 20°C | % (Vi) 17.5 17.6
6. | Proof - 30.67 30.84
7 °UP : 69.33 69.16
8. | Total acid as Tartaric acid* | g/100L 7.87 7.82 100gm Max
Volatile acid as acetic acid | g/100L 6.29 6.26 7 _;_.j‘.-;»i
Aldehyde as acetaldehyde* | g/100L 8.80 8.75 45gm 3
g/100L N.D. N.D. 0.5gm’
thyl Alcohol - N.D. ND. il
le / Non edible - Edible Edible
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Tests Done by M/S Himalay Distillery for its Rectified Spirit

NS Lab Accreditation No.: 09-2068/69 Regd. No. 53875/064/06

<

#¥#ASTHA SCIENTIFIC RESEARCH SERVICE PVT. LTD

vi, Katt du, Nepal, Tel: +977-1-4533748
E-mall: aasthalab2065@gmail.com, aasthalab2079@gmall.com

(Center for c omplete s ¢cl entifiec s ol ution

Report No. : 442/2080 ~ Date received £28/04/2080
EntryNo. : AASTHA — 504 — 2080 Test Performance Date: 28-30/04/2080 .
Sample : ENA Sampled By : Client
Client : Himalayan Distillery Limited, Parsa Issue Date : 30/04/2080
S.N. Parameter Test Method Observed Values
1. H . pH Meter 6.8
2. | Color e ! Visual Colorless
3. Odor - Smell Alcoholic
4. Taste Organoleptic Alcoholic
Alcohol Strength, =
a. Byvolume (V/V %) § a. 96.22
- b. Proof Spirit (%) o Erninetrt b. 168.63
c. OP (Degree) 7 c. 68.63
Total Acid as Tartaric acid,
- (g/100It abs. alcohol) Alitation 150
Volatile acid as acetic acid,
i h
7- | (g/1001t abs. alcohol) Tistign 116
Aldehyde as acetaldehyde, .
ti .
. & {g/100It abs. alcohol) Titration ) 0.46
. | Furfural (g/100lt abs. alcohol) Color Comparison <0.05
10. | Arsenic (ppm) ..Spectrophaotometric N.D
11. | Lead (ppm) H v AAS N.D
12. Copper (ppm) . - AAS N.D
13, Total Solid (%) Gravimetric <0.,05
14. | Methanol (%) " Spectrophotometric <0.01
RS watas oo d . -—@—-L—*-A.
Analyzed By Checked By . Authorized By
(Chairperson) ..
N e Issued report v
ey o Wi o B B e e amle et and amount oniv. e i e
3. Even in the case of stable such as lm ol . My Wil ot e atored Mo han o wnioms oy e ciler
i aVeniias 2t b b et g LA

(%8] CamScanner
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Annex-12(a)

1. Akobel csmtent .
12,16 (021)
A - .71 (< L -

2. Totl estors as otby | acctate
Sample | g ethy! occtame/ 1001, abmolite skabal
| (a6 i

2 158,304 (24.385)

TR T 214454 (6A408)
T amani(12445)

—t

3. Towl aMchyde ms noctaldehyde

.
Sample | g scethlelinde/100 1 abs ok
lorooo) |
| 19413 (1.424)
TN 17424(0.642)
ot 9832060 2 |
s L S S.126¢0750) |

Note: Fige ren are the meins of triplicate. Values in the pareathesis are standard devistion

)
A

Sangen Ruma Hai
Sample Amalyit
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Re'. No. : 1;3/")3;

Oaore: mu/ot/ s

4 INzhor abeobol s fusel oil
Sinle | g FO10) Lam. s _
J 1B ) —

E0T N (1t ) 3691088

3| .__ 902,203
R T S T 17 1K N :

t- - .. 309380003)

5. Total ackiaty as lactic acid
“Samgee | g lachic xid) 00L ebs e |
! 2L RULE./ -
SR W~ L2 UYF D -
|3 | _\Imees(i21g)
4 _20254(15.88) |
| Serge P06 (1568

6, Volstile acidity as uectic acid

[Somgle | gareis s 120 L obs e |

_| Pyenometer method (ADAC, 2005)
| Tinmetric metsod (FSSAL 2019) Y|
| Tirmetric metwod (ADAC. 303)

¢ methed (AQAC, 2005)
Tirmeric method (FSSAL2019)
| Tirimetric methed (FSSALI019)

Annex-12(b)
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Rel.No.: 239 N]l‘.

S
Report on chemical analysis of raksi
1. Aleohol content

Alcohol (% v/v
42.47(0.14)
30.83 (0.00)
0320028 |
24.89 (0.08)
12 51 {0 34)

!

g L.!cﬂ’)

Total esters us othyl acetate

i

g cthyl acetate/ 00K, sbohute slcobol
4R0.716 (16 58)
327.3 (6.59)
288714 (10.001)
273416 (8.165)
108274 (10.83)

9000i>

3, Total aldechyde as acetabdchyde

00 L abs ok |
10.015 (0.59)
T612¢218)
311156 (11.36)
825 (1L.02)
1,669 (2.07)

Note: Figures are the mesns of eriplicase. Values im the parenthesis are standard deviation.

e, Y I

Ssngen Rema Rad
Sunple Ansiyst

ﬂ°05>k

Annex-12(c)
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Annex-12(d)

Rel.No.2949 [w] £1
4. Higher sicohol as fusal ol
Sample

£ FO/100 1 sbs ale |
50.412(5.19)
A5247(3.7)
| 21684 (2.4)
| 2424(03)
5,155 (0.48)

S, Total acidity as tartaric acid

Sample g tartanic s/ | 001, abs sk
273369 (1101)
420127 (1517
smes@ion |
412213(1879)
L 1S197(1439)

6. Volatile ncidity as acefic ncid

[ Sample | g acetic acid/100 L abs alc
A
B
C
D
E

0w

-

[ Bk
m(one(>

12189 (12.13)
0!

21227 (0%9)
173 296 (6.00)
43,006 (462)
Note: Figures are the sseans of triplicate. Values in the parenthesis are standard devintion.

SN “ﬁm Method (Referemee) |
1 comtent | Pycnomneter method (AOAC, 2005) g

2 | Totl esters Terimetrio method (FSSAL 2019)

3 Towl aldehyde Tiimetric method (AOAC, 2005)

4 aleobol e method 2005

: e

o

Velatile acidaty Tanmetnc method 201 o)
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Ret. Mo © 24,0/90 /51 Daro ; 90'1/01-/31

&

Srakh
Report on alcohol content of raksi (8 paane)

_Detall __Aleshol content (%viv)
| Millr, Terhathimm, Skg fermented mash | e
bl mash

23,14 (0.
.34 (0.19)
[ Milies + 0,.5% Rice, Jhapa, Skg fermeniod mash | 1846 (0.23

il

Note: Figures are the means of triplicate. Values im the parenthesis are standard deviation.

O —— T T —

Sengen Rouma Rai
Sampie Analyst

Annex-12(e)
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Annex-2.13 (ka)

Production Cost of Kodoko Raksi (Ms. Sar Kumari Aaathpaharia) at Dhankuta

SN Cost Head Unit Quantity Rate- Amount- Rs. Remarks
Rs/Unit
A Raw Materials/Inputs
1:Finger Millet Kg 5 75 375
2:Yeast Kg 0.15 200 30
3 Timber Kg 18 7 126
4 :Manpower man-days 1 700 700
5 Miscellaneous (utensils, working LS 50
capital, space etc.)
Total Input Cost 1,281
B Output Fermented for 3-months
111f, 25 UP (3-pane: 42.8% abv) Litre 1.95 Additional: 1 litre of 70 UP
2!If, 50 UP (5 pane: 28.5% abv) Litre 3.25
370 UP (8-9 pane:17%) Litre 5.85
C By-products & Income
- Spentgrain Kg 15 8 12
- Charcoal Kg 45 8 36
- 70 UP spirit (for 3-pane only) Litre 1 Not accounted here
Sub-Total (Misc Income) 48
D Net Production Cost 1,233
E Per Litre Production Cost OR- Per 750 ml
1i25 UP 482 362
250 UP 379 285
3:70 UP 211 158
Note:
But, while producing 3-pane, 1 litre of 70-UP can also be recovered, which is sold at @150/~ per litre
Dhankuta-Computation of Yield: RS Equivalent per 100 Litres of Feedstock
A Basis of Output (3 pane) 42.36% ofabv i.e.25UP As per Test Report
1:iOutput per 5 Kg= 1.95 |Litre of 25 UP &
& 1.00 iLitre of 70 UP &
2iConversion factor
1 litre of 25 UP= 0.45 Litre of RS
1 litre of 70 UP= 0.18 Litre of RS
3iThatis, Total equivalent RS= 1.06 Litre of RS
4:Thus, Yield (Litre of RS/100 Kg)= 21.11 Litre
B Basis of Output (5 pane) 28.50% of abv i.e.50 UP
1:Output per 5 Kg= 3.25 iLitre
2:Thatis, output per 100 Kg= 65.00 |Litre
3:Conversion factor
1 litre of 50 UP= 0.30 Litre of RS
4:Thus, Yield (Litre of RS/100 Kg)= 19.46 Litre
C Basis of Output (8 pane) 17.00% of abv i.e.70 UP
1:Output per 5 Kg= 5.85 iLitre of 70 UP &
2iThatis, output per 100 Kg= 117.00 iLitre
3:Conversion factor
1 litre of 70 UP= 0.18 Litre of RS
4:Thus, Yield (Litre of RS/100 Kg)= 21.02 iLitre
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Annex—2.13(kha)

Production Cost of Kodoko Raksi (Mr. Lok Bahadur Limbu ) at Myanglung, Tehrathum

SN Cost Head Unit Quantity Rate- Amount- Remarks
Rs/Unit Rs.
A Raw Materials/Inputs
1:Finger Millet Kg 5 68 338 Well cleaned (o)
2:Yeast Kg 0.15 200 30
3iTimber Kg 18 7 126
4 :Manpower man-days 1 700 700
5:Miscellaneous (utensils, working LS 50
capital, space etc.)
Total Input Cost 1,244
B Output Fermented for one year
1:1f, 30 UP (3-pane: 40% abv) Litre 1.85 Additional: 1 litre of 70
2:If, 50 UP (5 pane: 28.5% abv) Litre 3.09
3i70 UP (8-9 pane:17%) Litre 5.56
C By-products & Income
- Spent grain Kg 5 8 40
- Charcoal Kg 6 8 48
- 70 UP spirit (for 3-pane only) Litre 1 Not accounted here
Sub-Total (Misc Income) 88
D Net Production Cost 1,156
E Per Litre Production Cost OR- Per 750 ml
1:When, 30 UP 474 355
2:When, 50 UP 374 281
3iWhen, 70 UP 208 156
Note:
But, while producing 3-pane, 1 litre of 70-UP can also be recovered, which is sold at @ 150/- per litre
Computation of Yield: RS Equivalent per 100 Litres of Feedstock
A Basis of Output (3 pane) 40.00% jofabv i.e.30 UP
1:Output per 5 Kg= 1.85 iLitre of 30 UP &
& 1.50 iLitre of 70 UP &
2:Conversion factor
1 litre of 30 UP= 0.42 Litre of RS
1 litre of 70 UP= 0.18 Litre of RS
3iThatis, Total equivalent RS= 1.05 Litre of RS
4:Thus, Yield (Litre of RS/100 Kg)= 20.92 iLitre
B Basis of Output (5 pane) 28.50% iofabv i.e.50 UP
1:Output per 5 Kg= 3.09 iLitre
2iThatis, output per 100 Kg= 61.75 iLitre
3iConversion factor
1 litre of 50 UP= 0.30 Litre of RS
4:Thus, Yield (Litre of RS/100 Kg)= 18.49 iLitre
C Basis of Output (8 pane) 17.00% {ofabv i.e. 70 UP
1:Output per 5 Kg= 5.56 iLitre of 70 UP &
2:Thatis, output per 100 Kg= 111.15 iLitre
3:Conversion factor
1 litre of 70 UP= 0.21 Litre of RS
4:Thus, Yield (Litre of RS/100 Kg)= 23.29 iLitre
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Annex-13 (ga)

Production Cost of Kodoko Raksi (Mrs. Aaitarani Hangam Limbu) at Birtamod, Jhapa

Kg)=

SN Cost Head Unit Quantity Rate- Amount- Remarks
Rs/Unit Rs.
Raw Materials/Inputs
1{Finger Millet Kg 5 66 330 :Rajasthani Millet
2 Yeast Kg 0.15 200 30
3{LPG Kg 142 180 256 i1 cylinder=100 Kg Millet.
1 cylinder=Rs. 1,800/-
4 Manpower man-days 1 700 700
5 Miscellaneous (utensils, LS 50
working capital, space etc.)
Total Input Cost 1,366
Output Fermented for 3-months
111, 30 UP (3-pane: 40% abv) Litre 1.76 Additional: 1 litre of 70 UP
2iIf, 50 UP (5 pane: 28.5% abv) Litre 3.06
31If, 70 UP (7-8 pane:17%) Litre 5.50
By-products & Income
- Spent grain Kg 3 8 20
- 70 UP spirit (for 3-pane only) Litre 1 Not accounted here
Sub-Total (Misc Income) 20
Net Production Cost 1,346
Per Litre Production Cost OR- Per 750 ml
1125 UP 667 500
2{50 UP 440 330
3|70 UP 245 184
Note:
But, while producing 3-pane, 1 litre of 70-UP can also be recovered, which is sold at @100/~ per litre
Computation of Yield: RS Equivalent per 100 Litres of Feedstock
Basis of Output (3 pane) 40.00% ofabv ie.30 UP As per Test Report
1!Output per 5 Kg= 1.76 iLitre of 30 UP &
& 1.00 iLitre of 70 UP &
2|Conversion factor
1 litre of 30 UP= 0.42 Litre of RS
1 litre of 70 UP= 0.18 Litre of RS
3 Thatis, Total equivalent RS= 0.92 Litre of RS
4 Thus, Yield (Litre of RS/100 18.31 |Litre
Kg)=
Basis of Output (5 pane) 28.50% iofabv i.e.50 UP
1{Output per 5 Kg= 3.06 |Litre
2 Thatis, output per 100 Kg= 61.10 |Litre
3{Conversion factor
1 litre of 50 UP= 0.30 Litre of RS
4 Thus, Yield (Litre of RS/100 18.29 |Litre
Kg)=
Basis of Output (8 pane) 17.00% {ofabv i.e. 70 UP
1{Output per 5 Kg= 5.50 |Litre of 70 UP &
2 Thatis, output per 100 Kg= 109.98 Litre
3|Conversion factor
1 litre of 70 UP= 0.18 Litre of RS
4 Thus, Yield (Litre of RS/100 19.76 |Litre
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Annex-13 (gha)

Production Cost of Raksi from Broken Rice (Ms. Shanta Moktan Tamang) at Belbari, Morang

SN Cost Head Unit Quantity Rate- Amount- Remarks
Rs/Unit Rs.
A Raw Materials/Inputs
1i{Broken Rice Kg 100 53 5,300 :lf, no sugar is mixed
2|Yeast Kg 1.50 200 300
3{Timber Kg 100 20 2,000
4 Manpower man-days 5 700 3,500
Total Input Cost 11,100
B Output Fermented for 2-weeks
11If, 30 UP (3-pane: 40% abv) Litre
2{If, 50 UP (5 pane: 28.5% abv) Litre
3{70 UP (8-9 pane:17%) Litre 104.00 Normal production
C By-products & Income
- Spent grain Kg 40 8 320
- Charcoal Kg 6 8 48
Sub-Total (Misc Income) 368
D Net Production Cost 10,732
E Per Litre Production Cost
1{30 UP
250 UP 103 {50-UP Production as per
Test Report though itis 7-
Pane
3{70 UP
Computation of Yield: RS Equivalent per 100 Litres of Feedstock
A Basis of Output (7-8 pane) 28.50% iofabv i.e.50 UP
1:Output per 100 Kg= 104.00 :Litre of 50 UP
2{Thatis, output per 100 Kg= 104.00 iLitre
3iConversion factor
1 litre of 50 UP= 0.30 Litre of RS
4:Thus, Yield (Litre of RS/100 31.14 iLitre
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Annex-2.14

Estimated Employment Creation in a Year (Y-2022)

Description Q'ty Unit Remarks

Spirit Production

Unrecorded production of Spirit (30-UP or 113,969,118 |Litre
3-pane basis) as per Annex 2.7

No. of man-days required to produce 1 0.54 |Man-days Based on Tehrathum
litre of spiritof 30 UP (3 pane)
Total man-days required to produce 61,521,791 {Man-days
above quantity of spirit
Assumption
Engagementin a year 100 {Days'employment
Thus, Number of people engaged 615,218
‘Jaand' Production
Unrecorded production of Jaand as per 83,265,249 |Litre
Annex 2.7
No. of man-days required to produce 1 0.021 {Man-days Based on Tehrathum
litre of Jaand case study

Assumptions: (Tehrathum example)

0.5 Kg mash (Chhokra)=1.5 litre Jaand

16 Kg millet processing= 1 man-day

Thus, 48 litre Jaand is produced by 1-

man-day

Total man-days required to produce 1,734,693 {Man-days

above quantity of 'Jaand'

Assumption

Engagementin a year 100 {Days' employment
Number of people engaged 17,347

Thus, total number of people engaged in 632,565

the production of Raksi & Jaand (180-
days a year basis)
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Annex-4.1

Experience: Registration of Feni as Geographical Indication (Gl)

Background:

India initiated the process of enacting the Gl Law largely to meet its commitments under
the WTO-TRIPS Agreements. Subsequently, the Government has taken to popularising
the idea of Gls by hosting workshops and meetings with producer groups across the
country. The registration of Gl in respect to a product gives exclusive right to the
proprietor for its use and protects him from an act of unfair competition against
deceptively similar goods.

Geographical Indications find favour amongst different ‘development’ constituencies
because they relate to locally stabilised cultural practices. Gl-specifications may foster
the cultural integrity of products throughout the supply chain while also enabling the
accumulation of economic returns within the region of production. The Government has
therefore taken to popularising the idea of Gls by hosting workshops and meetings with
producer groups across the country.

In promoting the idea of Gls, the Government considers that the deep cultural heritage
and biodiversity of the country could generate a large portfolio of Gl-products. The hope
is that protecting this cultural heritage and biodiversity through Gls would translate into
improved livelihood. Domestic protection through Gls, the Government feels, would
make it easier to fight cases like that of Basmati in the future. The government believes
that while Gls cannot address all the ills of such practice, they can be part of a larger
policy initiative.

Introduction of Indian GI Law:

In 1999 AD the Government of India (GON) enacted ‘Geographical Indications of Goods
(Registration and Protection) Act in 1999’. The definition for a Gl in the Act is as follows:

an indication which identifies such goods as agricultural goods, natural
goods or manufactured goods as originating, or manufactured in the
territory of a country, or a region or locality in that territory, where a given
quality, reputation or other characteristic of such goods is essentially
attributable to its geographical origin and in case where such goods are
manufactured goods one of the activities of either the production or of
processing or preparation of the goods concerned takes place in such
territory, region or locality, as the case may be.

There are three key elements in the definition:

e An indication must be able to mark out the particular goods. This could be a
symbol (e.g. the Taj Mahal) or a word (e.g. Darjeeling for tea), there being no
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requirement for the ‘indication’ to be a direct geographical name of a place (e.g.
consider Basmati).

e The goods must possess some distinctive quality or characteristic or reputation.

e These particular qualities are linked to the geographical region, reflecting a mix of
environmental factors, human practice and cultural norms.

Gl Application Requirement:

The application requires documentation to help establish the distinctive qualities of the
product in question and its link to the demarcated geographical region. These are
assessed by the Gl Registry in Chennai. Establishing the following are key to the
application process:

« What is the indication to be protected and is there any symbol to be used on the
protected products? Thus, there should be a clear expression of the ‘indication’
and any logo or mark that might be associated with the indication.

« What are the distinctive features of the product? Clearly establishing this helps
later in distinguishing between the genuine and the imitations.

o« What is the link between product and place? This is usually assessed through
historical evidence which details the long-established cultural repertoire
surrounding that product in the identified place; thus, a mix of environmental
factors and human practice. A map demarcating the designated area is also
used.

« Who is the applicant? Here the assessment is whether the applicant represents
the interests of producers associated with the product and in the designated
region.

o Finally, there is a need for an inspection structure to ensure that the products

which will carry the protected indication do consistently meet the standards of the
specification.

GI Reqistration Timeline

Demonstrating its keen interest in Gls, the Government of India ran a series of meetings
across the country to promote and popularise the idea of Gls, with the hope that
producer groups and associations would start looking at Gls as a means of protecting
their traditional and cultural products. The timeline of the Gl registration process was as
follows.

e In January 2002, one of these meetings took place in Goa. The meeting was co-
organised by the Goa Chamber of Commerce and Industry and with various Goa
Government Officials, the meeting discussed the potential use of Gls in Goa and
identified a range of possible products. Feni was nominated as the first candidate
product and this also led to ‘caju (cashew) being the adopted choice.
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Over the next few years, the Government of Goa pursued a Gl-application for
Feni.

o An informal committee involving journalists and archivists, agronomists
and scientists, and bottlers and distillers, was assembled.

o Details of the distilling process were scripted, its history was researched
and collected, and chemical analysis was conducted and documented.

In July 2006, the Goa Cashew Feni Distillers and Bottlers Association was
registered and they became co- applicants of the Gl-application with the
Department of Science and Technology.

By March 2007 a draft of the application was ready. Officials from the Gl Registry
were informally consulted and meetings in Goa continued to deliberate on the
application.

Eventually, in December 2007 the application was submitted to the Gl Registry in
Chennai.

Finally, in February 2009 it was registered — marking a successful end to this
process.

Concerns Raised During Stakeholders’ Meetings

In approaching questions of Gls and localisation, the study frames Gls as clubs: like a
club, Gls can only be used by those who adhere to the specifications. This draws
attention to an underlying social construction of a consensus amongst producers, who
are not only competitors, but differentially endowed and socially located. Many related
pertinent issues were raised, some of major questions relate to the followings:

How to get together with the government departments and discuss what
measures have to be taken to standardise the product. This statement is
evidence of the issues around the granting of a Gl, which can open up an array of
activities to be undertaken. While it might not necessarily require
‘standardisation’, it would require steps to develop governance systems,
certification and monitoring. All those who use the Gl, that is, distillers, bottlers
and retailers, need to agree to some minimum standards related to Feni while not
excluding or marginalising the rich diversity and tradition of Feni-distilling.

A number of concerns of the Feni sector were noted, including its excise status of
‘country liquor’ that prohibited the transportation and sale of Feni across Goa’s
borders.

Mention was also made of the threat of caju-distilling in neighbouring states along
the border of Goa.

Threats of misappropriation of ‘Feni’ were a theme that recurred throughout the
period of research.
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e The GI, it was hoped, would ensure that ‘Feni’ remained rightfully and exclusively
Goan — a hope often expressed, along with an expectation of a ‘future of plenty’
where Feni would replicate the ‘global success’ of Tequila from Mexico.

Note: In case of Banarsi sarees, there have been stories of the use of imported Chinese silk which,
according to some reports, contributes to over 50% of the silk. Weavers are also troubled by the
continuing introduction of power looms which produce cheap imitations, thus further depressing the retail
price of sarees and the piece-price for sarees they receive.

Current Experience/Future Course of Action

e It is widely believed that the Gl has given Feni an image makeover, from the tag
of local poor man'’s liquor it has become this exotic drink. Now everyone’s curious
about it.

e South Asian Network for Development and Environmental Economics (SANDEE)
report on the Feni industry, which was prepared with help from Goa University,
notes the followings.

o The industry has now requested the government to lay-down a
standardised process, which can be made a bench-mark for those looking
to export the drink.

= More hygienic approach is required for Feni production. Only then
the quality product can be obtained which can be internationally
marketable.

= Stakeholders are of the opinion that the ‘standardised process’
requires fruits to be squashed by a fruit crusher the contents of
which are later fermented in a clay pot. The entire process should
follows stringent hygiene guidelines.

= While efforts are on to bring all brewers into one umbrella
organisation, it is a tough task given that most families learnt to
brew Feni from their forefathers.

e Furthermore, in order to avoid crushing of cashew apples with legs, Indian
Council for Agricultural Research (ICAR) is said to have reported to have
developed a micro-organism which is a local entity and can be introduced in the
juice during fermentation.

e Manufacturers point that a bigger challenge now is to educate people into the art
of drinking Feni. Some manufacturers have websites with dedicated pages
explaining different ways to have the drink, a cocktail or like a Tequila shot with
lime and sugar.

e Some very prominent multinationals have started inquiring about scaling up
production of Feni and selling it internationally as India’s answer to popular spirits
such as mezcal. However, local businessmen do not wish to go for mass
production altogether, and instead preserve the craft process, while still selling it
to a global market “just as the French did with cognac and armagnac”.
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Patenting of Feni

After obtaining Geographical Indication (Gl) status for the Feni, researchers and
producers are now trying to patent the process to manufacture this local brew, which is
also known for its medicinal benefits. The Indian Council for Agricultural Research
(ICAR) has begun the process to patent the process of manufacturing Feni in
consultation with legal experts, who have prepared a water tight case to be presented
before the concerned authorities.

e The process to be patented involves the system followed to manufacture Feni,
right from plucking of cashew apple to bottling of the brewed final product.

e On behalf of ICAR, the application is moved to Patenting Authority of India (PAl),
which will certify the process after inviting objections from across the world.

e To get it patented, the process should be unique to the Feni manufactured in
Goa. The researchers are closely working with a local businessmen.

Heritage Drink

e In 2016, the Goa Legislative Assembly officially recognized Feni as the state's
heritage drink, acknowledging its cultural significance and unique distillation
process. This move was met with much celebration and pride by Goans, who
have long cherished Feni as a part of their identity.

140



Annex-4.2

Differences Between Pot Still & Column Still Distillation

There are two main types of stills used for making spirits: (1) pot stills and (2) column
stills.

Pot Still Distillation:

The pot still is the more traditional type of still, that dates back to the 8™ century AD. The
typical pot still looks like a giant copper kettle. It comprises of a kettle-like boiler, a swan
neck, and a condenser.

Swan neck

Condenser

Boiler
Spirit collected here

Beer-like substance added
here batch-by-batch

T

Diagram of a pot still (Image Source: Whisky Advocate)

Heating

The fermented liquid, known as "wash," is poured in the boiler. As the wash heats up,
alcohol and other volatile compounds with lower boiling points than water begin to
evaporate. These vapors rise up the neck of the pot, then travel through a condenser,
usually a coiled tube submerged in cold water. This cools the vapors back into liquid,
collecting the condensed alcohol concentrate, also called "distillate," in a separate
container.

Pot still distillation is a batch process, meaning the entire volume of wash is distilled at
once. This results in a flavorful distillate that captures the full range of compounds from
the wash, including congeners like esters and aldehydes, which contribute to the spirit's
character. However, pot stills typically produce distillates with lower alcohol content
(around 40-60% ABV).
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Pot stills are several times more expensive and effort-intensive to operate than column
stills. Firstly, pot stills are operated on a batch-by-batch basis. This means that the
distiller must make efforts to feed new batches of ‘wash’ into the pot stills with each
instance of use. Furthermore, just to create a single batch of whisky, it's necessary for
the distiller to run the distillation at least twice to ensure that resulting spirit is pure
enough to be made into whisky.

However, despite its inefficiency compared to column stills, pot stills have the advantage
of retaining much more flavour of the malt. When pot stills are fired up, alcohol and other
flavour compounds from the malt are turned into vapour and collected in the resulting
spirit. This is why pot stills are required by law to be used to make certain styles of
whisky. This includes ‘single malt Scotch whisky’ and ‘single pot still Irish whiskey’.

Column Still Distillation:

The continuous still (aka: column still, patent still, Coffey still) is a more modern design
for spirits production. Instead of a batch process like the pot still, the column still is
continuously supplied with fresh wort with an output of freshly-distilled spirit and spent
wash.

Dephlqgmator

The
Continuous Still =— Condenser
~ Heads
Cold Wash In @ — :
Sight Glass \
Hot Wash Out @ *— Condenser
Plate 2
Liquid Birs
Downflow Spirit
Alcoholic )
: )
Vapor
Analyzer =L t——— Rectifier
Hot Steam :mum}
Reflux Line /

Spent Wash &= .
Feints

A column still is an example of a fractional distillation, in that it yields a narrow fraction of
the distillable components. Column stills behave like a series of single pot stills, formed
in a long vertical tube.
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A column still, not surprisingly, is relatively narrow and tall. The towering column is often
made of stainless steel or copper, with multiple compartments stacked on top of each
other. Inside each compartment sits a plate with perforations.

A single column design will feature a boiler at the base producing steam, a lower
stripping section where the wash goes, and an upper rectifying section where alcohol
levels increase. However, when a high purity spirit is desired, more than two columns
can be used. The resulting spirit can be as high as 96.5% abv. This is ideal for neutral
spirits like vodka.

When two columns are used (as shown above in the diagram), like in the original
Coffee sitill, the first column acts as the stripping section (Analyzer). The alcoholic
vapor from the analyzer enters the bottom of the rectifying column, where the
finished spirit is ultimately collected.

Wash is continuously fed into the top of the column, while steam or hot liquid
rises from the bottom. As the wash encounters the steam or hot liquid, its most
volatile components, including alcohol, evaporate and rise with the steam.

Simultaneously, the wash is stripped of its alcohol and flows downward through
downflow tubes in the plates. Wash strength reduces as it flows downward. A
continuous cycle of alcoholic wash can be pumped into this type of still, creating a
continuous outflow of spirit and spent wash.

Stripped (approximately alcohol-free) liquid is drawn off at the base, while
alcoholic spirits are condensed after migrating to the top of the column.

The final spirit is collected after it passes through a condenser at the top. Inside
the column is a series of plates. The plates hold the wash but allow vapor to pass
through. The vapor increases in alcohol content as it travels upwards through the
analyzer and rectifier.

The plates act as mini-condensers. The rising vapors encounter a cooler plate,
causing some of the heavier compounds to condense and fall back down the
column. Lighter compounds, like alcohol, continue to rise through the column,
becoming progressively purer with each plate they pass. Finally, at the top of the
column, the highly concentrated alcohol vapor is cooled and condensed,
producing a high-proof distillate (up to 95% ABV) with a neutral flavor profile.

Key Differences & use

Key Differences:

Process: Pot stills are batch, while column stills are continuous.

Flavor: Pot stills produce richer, more flavorful spirits, while column stills yield
neutral spirits.
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e Alcohol content: Pot stills typically produce lower-proof spirits than column stills.
The column still is capable of producing purer spirits with higher alcohol content.
A range from 90% to 95% abv is common. Extra dilution is required to reach
bottling strength resulting in less flavor from the ingredients/wash.

o Equipment: Pot stills are simpler, while column stills are more complex and
expensive.

o Whisky made from a continuous still is typically lighter than from a pot still. It is
often used to make lower-end whiskies, lighter components of blends, and grain

whisky
Common Uses:
o Pot stills: Whiskey, rum, tequila, mezcal, gin (sometimes)

o Column stills: Vodka, neutral grain spirits, white rum, gin (mostly)

e Column stills are frequently used in the production of grain whisky and are the
most commonly used type of still in the production of bourbon and other American
whiskeys.

o Distillation by column still is the traditional method for production of Armagnac,
although distillation by pot still is allowed.

e The use of column stills for the distillation of Cognac is forbidden, although they
may be used for other types of brandy.

o Likewise malt Scotch Whiskies must be distilled in a pot still.

o Distillation by column stills is permitted for Calvados AOC and Calvados
Domfrontais. Calvados Pays d'Auge AOC is required to be distilled by pot still.
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Annex-4.3

Applicable Taxes on Domestic Liquors in selected countries

USA

In the United States, taxes on domestic liquors like Jack Daniel's and Jim Beam involve
two main levels: federal and state/local.

Federal:

o Federal Excise Tax (FET): This is the main federal tax on distilled spirits, currently
at $2.26 per proof gallon (a proof gallon is equivalent to 50% alcohol by
volume). For example, a 750ml bottle of 80-proof whiskey (40% ABV) contains
375ml of pure alcohol, translating to 1.5 proof gallons. So, the federal excise tax
on this bottle would be $3.40.

o Federal Bottling Bond: This is a one-time $100 tax on each barrel of distilled
spirits bottled for domestic consumption.

State/Local:
o State Excise Tax: Most states have their own excise tax on distilled
spirits, varying widely from around $2 to over $6 per proof gallon.
o State Sales Tax: Most states also apply their general sales tax to alcohol
purchases, ranging from 3% to over 10%.
e Local Taxes: Some counties or municipalities may impose additional taxes on
alcohol, such as special sales taxes or local excise taxes.

Therefore, the total tax burden on a bottle of Jack Daniel's or Jim Beam can vary
significantly depending on the specific location and type of whiskey. Here's a simplified
example:

o Federal Excise Tax: $3.40

« Federal Bottling Bond: $0 (not applicable to individual bottles)

» State Excise Tax: $5 per proof gallon (assuming a state average)

o State Sales Tax: 8%

Based on the above assumptions, a 750ml bottle of 80-proof whiskey in this state would
have a total tax burden of:

o Federal: $3.40

o State: $18.75 (5 * 3.75)

o Sales: $5.60 (70 * 0.08)

o Total: $27.75

This represents about 38% of the final retail price of the bottle, although the actual
percentage can be higher or lower depending on the specific taxes and price point.
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Domestic taxes applicable to spirits in the UK with more than 40% ABV consist of two
main components:

1. Alcohol Duty: This is a tax based on the alcohol content and volume of the
spirit. As of August 1, 2023, the rate for spirits exceeding 40% ABV is £52.95 per
litre of pure alcohol (LPA).

2. Value Added Tax (VAT): This is a standard rate of 20% applied to the total price
of the product, including the alcohol duty.

Therefore, the total domestic tax on a bottle of spirits in the UK depends on its specific:

e Volume: Measured in milliliters (ml) or liters (L).

o Alcohol content: Expressed as Alcohol by Volume (ABV).

o Price (excluding duty and VAT): This refers to the manufacturer's or producer's
cost before taxes.

Here's how to calculate the total tax:

1. Calculate the pure alcohol content: Multiply the volume by the ABV and divide
by 100.

2. Calculate the alcohol duty: Multiply the pure alcohol content by the duty rate
(£52.95 per LPA).

3. Calculate the price before VAT: Add the alcohol duty to the price excluding duty

and VAT.
4. Calculate VAT: Multiply the price before VAT by 20%.
5. Add the alcohol duty and VAT to get the total tax.

Example:
Consider a 70cl bottle of gin with 45% ABV:

Volume = 70cl = 0.7L

Pure alcohol content = 0.7L * 45% = 0.315L

Alcohol duty = 0.315L * £52.95/LPA = £16.74

Price before VAT (assuming price excluding duty and VAT is £10) = £10 + £16.74
=£26.74

e VAT =£26.74 * 20% = £5.35

o Totaltax =£16.74 + £5.35 = £22.09

Therefore, the total domestic tax on this bottle of gin would be approximately £22.09.
The import duty on spirits in the UK is based on the amount of pure alcohol they contain,
regardless of their ABV. As of January 28, 2024, the rate for spirits is £28.74 per litre of
pure alcohol.

Here's how to calculate the import duty for your spirits:
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. Find the volume of your spirits in litres.

2. Multiply the volume by the ABV (alcohol by volume) expressed as a
decimal. This will give you the number of litres of pure alcohol.

3. Multiply the number of litres of pure alcohol by £28.74. This is the amount of

import duty you will need to pay.

For example, if you are importing a 750ml bottle of vodka with an ABV of 40%, the
calculation would be as follows:

e Volume = 750ml / 1000ml/L = 0.75L
e Pure alcohol =0.75L* 0.4 =0.3L
e Duty=0.3L*£28.74 = £8.62

It's important to note that this is just the import duty. You may also need to pay Value
Added Tax (VAT) at 20% on the total value of the goods, including the duty.
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India

The taxes levied on domestic liquors in India, like Royal Challengers, are complex and
differ depending on several factors:

1. No GST: Unlike most goods and services, alcoholic beverages for human
consumption are specifically excluded from the ambit of Goods and
Services Tax (GST) in India. This means Royal Challengers is not directly
subject to GST.

2. Excise Duty: Instead of GST, each Indian state levies its own excise duty on
domestic liquors. These rates vary significantly from state to state, ranging
from around 100% to over 300% of the manufacturing cost.

3. Additional Taxes: In addition to excise duty, several other taxes can be levied on
domestic liquors, depending on the state and liquor category. These may
include:

o Special Additional Duty (SAD): Some states impose an additional duty
on top of the excise duty.

« Bottling Charge: Many states levy a fixed charge per bottle or unit of
liquor.

o Retail Excise Duty: Some states impose an additional duty at the retail
level.

Therefore, it's impossible to give a single, definitive answer to your question about
the taxes on Royal Challengers. The exact tax rate will depend on:

o The state where you buy the liquor.
o The specific category of Royal Challengers (e.g., whisky, vodka, etc.).
e The alcohol content.

Case: Delhi

The taxes levied on domestic liquors in Delhi, including Royal Challengers Whiskey with
40% ABV, are a combination of several components:

1. Excise Duty: This is the primary tax levied by the state government on the
manufacture and sale of liquor. As of January 27, 2024, the excise duty on
domestic liquor in Delhi is 40-45% of the Maximum Retail Price (MRP). For
Royal Challengers Whiskey, the exact excise duty amount would depend on its
specific MRP in Delhi.

2. Value Added Tax (VAT): This is a tax levied on the sale of goods and services,
including liquor. Currently, the VAT rate on liquor in Delhi is 25%. This amount is
calculated on the sum of the MRP and the excise duty.

3. Special Corona Fee (Optional): While there was a 70% "Special Corona Fee"
imposed on all liquor in Delhi during the Covid-19 pandemic in 2020, this fee was
later withdrawn in June 2020. As of today, there is no such additional fee on
liquor in Delhi.
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Therefore, to calculate the total tax amount on a bottle of Royal Challengers
Whiskey in Delhi, you need to:

1.
2.

Find the MRP of the bottle in Delhi.
Calculate the excise duty by multiplying the MRP by 40% (or 45%, depending on
the specific category).

3. Add the excise duty amount to the MRP to get the taxable value.
4.
5. Add the excise duty and VAT amounts to get the total tax on the bottle.

Calculate the VAT by multiplying the taxable value by 25%.

Example:

Let's

assume the MRP of Royal Challengers Whiskey in Delhi is ¥1000.
Excise duty = %1000 * 40% = %400
Taxable value = 1000 + 3400 = ¥1400
VAT = %1400 * 25% = %350
Total tax = ¥400 + X350 = X750

Therefore, in this example, the total tax on a bottle of Royal Challengers Whiskey with
40% ABV in Delhi would be X750.

Case: Bangalore

The taxes levied on domestic liquors in Bengaluru, Karnataka, like Royal Challengers
Whiskey with 40% ABYV, include:

1.

2.

3.

Excise Duty: This is the primary tax levied on all alcoholic beverages in India. The
Karnataka government levies different slabs of excise duty based on the type and
strength of the liquor. For Indian-made foreign liquor (IMFL) like Royal Challengers
Whiskey, the excise duty in Karnataka currently ranges from 23% to 31% of the
manufacturer's price.

Additional Excise Duty (AED): This is an additional levy imposed by the state
government on top of the base excise duty. In Karnataka, the AED on IMFL
currently stands at 6% across all slabs.

Value Added Tax (VAT): This is a state-level tax levied on the final selling price of
most goods and services, including liquor. Currently, the VAT rate in Karnataka is
28%.

MRP (Maximum Retail Price): This is the printed price on the bottle that
represents the highest price at which the retailer can sell the liquor. The MRP is
determined by adding the excise duty, AED, and VAT to the manufacturer's price.

So, for a bottle of Royal Challengers Whiskey with 40% ABYV in Bengaluru:

The excise duty would be between 23% and 31% of the manufacturer's price.
The AED would be 6% of the manufacturer's price.

The VAT would be 28% of the sum of the manufacturer's price, excise duty, and
AED.

Applicable Import Duty
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The import duty on alcoholic spirits with more than 40% abv in India consists of several
components:

1.

2.

Basic Customs Duty (BCD): This is the basic tariff rate levied on the imported
product. For alcoholic spirits with more than 40% abv, the BCD is currently 150%.
Social Welfare Surcharge (SWC): This is an additional 10% levy on the BCD.
So, the SWC on alcoholic spirits with more than 40% abv comes to 15% of the
BCD, which is 22.5%.

Custom Health Cess: This is a fixed charge levied on all imported goods. For
alcoholic spirits, the Custom Health Cess is 200 per liter.

. Excise Duty: This is a tax levied on the production, sale, or consumption of

certain goods, including alcoholic beverages. The excise duty on imported
alcoholic spirits is levied on the ex-warehouse price (inclusive of BCD, SWC,
and Custom Health Cess). The specific rate of excise duty depends on the type of
spirit and its alcohol content. However, for spirits with more than 40% abv, the
excise duty generally ranges from 150% to 200% of the ex-warehouse price.
Value Added Tax (VAT): This is a tax levied on the sale of goods and services.
The VAT rate on imported alcoholic spirits varies from state to state, but it is
typically around 20%.

Therefore, the total import duty on alcoholic spirits with more than 40% abv in India can
be quite high. For example, if you import a bottle of whiskey with an ex-warehouse price
of 1,000, the total import duty could be as follows:

BCD: %1,000 x 150% = %1,500

SWC: 1,500 x 15% = %225

Custom Health Cess: 3200

Excise Duty: ¥1,725 (assuming a 150% rate) x 150% = %2,587.50
VAT: %4,512.50 (total value after other duties) x 20% = ¥902.50

Total import duty: 1,500 + 3225 + X200 + %2,587.50 + %902.50 = ¥5,217.50

150



Thailand

The taxes levied on domestically produced whiskey in Thailand with 40% ABYV involve a
few layers:

1. Excise Tax:
o This is the primary tax and has two components:
o Ad Valorem Tax: 50% of the ex-factory price (pre-tax price for producers).
o Specific Tax: For white spirits and whiskey, it's currently 400 THB per liter
of pure alcohol.
o For your 40% ABV whiskey:
o Specific tax per liter = 400 THB/liter (pure alcohol) * 0.4 (ABV) = 160
THB/liter.
o The higher of the ad valorem tax and specific tax applies.
2. Value-Added Tax (VAT):
« Standard rate of 7% on the total price (including excise tax).
3. Local Taxes:
e These vary depending on the location of production and may include:
o Health Tax: 2% of the excise tax amount.
o TV Tax: 1.5% of the excise tax amount.

Total Tax Burden:

Calculating the exact tax burden is difficult without knowing the ex-factory price.
However, as a rough estimate, for a domestically produced 40% ABV whiskey:

« Excise tax would be around 160 THB/liter (assuming specific tax applies).
o VAT would be 7% of (ex-factory price + 160 THB/liter).
o Local taxes would add around 3.5% of the excise tax (around 6 THB/liter).

Therefore, the total tax burden could be around 25-30% of the retail price,
depending on the ex-factory price and local taxes.

Important Note:

o Tax cuts implemented in November 2023:
o Excise tax on spirits was eliminated (previously 10%).
o This significantly reduces the overall tax burden.
o Double-check for updates: Tax regulations can change, so it's best to consult
official sources or reliable retailers for the latest information on whiskey taxes in
Thailand.

However, in case of traditional liquors:

As of January 27, 2024, the taxes levied in Thailand on domestic traditional liquors with
more than 40% abv have undergone significant changes:

Previously:
« Excise tax:
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o Ad valorem tax: 50% of the ex-factory price (wholesale price).

o Specific tax: 400 baht per liter of pure alcohol.

o The higher of these two was applied.
e Surcharges:

o 10% of the excise tax (rounded to the nearest satang).

o 2% of the excise tax for the Thai Health Promotion Foundation.

o 1.5% of the excise tax for the Thai Public Broadcasting Service.
o Value Added Tax (VAT): 7% of the retail price.

Currently (as of January 2024):

o Excise tax:
o Reduced to 0% for locally produced spirits, including traditional liquors
with more than 40% abv.
o This aims to boost the domestic liquor industry and support small-scale
producers.
e Surcharges:
o Still applicable based on the original excise tax amount (before the
reduction).
o Value Added Tax (VAT): Remains at 7% of the retail price.

Therefore, for traditional liquors with more than 40% abv produced in Thailand,
you currently only pay the surcharges (based on the previous excise tax) and the
7% VAT.

Applicable Import Duty

The import duty on alcoholic spirits with more than 40% ABV in Thailand is 50%. This is
in addition to other levies, such as an excise tax of 60%, a municipal tax, a health tax,
and VAT.

Here's a breakdown of the total import duty on alcoholic spirits with more than 40% ABV
in Thailand:

Import duty: 50%

Excise tax: 60%

Municipal tax: Varies depending on the municipality
Health tax: 2%

VAT: 7%
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South Korea

The applicable taxes and fees in South Korea on spirits with 40% or above abv:

Taxes:
o Customs Duty: 20% of the Cost, Insurance, and Freight (CIF) value
o Special Excise Tax: ¥3,300 per liter of pure alcohol
o Value Added Tax (VAT): 10% of the total value (including customs duty, special
excise tax, and any other applicable taxes)

Additional Fees:
o Import Clearance Fee: ¥2,000 per customs declaration
e Inland Transportation Fee: Varies depending on the weight and distance of
transportation
o Storage Fee: May be charged if the spirits are stored in a customs bonded
warehouse

Total Tax and Fee Burden:

The total tax and fee burden for spirits with 40% or above abv in South Korea can be
estimated as follows:

e Customs Duty: 20% x CIF value
o Special Excise Tax: ¥3,300 x (volume in liters) x (alcohol content in %)
e VAT: 10% x (CIF value + Customs Duty + Special Excise Tax)

Example:

For a 1 liter bottle of spirits with 40% abv and a CIF value of ¥10,000, the estimated
total tax and fee burden would be:

« Customs Duty: ¥2,000 (20% x ¥¢10,000)
. Special Excise Tax: ¥1,320 (3,300 x 1 liter x 40%)
« VAT: ¥1,352 (10% x (¥10,000 + ¥¥2,000 + ¥#1,320))

Total: ¥4,672
The import duty on alcoholic spirits with more than 40% abv in South Korea is 50%. This
is higher than the import duty on spirits with 40% abv or less, which is 20%. Here's a

breakdown of the import duty structure for alcoholic spirits in South Korea:

o Spirits with ABV <= 40%: 20%
o Spirits with ABV > 40%: 50%

It's important to note that this is just the import duty. There may also be other taxes and
fees that apply, such as the special excise tax and the value added tax (VAT).
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Japan

Spirits in Japan with an alcohol content of 40% or above are subject to two main taxes
and fees:

1. Liquor Tax:
e This is a specific tax based on the alcohol content and volume of the
spirits. Currently, the rate for spirits above 40% abv is ¥330 per 1 liter of pure

alcohol.

2. Consumption Tax:
o This is a value-added tax (VAT) applied to the total price of the spirits, including
the liquor tax. The current rate for consumption tax is 10%.

Here's an example calculation for a 750ml bottle of spirits with 45% abv:

Pure alcohol content: 0.75L * 0.45 = 0.3375L

Liquor tax: 0.3375L * ¥330/L = ¥111.38

Pre-tax price: Let's assume the pre-tax price is ¥2000
Consumption tax: ¥2000 * 10% = ¥200

Total price: ¥2000 + ¥111.38 + ¥200 = ¥2311.38

Additional Notes:

o There are no additional fees specifically for spirits above 40% abv.

e The prices of spirits in Japan often already include the liquor tax and consumption
tax. However, it's always good to check the breakdown on the price tag or receipt
to be sure.

The applicable custom duties in Japan on spirits with 40% or above abv depend on the
type of spirit and its country of origin. Here's a breakdown:

Spirits:

o Whiskey:
o If originating from the United States: 30%
o If originating from the European Union: 29.5%
o If originating from other countries: Varies depending on the country
(e.g., Canada: 26.5%, Mexico: 22.5%)
e Brandy:
o If originating from France: 29.5%
o If originating from other countries: Varies depending on the country
(e.g., Spain: 29.5%, Italy: 29.5%)
e« Vodka:
o If originating from Russia: 30.5%
o If originating from other countries: Varies depending on the country
(e.g., Poland: 29.5%, Sweden: 29.5%)
e Rum:
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o If originating from the Caribbean: 29.5%
If originating from other countries: Varies depending on the country
(e.g., Mexico: 22.5%, Philippines:29.5%)
o Other spirits: The duty rate varies depending on the specific type of spirit.

Additional factors:

e Import duty: This is the base duty rate applied to the value of the imported
goods.

o« Consumption tax: An additional 8% consumption tax is applied to the landed
cost of the goods (including import duty).

o Liquor tax: A specific liquor tax is also applied on top of the import duty and
consumption tax. The rate of liquor tax depends on the type and alcohol content
of the spirit. For spirits with 40% or above abv, the liquor tax is generally around
¥100 per liter.
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PR China

Domestic spirits (above 40% abv) in PR China are subject to two main taxes:

1. Excise Tax:
o This is the primary tax levied on alcoholic beverages in China. The current rate
for domestic spirits above 40% abv is 50%.
2. Value-Added Tax (VAT):
e« This is a general consumption tax applied to most goods and services in
China. The standard VAT rate is 13%.However, it's important to note that some
localities might have different VAT rates.

Therefore, the total tax burden on domestic spirits above 40% abv in PR China is 63%
(50% excise tax + 13% VAT). However, the actual tax rate might vary depending on
the specific locality.

In PR China (People's Republic of China), the applicable custom duties on spirits with
40% or above abv involve two main components: Import duty and Consumption tax.
Here's a breakdown:

Import duty:

o Base rate: 50% of the CIF (Cost, Insurance, Freight) value of the spirits.

o Additional duty: An additional 10% is applied on top of the base rate for most
spirits (including liquors, spirits containing essential oils, and other alcoholic
beverages). This additional duty does not apply to certain exempted products like
pharmaceutical preparations, essential oils for industrial use, and scientific
research samples.

Consumption tax:
o« Rate: 17% of the total value of the imported goods, including the CIF
value, import duty, and any other applicable taxes.

Example:

» Let's consider a bottle of whiskey from the United States with a CIF value of $100
and an alcohol content of 40% or above.
Import duty: $100 (CIF value) * 50% = $50
Additional duty: $50 (Import duty) * 10% = $5
Total import duty: $50 + $5 = $55
Consumption tax: ($100 CIF + $55 Import duty) * 17% = $26.35
Total landed cost: $100 (CIF) + $55 (Import duty) + $26.35 (Consumption tax) =
$181.35
Important notes:

e These are the basic rates and may vary depending on specific trade agreements
or special policies.

o The additional 10% duty may not apply to all types of spirits. It's recommended to
consult the official Chinese Customs tariff schedule for specific details.
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AT 9.8

3ufar A TTaTe AAfRer AER®
(Standard Operating Procedure-SOP)

8 e FRUT BN, A FEAT RERIF Al Rfwr F Faeq (Format) F g GHS Hee A
SRR AIH forer| Fifafaaedel IeAr R [@AVT-aeg TUrwe d9vHel F [0V FUr SARIUIE d
FHNTH gl Hol JNTel” -3 HAIBIT [FHETNT FIIR a7 Gofes)
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gt 30fel TEHIN TEIT, FEFIR VA-2064 HeAHR FAEGN_FIRIIAFHL RIT 20¢0-2-§ AT
gat & (gat a7ax: te/2068-¢o) TR gduHl JelT. FA TUT HEFIR ArAlergarc Fiag
HRNT_HFels, e, defas qor aias aft v it RfF-Ravor o+t g3iaas! @it
FSleid 9IF Ele] JYT GIAI 34T F1ferd, deYAAT RIF 20co-b-fo AT (Gdl AFaT: £39/20c°-
¢t) ‘HA JEUPT F IqHT gl svF &) dguER. IH JeUlAe Il fasmer,  Rydeaver
HIZARIIA T BT ATHAT G3de] SSHIHES (Gl TFaN: £39/20co-¢¢ T #36/0co-¢8) &df
NP & Hi G LZATES Heddd be F . afFasr Tmfadd AT 3c9ad ad Hed e
FIIIeTT, ERTATIE [RIF 20co-29-20 AT FHISIA FHIII 15T 0% &) &re, @rer gfafer aar
TVETY AT F1IeT, faRIeToRe BT 20¢t-¢-20 F 9T ATHA TH TEFIR HEAH ABAT
HFATT i I 0% HTET T

Fifer gaer, UL, FA FUT TEFIR A-ATAIGE IIod SAITTIIAT Ieal@ o FAiRn dems
Y RFEREIT Alewr# AT TIT HeaifSeIeayaAr [§8fe5 gaela (Branding) 77 9d &
T _ar GRIRE HAGRIHAT it a5t 9 AR HAfdaxor [AdfAFT (Standard
Operating Procedure-SOP) TIR s o Sqa¥yl HT HFAR It [RIRAFT TIR TR Y
gees YT, FA TU TEHIR HrAledale Afd 20c¢-2-to &) T ATbd Rawld 9red god
3T &/

T¥gd _AlTIFFU_RSRFT FANIA Figiw! IR TIR Td RF 39-3c96Feve_ged IR
AThT FIATETT I5f 9 &) I ATAFFIOT_ASRFT THIAH Figlw! WRT Ic9Ige A9 ar
g7 T Il 37-3cUIGHEale HIATTAT 9fad Fglwt P @Re AR da) ard, I fAdfAwr
FHNAHS AT ATEITTT T I Flgiw 3T GIR IR &fF Ravor a1t 7t a3wufe
FEFHIN TEYT Gdaqer & 37 I9 [RERAFAT Iedf@d sgawar ASH 3c9iga Jur [@f-
ReRor FoRT GEAT SIS TIAT 3eaf@d Ud FHNGH JH HEIF AHAT TR HOF
FAISTd 97 1G4 IRTHAT Fha-Fd IGT-a1oY T a7/

. geshal aele (ingredient selection):

o TR Fighl IFT dIR I IJH AT A U9 I 39-3c9Geh T JUNET FHAS
el g4 G TR Y ATl JIIT o] Tof S| FETHT TeAihl IUIER e AT
fesTer © O e s-Rifer FARTHr T TSS ufd AT w7 A= B o ard
A AT Aol fel SUYF ASTAT Igehlel g ST AT Alg o_A Tlel Bef| JEhT
pH gfa FRT v WA B

A JERIHT Iellehl IO I oAl FHICTY ThearRienl geh! WHT ol aq@Y, A
YOI el aT HGlIcls TXETOT 0] JF JUNET T 3U-3cUIGehgeeh! WA helsd gefml
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Ife w8 A HGEAT BIGR INH! TSUAT a7 ULl 3o oRIAT dT HFlA RIH &
al Tl HICAT a7 Belfel INAT d WThideh Fehldehl HROT dT e Fol ThRel HeTed
ar FRIETS Ff AT qAS AP T AT AP A A gae Jeed a9
HEUTeS fegerl A & SRS el TeReehdlehl HY See] Toio|

R, A 3T HHfad ARRTCNS NaRIFATHR U9 Jeleral 6] Fal ar drfshuant
AP IHTHRH A 3cUleel 6] Yol HUAT FREET IREAT De-mineralised
Water Plant IR el &1

Frar degH fSear ar Sifsver fSiedmeear Scuried, t@E=s Ao ar fherv=res
TANT AP ‘33TTeAeh PG T TR FATsT! (Feldhl: cleaning & sorting) Fiar AT
U 13 TN 6] 9of | IS ABolehl el © 3 &N ol TAT FIT TN IR
AT (2R-9¥% AT 3MgdT g1 IR) AT HUSROT ] Tef | A, AT &77AT Jamed
HATHTAT DIGT AUSUHAT hglehl T HEa! PlGT TBea Al I ATy IHRTEE G
Faspch ured svafs &7 @R a6 oof o F9R TRe TRAT Fekarg A, e
Al Food Grade Plastic RT a1 $HAT TRl N TIH, FE@T S3AT, Togeal
H1H w961 SI3AT IRY Yot T A 313 T TN IR Tl B

TR HUSROT IRTET Fieles ARG F0r 3R W AR a1 ga-Fre am ©
& oo fARator IR G 9Eo| IaTFARER, A @ 9id dstaar (bay leaves)
1S foheaTershehl SUAT AT I Ao | HATAT FUAT FISTh FAHAT Heholol N
TGl T AU GRETOT 6] Ut ©| Fla fSieer dfgel $HUSROT IRTH of1g afgel
YT 6 9ef & (FIFO- First In First Out)l ca¥el @t @ie faavor oemad
it fafa, swsror @fa, e @Bfa, e = o sanfeer s Wy o
o

3UNTA  3U-3cUIGhells  HEATFAGIHR JH Foaee Al Tt diferd feger ard
T IT-FAd el o) A, AT qHIGH el T dAhA Al 30T 39-
3cUleehells AT IRATS Tl a6l AT (a1 TR oMl Rl Hed fawW) Iuelsts
IRBA Bl

HAT: 3U-3cUIeshel HA-3UNITS 3elet] IRTTHT FT AT YT I Gef S| Y FATAT
Ul AT-UTAAT & 3TUFR W@l IR Trade Secret FHI FUAT T AHFEEHAT T
HUH ©| a@d, I Foi IU-3cUCH AT HI-FERUTT Fol Tl TER ol IR
807 (Composition/Ingredients) 2TgT 9IIX HIfg wddes fofsh INAT a1 Fdel TR
IR G IRAT AT JAfeId Heled IHTHR GUS-FATIH HIFER gl S
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o I TSR AT AR Pl [9fRISE AT TUT FaTERl IHTaRISAT HTAT SENaTe
TAI-GAAAT FoT UCH, Hiad IRANHAT T FAR FABS a1 w@&der w=f @ &
FEGUHAT AT SR T & T AT 36AR AFH 3cUlead 6] FFaletid 39-3cUiGehen!
HisT g T

. faffrer R#For 1, ssr-ada aor AR 39Hvor

o 3U-3cUCHgEH Fedl UG T JAMN € HUSRUT &1, $HveHd &1 T Jols &
(3careTee) foaret aRerel fA#AToT IRTH T FgATH Floaee e TASER g
Il o

o edl Yerd TUl TAMR TEJH! HUSROT & FWT 9= FloTell T S ded T&T
Jda (resistant to contamination) T gacd Afeceds T ddshd fAIedor
T Hfhed JehRel FeATTHT G TS|

o WHUCHS CATSThge (@A O3, PIGl TR Tell3d dAT AT fFaEa e, -

BHUSHA TS FAMS TUCAETH S{FAT Tiel TeTATCH gl Teio| SR
AT EXh HIHAT Tl TITTATH g Tt T FAST Gl oed AR foyaATor
IRTH & Tof S

o ol I TAT P& WSHAT I Afhel Tl O & 13 W goIodl T o
TEATST 331 a1 Fol TS T FHFA TR g Tl S

o TEET IRTRN TI FH el FANT TR AT Ffotel fAsprdr g R Fafdver w
IRTH & Tt S

o JYURTR §haAT PIAGREEH AT cagele, TIARRITT 3calfG THd AT IIRTaRr
g It B

o 3U-3cUCHELH Fedl GGy ¥ IR TEJ HUSRUT &1F, BHUCHeT &1 I Yolrgehl ofar
foFT JASHRT HST-TcieT T 6] Tl o

o ch\lqlQ¢IU{GHI5dHﬂTWmﬂTﬁTWW§§QﬁGWﬁ-
GHUCHART oI 9fd a1 & god TNl ] G B Youolls DI HEI
el Tl o] GCB |

o T TeTh oI §ier, Fell, Iferehl UIST o gl TR IEATAT gf TS|

o THUCHH, TeTg TUT AR TE] HUSRUMR oNfel ool JehRen! HIsT-aciolge go

SO

I o
HTST-TeloT garef HTST-TeloT ggref
> B arAT > difer Tasfer weodod Red
> U AT > HHUCH TeoTord el (%o, R0
[ EETE] forell &1#a)
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> ey e > dOR IE] W a1 ReAod Fed
$TUSROT

> ardr arAT > Flal @Tesl Y Tolold TECel aT drAm
JhI3al HISTES

> gUIRTH et > e ar

o WIEH &AdT Th aTeTAT 3 fohell DA (mash) Tells el Althel AT of o
| T, EISATAR & H &7 9 I Fichoo|

o dlfe §¢ aaX Ay Y Tty AT 37 iy A weTAT a3 afha o)

AR F] #USRUT el HET a1 Tolord ool Histh &Ha 9 & 0 faex

AP A §of Io1

o JUNTHAT ~PATH AFATARST ARAR-3UFOEE FEod Bel:

e}

Filling Machine, 1 set
Capping Machine, 1 set
Labeling machine, 1 set

DM Plant, 1 set

Laboratory Equipment, 1 Lot
Batch Printing machine, 1set

Cartridge Filter (0.2 micron),1 set
Storage tanks (SS), 1 lot
Laboratory equipments, 1 lot
Transformer, 50 kVA

DG set, 15 kVA

g el a7 SARA- ¢ ¢

VVVVYVYY
YV VVVVY

o 37UIEH FFHITAT AT TAT ACTPIE

o Y Iea@ TNT AR HUSROT TNV Hlel oS IUYFA MhRT HISTAT ¢-23
v TFH AR ¢4 o o

o TR FlCIls Heg-Hee, IENAT ST gidel A<er SR T T Al $mT gefea
IR gFEa (el g IR Adehi3e) T aifh FHafs HA qIdel BIR Hfg T&7T
G G| Fqule, AT Al REoa gaiud! Figiars e dels e
3ifoh @eTT ufe, U 3UCY IRIUR HUTls THHT ol §A15 HIGHHAT
AETR giad fhea arfeh #al FafoR gone| TaR &= [AAETa Hlerds edar
W AT ANMY AT IRA DIl Y FHAANY TR Hedolel BT SIMSTAT (ifcioh-
UF) HU 3¢ GUCT T ITHAT T W GUST FFH Uidall HUSel DU IRF (3TURT IRF) |

o IAR T-weve IINTH Fces Feod! HESHAT Tealk A AT 3UNT 3UcsY
IRT3A T lfehTehl AMETAT S=alisH (such as alpha- and beta-amylase) T Hepfcieh
qur 3difas Ad-@E (nutrient) TR RO wR-erEe AR WA AT wEHTSHA
UHAT HX ATGhe R0-y° Afecds T pH AT IA 8-9 [waAT SHA IR | wavedE
UHT HIFTHT 3 ARGATFA (a1 ST FAT-FHIAT clich THITSH) ool et |

o Yollg UHAT YT I Yd HRa 3-y T Mo e g swar wodves am
(wash) &1 9ifet (2o frall gt sarae ¢ faey) AT oo et Femee |

o YAISHI A ST AfgATAT S5l ¢ aof I T I JHAT ¥ o9 YT o] ToiS|

161



o 3cUleel YT I6] YA SYMIUT TUT HiST il dUT ATHAR IUMOEE BT Sl ar
Oelel A TH FIT ARGTOT iR @Y ger AR Hh 9fS [ HOr fSesived
TIHBIS o] Tot T ATY, HRTUCH 3 Uil IR TP IR AT Tle] el |

o Yol YHAT YT ] Jd BHUCS aF (wash) ol TEcoreh! siEIe BIGAT Tedwy
IANAAT Heg-Hee, INAT IR TY FHATY A, A T arar Fad IR B T
4 Tar 4fF T arar fogaAr S1% A38x IR FUsTel THT I clead al HeA| Ja@R
AT gﬁf Tells THAT 3 TROAT T &0 |

> YBEIfd TROT: bo-¢o° VA ATIhAAT B3| IThHI 3T SUTATAATS
3T AvshA (boiling temperature: 78.37°C) &#FH A3 g1l AT HHAAT
33 Tl STHAT 3a>od Iifdes deage (compounds) SEd, fAumEe,
g | TS HHAITA Teld-dleddT ¢-U Ao |

> HA: GAGH WU be-¢R* Vlecdls dIUshHAT ddizel 3% 3UETT T
WaiiGel Iiffe dcage USes| ITAS AT doled-dieddl 3-9  dlel
i

> 3Jfead WO (-%00° Afecd3| TR dUHhA Fac T IS dfe ATIsheAT
3Fclel JAT>od Il dedgs (S Fusel oil) 3M3e & a1s| oy,
AT AI>Ed Tl T VR AP AT Yol HY o] T FEIS
de¢ AN US| TEATS AT Tolol-dioddll ¢ T dHies |

o Y3 INTH HAIAS Aliiae Fh Hig R o3l U uid Feoshl SR ar
el SIRAT et oMY AT U1 e TATAT HUSRUT 9] Geo| o), ST
aefeed weAfad TAfaA erar dfel A1 WX maturation o fAdes feuan
X 3cUTehel g AR ] 3ER Flsd gl T

o 3IU-3cUlcehd HHlT FHITGIHR Hod T AT0-Sld Fhdl HJER SUNETAE AR
SHITSIH 3cutied AfRr f&fsh 6] deio|

o 3UNTY Hafad Aflers RFeed casfEm e @ sares a7 fAw
TATRITSTAT . 3] bo-I0¥¢ FHITSIHA! TRETIT 7Tt S|

o JIIRITT &1 Ut IRETVT Yfddes 3HTaR Hid DM Water a3 g & foerafor
R aifa fAEEa o

o dcuRHTd, IRETUT Yfddes TR o MARIFATAR 0.3 HATGhIAD! Hiicol ThocHl
fheex 7t B

o TR ey aIRTwr Aferars Whfos AR Tgraarer awr IRwewr sidesr (afe
&aT 1 dide HUAT Y, IHeFAT Jedldenl ghAT Y ) o FAs Afdero
foef e 76f T @ ufS ddfes ARRHAT Agel S & FHUS, gl dldelog
Teh! aT AichUeh! aT Peehl T Bl [ARETOT T sara Wices AR sarer Faw Tar
3cutes fAfa @A o1 3eddlT, gl SIdAAT e Yohal Tehl HMSA T &
3cATfed SATI! 3-geT TATFT Tehold IR HRATATATHAT TW T

o JHUNETT YANT i WAgelee (E AT Teiold Flefed AR oy Tl T AT 3
STAHIN FA), Sicierh! f3oge ¥ aRer ot f3s- Hqqf-@ 38R g1 S
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o W& g Uiy fas-arafas ot &iFers A g9 av-aws R B
o AR TIR HUH HARIAS HICAAT T TN ook Hrdlergen! Fariiaar
HUSRUT YT fARIAH Jham 1 IR ToIRAT fSfoh-facrorhr anfay gerser o

IR FRRTF! JoTETy 377701

o FUNTY THITAT B3P 39-3cUigehdlc AfeIT Heholel IeT ATFd TRET0T (alcohol
content- % v/v) IR EIE TURAT erclictepl STGEAT T | R, HAATATEIAT
ATl ThR cdlchehl Fdfeld HATIEUS AR (BTel: . I bo-I0¥¢) 3U-3cUleahel
fafsh 9ef AR IO (HETTT, IREYAT- impurities) i aRe&WT i
e FlefeTel dlchehl IR el fAFdh BIh TSTAT FIRAI Ifddel (breach of
contract) #felel & T AIfE IHTAR Feffl HREIE Tegert @Y srfasaar & 39-
3CUTEHEIT WRE e STET g S|

o TSl 3cdie T A Fafeld AUCUS (BTel: . . bo-I0y?) HfAard dref=lr
iR @Y DFTQC Ud HFEfetd 3fed: Yo HrdTerdel dlehehl e Aigediol
qTelel 9] G|

o STl Hehfold ANCIATS MARIFARTHR maturation Il sAR a1 GReT HiTAT
ACITCIS TSR HAGT 3TEAR 3 Afgell <G 2 a¥ A =Rar aur gear osar
HESRUT I IR Tl S

o @Y, FER AT IORER dUT TS Y UHRAA HIIHA el ST
IARIFAGTAR 3T Y9 IRET0T gial IR & HT Whs il I[RT TFA & (STE:
Fafe aRaror, 3w a9 gl arger aRaTr seanfe)|

gIlareneTat 9T T 39T

o fAfAT FgAr FOR Fge FYATH IRETUTRT AT TR FATA IRA & 37 iy
fafIse gepfder aRetorer ol Asigete AR dar foed Afihes | StaH
TR ~gAdH e FASTAS ITRT g S| A el 1S Pl IRETOT o]
9AT DFTQC o AlIr feuen gaememerde giReor R &

> 3Tehlgolal QATFd ATC - Alcohol Meters or Hydrometers
> offea s aRetoer arfer - Laboratory Glassware such

as beakers, flasks, pipettes, and
test tubes for various tests and
measurements

> OWAET (mash) Wer RAfasr @mar ;. Refractometers
STt

> JHIART AT (Chemical : Gas Chromatograph or
composition) # frEdd IR Spectrophotometer (Optional)
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anfar

> TGl sATCeTeh! olTfar - Hygrometer

> GHUCHAS FHHAT, YosH HAEAT : [ffTT yERET gAifAE
gTdTent, HUSRUT HISTh! dTdshe HATCH

> hHvCHAR FHAT pH ST - pH meter

. YS9OT [0 TAT BIgR STaETIoT

e BH 3cUlchd W WIGR HUSRUT (F&Idar IFH IR gl SIHL spent
wash) e R UTeT CATfSChep! SH (Bin) &I STGEAT 6] Tel | & 3T BIERAS
R Tis! ffeh-facRor a1 @ud 9 sgaear Aesd 7= ol

o FHW TH ANTH Fal WRE 7 Tt

o HAARIAFTIAT UlAIh! HTF TS Ie] et |

o 3cUCH T TXHBISH AT Scold gl BIER TTelels Scdmee IREcaAT o "@reer
Gl STFEAT 3o T e o3l TG AT fAAS] Ot B

o T3V A1C G Yehr3al ar AP Ulei GAlsieteh! offal FUTRUAT Toll o ey
YANTAT oA3e] Tl ©| FUIRTURT ollehl FAHAT SUNTA 3U-3cUIGheAs 3Tclet]
INBA B

o 3cUCHR HAAT fAThel Tt HAGHAS ARRICHD I AR Heall WA
3G RR dfe Heel dfe [Amell dar 319 walider fasar afx §EF‘|3?T
a3 ] TS|

. Tld FTIH FREMfaH FI==01

SYIAIAS SCaATH Iei IMcfaieiels Udel TUT fHeNET (prevention of malpractices in
production) Td FFYUT JcUlceholls HFACIAS o TASS Bae Fae-gfdeatl RIS
o A AERIFT TR TIRTH gl X, g 39-3c9ghel Al 32T TG gt IR 3T
HIH-FRANG Aol Hoeol IESUT! SETT THITSTHPI STGEAT ARTA T WE TR g 30-
3cUEHTIT Tafald I VA, 08¢ FAISTH MUY FSildr IR S|

o TG FoI 3U3cUlche AT AAfRwr fAEfAFT  (Standard  Operating
Procedure-SOP) 3[®U @lgIhl Ihd 3cUlee] 9RAT Teh-Yceh Ufgell Teehehl
gPAT HRUT YT FURSA! oIfdl FAd U1 FAIEED FAT 3eol@ R
ffTRuaAT 3UlTe daEi= 97 el © T &1 & SR Fealetd 3Hed:eh
HRATeT, WY AR TU IORFR FIeT0T e T SeddRT o adr
AT 3UWT FREATITAS THT Gt T

o I yFAT Afdvnl FAIERAT FAT FASUR HALACNS qoed IRAT &

g Helldreh! IR (Breach of Contract) HR ieial YHIATAT STl IR
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° fafaer:

A G © T gl @ A SRR 3WFd [Ahragenrs Tsa o @ o7
U FEefetd 3U-3culcehare dfasaaAr Idd ARy @Re e &

UMY, Fel SIS FAEAD! HRUTS 3U-3cdleehel AT FAERIAT FAITTH Scarest
I TEF IAEAT T 8 [Tl & SAERT A 3UNTAS Sefehy IRTTAT
STl AT ITARAT THT oot @b &1 R, & AT FeT 39-3cureehare
Afewr @ig aIRka S

WP TAT 3UNRT oot foleeT Felfel FETSNAEe (ST THUYS, Follold-99) T Hisfel
WEUTEe I8 WY (HFHEA-I) Heldel TRTH S|

&I TEHRIN TEATH &l JATO-IF

HedReh TAET-HIATT, TR a1 ed PAN/VAT &aT YHoTIT

IR TERAHT ST, HIY TUT FEHIN HeATelAC SR IRTR! oflolcd T T AT
AT 3ealildd Ao

B YT AT 3UNT FATe™, dgYHASE Jald ARTH 3UT &l JAoraT T &
AT 3ealild Ao

Ied:esh HATGY, EREC SR ITRURT Foiloldd FHUTGT T & AT oo ld
ATEE

gy giafe qUr URER IO e, fSRETIRer HghR TEATR AHAT
SR IRET 9T T & AT Seod il 6|

. 7. bo-R0¥¢ HI BT YidY

skesk skoskeoske sk ok
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HTgfa- 9.2

Some Bottle Designs

EITAT Areft A=zt

AHIENS

byl
;J""I?’.-j/’ )y} l. ‘
SN

HrcT: PIA w&2r, ¢
HFie: a7 JEA FiCHdHAT T Hal T@g, THAT AT AFTAS Hiad 1FH THIFFH HUSRUT T dldees (self-life) &t
I3 AR TEe/

forre AHeTaet TPRTTaSHT e T T3 74 TReht SR F1C Skl =iat’

It Fist g R feleX IIF e o G
FoAI3+7 Hldres| TEATE maturation FT
IfFsH FTHT T et Gldees/
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ATy RffeaR®! 3cuge Var #! dicd I dge
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